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                    Since  the  beginning  of  human  race  history,  we  can  acknowledge  how  the  figure  of 


“influencer”  has  been  exposed  in  different  ways.  So, it  is  a  surprise  that  the  figure  of 
 influencers in today’s world plays an important role in society.  


Upon  the  arrival  of  social  media  and  the  internet,  different  meanings  and  definitions 
 surfaced around the idea or concept of a person who is dedicated to working on the online 
 platforms  through  their  content.  These  people  achieved  a  certain  influence  on  society, 
 thereby the concept of influencer was born. The first online influencers were the so-named 
 bloggers.  


According to Oxford Dictionary:  


Influencer:  A  person  or  thing  that  influences  somebody/something,  especially  a 
 person  with  the  ability  to  influence  potential  buyers  of  a  product  or  service  by 
 recommending it on social media. 


In  this  way,  we  can  express  that  influencer  are  those  people  who,  by  their  qualities  or 
 attributes such as credibility, sociability, or the ability to transmit messages, have managed 
 to  obtain  a  large  number  of  followers  on social  networks  and  consequently  have  a  high 
 prescriptive or influential capacity in their community. 


It  is  important  to  note  that  this  definition  also  takes  into  account  as  influencers  those 
people who have acquired power in social networks for their offline activities, since many 
actors, musicians, and models are also considered influencers because of the large number 
of followers and the influence that this brings. Today, most influencers are concentrated 
on social media platforms: Instagram, YouTube, Twitter, and TikTok. 



5.1  A Brief History of Influencer  


•  1760  Regal  Role  Models:  The  creation  of  a  tea  set  for  Queen  Charlotte  made  by 
 Josiah Wedgwood sparked interest in society. He is considered for most the father 
 of modern marketing.  


•  1920 A Fashion Icon: Coco Channel with her little black dresses settled a trend for 
 future  generations.  She’s  been  proven  to  be  one  of  the  most  transformative 
 influencers on fashion.  


•  1984 Celebrity Endorsement: Michael Jordan signed a $2.5 million deal with Nike 
 which included custom-designed Air Jordan’s.  


•  1997 Stars of the screen: Jennifer Aniston made the perfect face for L’Oréal Elvive 
 in the nineties, thanks to her role as Rachel in the T.V. comedy show Friends.  


•  2007 Model Collaborations: Kate Moss designs her first collection with UK retailer 
 Topshop.  


•  2010 Micro-bloggers: Instagram is launched, users, bloggers, and brands find a new 
 way to communicate and share. 


•  2018  Growing  industry:  Instagram  reaches  1  billion  active  users  and  becomes  an 
 advertising powerhouse.  


•  2019 Salesforce: The first influencers are given the power to sell directly through 
 Instagram  through  shoppable  tags.  The  word  influencer  is  officially  added  to  the 
 English dictionary. (Brooks, 2019 ) 


•  2020 A billion euros/dollar business: The influencer industry is worth more than 8 
billion euros/dollars.  



5.2  Influencer Marketing  


Influencer marketing involves identifying and targeting influential users and encouraging 
 them  to  endorse  and  promote  a  specific  brand,  service,  or  product  through  their  social 
 media activities. (Cauberghe & Hudders , 2017) 


There  are  more  and  more  brands  that  are  relying  on  collaborative  strategies  with 
 influencers  to  increase  brand  awareness  and  therefore  increase  sales.  Regardless  of  the 
 various ways to implement this influencer marketing, the ultimate goal for both; the brand 
 and the influencer is to promote the product or brand, increase the scope of the audience 
 in question, obtain profit and economic retribution and finally increase sales.  


Almost two-thirds of the digital advertising budget is being spent on mobile advertising. 


Additionally, a significant number of users find traditional ads to be annoying and intrusive. 


However,  a  2017  study  from  Kantar  Millward  found  that  Generation  Z  and  millennials 
 perceive positively ads that show real people in real settings: tutorials, social media feeds, 
 sponsored events, advertorial, and other types of sponsored content. (Levin, 2020). This 
 founding also discovered that 45% of US Internet users between the ages 18 and 34 have 
 bought a product/service recommended by an online influencer on Instagram.  


Nowadays, companies do not need to be on the front page of a magazine or TV show, it 
 has  been  demonstrated  that  social  media  networks  can  expand  brand  awareness  and 
 promotion expansion.  


The formula (Levin, 2020) 


Influence = Audience Reach x Affinity (Expertise, Credibility) x Strength of Relationship with 
 Audience (Engagement)  


1. Audience Reach is the size of the audience and who they are. Subscribers, followers, or 
 a network of friends.  


2. Affinity (Expertise, Credibility) is making sure that there’s an affinity, a natural liking, or 
 sympathy for your message or brand.  


3.  Strength  of  Relationship  with  the  Audience  (Engagement)  is  about  how  close  the 
audience isn’t playing  



5.3  Campaign Strategies  


After immersing deeply in influencer marketing, it is important to know the main campaign 
 strategies  that  this  kind  of  marketing  involves.  Depending  on  the  brand  objective  it  is 
 essential to understand and analyze all of the campaigns, to gain advantage and success in 
 their ultimate goal. The different creative campaigns strategies are: (Levin, 2020) 


1.  Single Feed Post Campaign: This allows a brand to work the maximum number of 
 users with their budget.  


2.  Story-only  campaign:  This  kind  of  strategy  involves  raw  and  natural  message 
 delivery. Additionally, the budget for this campaign is lower.  


3.  Pairing feed posts and stories: This allows the combination of high-quality edited 
 content and behind-the-scenes content.   


4.  Multi-post  campaign  (Ambassador  Program):  This  kind  of  strategy  allows  the 
 influencer to communicate a deeper brand story. 


5.  Amplifying brand experiences: Through the influencer's experience with the brand, 
 such as events or conferences, the communication is delivered to the audience.  


6.  Burst campaigns: This kind of strategy involves approaching a considerable number 
 of influencers by making an impact on the targeted users.  


7.  Going live for maximum Authenticity: Uncut version of the brand.  


8.  Supporting hero brand campaigns: This campaign allows the influencer to express 
 their connections with the brand.  


9.  Hyperlocal  campaigns:  This  strategy  encourages  influencers  to  attend  local 
 restaurants  and  bars  that  are  located  in  their  territory  and  promoting  it  on  their 
 Instagram content.  


10. Real-time  recruitment:  Investing  in  the  recruitment  in  different  locations  of 
influencers to promote their products and services in real-time.  


11. Creating content for ads: The influencer can be used to create their translation of 
 the brand’s message 



5.4  Summary of the theoretical framework  


On the theoretical framework of this work, several aspects were mentioned. The creation 
 and evolution of the Internet set the first foundation of digital media marketing, and since 
 its beginning, the different outlets of digital media of communication between customers 
 and brands have been unstoppable.  


Furthermore, after the popularity of digital media, social media networks became present 
 in society. As a result of the visibility, social media marketing became the main element of 
 message  delivery  with  companies  and  users.  In  the  middle  of  this,  Instagram  was  born; 


becoming a leader of the social networks and a leader on advertisements through the figure 
of the influencer.  
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