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                    In this chapter, the study of the content of Grace Villareal and Miisa Rotula-Pukkila will be 
 evaluated and interpreted.  


The  different  criteria  which  were  chosen  to  study  are  the  number  of  likes,  number  of 
 comments if it is an advertisement, campaign strategy, type of publication, type of content, 
 and finally the brand that concerns the publication.  



7.1  Content Study: Case Grace Villareal  


Grace Villareal is a Spanish/Colombian influencer. Her career started in 2012 in YouTube; 


she started to gain popularity through her YouTube channel, where she posted make-up 
 and hair tutorials, vlogs, fashion, and more. Today, her YouTube content is based on her 
 everyday life, being the vlogs her source of communication.  


She started to share her content through Instagram on May 25 of 2011 and since then it 
 has been one of her different sources of communication through social media. Thanks to 
 her  popularity  she  has  managed  to  create  an  online  store  through  her  brand  as  an 
 influencer, called TheVillaConcept. Additionally, she has also managed to take advantage 
 of her figure by creating a fast-food American-themed restaurant in Madrid.  


Her personality and sincerity have attracted a board of followers and brands whom she has 
successfully satisfied.  


Figure 8 Screenshot of Grace Villareal Instagram Profile 


The  first  publication;  published  on  April  1st  of  2021.  In  this  post,  the  number  of  likes  is 
 19,423 and the number of comments is 30. The  influencer does not set very clear if the 
 publication is a collaboration, yet the post is a layout of several photographs where the 
 brand  is  tagged  on  her  caption: “I  just  can’t  choose  one.  Perfect  suit  by  @majeparis”. 


Therefore, it is clear that the brand is gaining audience and visibility.  


Following the dates of my research, the next publication of Grace is a family-based content. 


In this publication, she does not tag or advertises any kind of brand. It can be discussed that 
 this publication can be seen as a self-brand post.  


On March 30th of 2021, Grace publishes a layout of posts involving a short video clip and 
two photographs. In this post, she receives 30,415 likes and 13,222 comments, this is the 
publication where she has received the most likes and comments on the ten publications 
that are analyzed. It is no mystery why this publication has been so popular. In this post, 
she is raffling an experience with the brand, this means that the users have to like the post 
and tag a friend in the comments to be able to participate in the sweepstakes.  


The next post was also published on March 30th, on this publication she tags two brands. 


The post is one single photography. Later on, on March 27 she posts a similar publication, 
 meaning she tags the brands involved in her look.  


On  March  26th  of  2021,  Grace  publishes  a  Reels  (short-video  clip)  showing  the  new 
 collection of the brand Tulle Rouge. In this publication, she is showing the new products 
 that the brand is launching in the following days. This post is a collaboration with the brand 
 because she is promoting the launch of it and showing future clothing items to her users.  


On March 25th, the publication is a Reels (short-video clip) broadcasting her enrollment as 
 a partner with the brand Nutella. In this video, she gives life-hacks that are done thanks to 
 the products of the brand Nutella.  


The following posts, done on March 24th of 2021 are a set of two separate publications. 


Nevertheless, both of the posts are giving exposure to the same brands. Grace on these 
 posts is showing the products of the brand by tagging them.  


The last post, which is analyze was published  on  March 23rd, the post is a layout of two 
 photography’s where she is giving divulgence to the new product that the brand Nutella 
 has released. 


After observing the content of her Instagram several issues should be highlighted. First, you 
can see how Grace prioritizes her marketing strategies with the different brands. Of the ten 
publications studied, nine of them have some sort of relationship with a brand, this being 
a tag on the publication or directly it is an advertising campaign. Additionally, you can see 
how she publishes almost every day on this platform. Therefore, depending on the user she 
is saturating them, creating an unattachment to the influencer and the follower.  



7.2  Content Study: Case Miisa Rotola-Pukkila  


Miisa Rotola-Pukkila is a Finnish influencer, whose career started on YouTube. Her content 
 on YouTube was based on everyday things such as baking, fashion, and tutorials. Nowadays, 
 her YouTube content is mainly based on vlogs.  


She created her Instagram account on March 2nd of 2012. On this platform, she shares her 
 achievements,  such  as  her  participation  in  Dancing  with  the  Stars.  Additionally,  she  has 
 managed to create a brand through her name, creating a clothing collection, calendars, and 
 making a podcast.  


Figure 9 Screenshot of Miisa Rotola-Pukkila Instagram Profile 


Following, the timeline of April 7th to February 8th, 2021. Miisa’s first publication on April 
7th consists of two photography where she is giving exposure to the brand Finlayson. In this 
post, she tags the brand, and additionally, in her caption, she shares a discount code with 
20% off if the user decides to buy the product that is advertised.  


The next publication that she shares consists of self-brand photography, where she states 
 her opinions and her reflections.  


On the following dates: March 8th, March 5th, and March 3rd the influencer shares a single 
 photography publication where she tags the brands that are shown in the photo. Allowing 
 the users to click on the tag and purchase the item if wanted. The brands in question are 
 Kimmo Halme, Inbloom, Marimekko, Acne Studios, and Dr. Martens.  


On the next four dates: February 24th, February 17th, February 15th, and February 10th she 
 receives  an  average  of  26,651  likes on  her  publications.  Nevertheless,  all  of  them  don’t 
 include any kind of advertising.  


The  last  post  that  is  analyzed  was  published  on  February  8th  of  2020.  This  publication 
 consists of single photography where she has tagged several brands giving them visibility 
 to her users.  


After observing the different publications of her content on Instagram it is clear that Miisa's 
preference for advertising brands is mainly based on one single photography, making her 
publications simple and effortless. Additionally, she is well aware of herself as a brand and 
displays  it  in  many  of  her  publications,  she  can  blend  her  professional  work  and  her 
aspirations  perfectly  within  the  app,  meaning  she  doesn’t  over  advertise  products  or 
services in her platform. Therefore, she does not frustrate or saturate her followers. On the 
annex, further detailed information of the data collected is shown.  
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