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                    From  the  origins  of  advertising  to  the  present-day,  marketing  and  communication  have 
 experienced significant changes to adapt to the users and customers of the moment and, 
 of course, to all the technological advances that have been emerging.  


Currently, marketing and advertising have become fundamental pillars for companies, with 
 the main objective of being able to satisfy the needs of their customers in the best way and 
 in  the  shortest  time  possible,  even  before  they  know  how  to  identify  their  needs.  A 
 marketing  campaign,  if  not  executed  well,  can  mean  the  failure  or  success  of  its 
 development. 


Because  of  the  Internet,  all  companies  and  brands  can  access  faster  and  more  updated 
 information  about  their  customers  and  potential  users.  This  allows  businesses  to  reach 
 customers  always  one  step  forward  from  them,  meeting  their  expectations  in  a  very 
 personalized  way.  Social  networks  have  played  a  fundamental  role  in  the  advertising 
 change that has taken place in recent years, helping companies, even more, to know their 
 customers  and  have  them  located.  This  has  meant  an  approach,  which  is  growing 
 exponentially to brand users, being able to connect and engage in conversations with them 
 how, when, and where they want. 


Far  from  being  a  passing  phenomenon,  social  networks  are  here  to  stay.  Social  Media 
 responds to the Internet user's need to communicate, both with people they already know 
 and  with  those  with  whom  they  share  the  same  interests,  and  they  are  also  a  great 
 communication  tool  to  brands  that  want  to  advertise  their  products  or  services  and 
 innovations.  The  application  of  Instagram  has  been  a  leader  in  this  kind  of social  media 
 marketing, building bridges between consumers and brands.   


Instagram  with  its  unstoppable  growth  has  become  a  social  network  of  reference  with 
plenty of content to display, and many companies decide to invest all their marketing in 
this  platform.  Considering  the  development  that  Instagram  is  reaching,  as  well  as  the 
influencer phenomenon, it was essential to collect the necessary information to study the 
patterns followed by these profiles that at first have an everyday appearance but that in 
certain circumstances hide their advertising nature. 



1.1  The aim of the research  


The  objective  of  my  bachelor  thesis  consists  of  the  observation  of  the  evolution  of 
 advertising  throughout  the  history  of  humankind.  Furthermore,  understanding  and 
 focusing on the birth of social media and how it has affected brands around the globe.  


Moreover,  the  thesis  is  focused  on  the  analysis  and  research  of  social  media  called 
 Instagram. This social network was chosen for several reasons: Firstly, Instagram is a social 
 network  that  is  used  by  me  daily.  Many  hours  on  this  application  are  spent  while  it  is 
 completely  unnecessary.  Thus,  the  decision  arose  to  put  those  hours  into  a  practical 
 approach.  Secondly,  since  its  beginning,  it  has  increasingly  become  one  of  the  most 
 important social media applications ever existed. Thirdly, every day more and more brands 
 decide  to  move  away  from  traditional  advertising  to  social  media  marketing,  especially 
 influencer  marketing.  Therefore,  of  the  many  social  media  platforms,  most  influencer 
 marketing is done on Instagram.   


To understand the real magnitude that influencer marketing has on users, the best path to 
 conclude is on the analysis of the content of two influencers in the platform of Instagram: 


Grace Villareal and Miisa Rotola-Pukkila. A Spanish and Finnish influencer, this work settles 
 for  these  two  influencers  because  of  their  growth  on  the  platform  and  most  important 
 because of my personal preference. Additionally, in the past 8 months, I have been living 
 and studying in Finland, thus it is appropriate to study a Finnish influencer.  


Furthermore, defining the real scope of these relatively new business strategies from the 
demand side is a great challenge. However, to get an approximation of this a survey has 
been  carried  out,  by  my  elaboration,  where  the  evaluation  of  the  use  of  Instagram,  the 
figure of the influencer and the behavior of the users on this platform.  



1.2  Defining the objectives  


With the present research project, the objectives that want to be achieved are:  


On one hand, the theoretical objectives:  


-  The emergence of the internet as a social media advertisement tool.  


-  To  know  the  definition  of  social  media  marketing,  its  revolution  through  the 
 digitization of the different mechanisms.  


-   To analyze the importance of the social network Instagram.  


-  To know what the figure of influencer is in the advertising field and the different 
 outlets of approach to communicating a message.  


On the other hand, the empirical study consists of achieving the following objectives:  


-  The analysis of two influencers through the platform of Instagram. To understand 
 their content as an advertising channel.   


-  To know the general valuation of Instagram through active users.  



1.3  Delimitations of study  


This  thesis  is  delimited  to  the  study  of  social  media  marketing,  focusing  on  the  social 
 network  of  Instagram.  Therefore,  it  does  not  include  any  other  study  of  another  social 
 media  network.  However,  in  the  theoretical  study,  some  of  the  most  relevant  social 
 networks are mention, thanks to their importance on the conceptualization of social media. 


In addition, this thesis does not include information on data related to the success of the 
influencer figure on monetary aspects. Based on my objectives and purpose, the thesis is 
delimited to social media marketing, Instagram, and the figure of influencers.  



1.4  Methodology  


In  this  thesis,  different  research  methods  are  discussed  and  evaluated.  The  research 
 methods  in  which  the  different  studies  are  presented  are  quantitative  and  qualitative 
 research methodology.  


On  one  hand,  quantitative  research  methodology  can  be  defined,  as  the  implication  of 
 numerical  data.  In  this  thesis,  this  kind  of  method  is  used  through  the  collection  of 
 information  by  a  survey  that  was  carried  out;  providing  measurable  data  in  a  statical 
 manner. (Gunnell, 2016 ) 


On  the  other  hand,  the  qualitative  research  method  is  understood  as  the  analysis  and 
 evaluation of non-numerical information. In this paper, a qualitative method is done at the 
 hand  of  a  case  study;  allowing  a  more  in-depth  understanding  of  the  work  studied.  


(Gunnell, 2016 ) 



1.5 Structure of study  


This study is structured in four main sections. The first section focuses on the introduction, 
 in which the different purposes and goals are discussed. The second section gets into the 
 detail  of  the  theoretical  background  and  understanding  of  the  social  media  networks, 
 divided  into  three  main  chapters:  Digital  Media  Marketing,  Instagram,  and  the  figure 
 influencer.  


In the third section the empirical framework is explained, the different methodologies are 
interpreted and the result of these. Lastly, the fourth section contains the summary of the 
findings, discussion, conclusions, and suggestions for future studies.  
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