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                    Simply stated, the primary objective of the present study was to find out how, when 
 and  why  do  Finnish  people  use  English  on  Twitter.  The  aim  was  to  reach  an 
 understanding of the language profile of Finnish Twitter users by answering the three 
 research questions that were: 


How is English used by Finns on Twitter? 


In which contexts is English used? 


What motivates the language choices? 


For  the  present  study,  96  Twitter  users  were  selected  from  a  list  compiled  by 
 Hirvonen,  Tuominen  and  Tebest  (2013)  and  five  tweets  from  each  person  were 
 collected in November 2014. As one user had only posted three tweets, the resulting 
 data consisted of 478 tweets. The profile texts of each user were also collected at the 
 same time. Three users had not posted a profile text, so the data of the profile texts 
 consisted of 93 texts.  


The  present  study  took  mainly  a  qualitative  approach  to  analysing  the  data.  The 
tweets and the profile texts were first divided into three groups according to the usage 
of English in them. The three groups were called: No English, Some English and Only 
English. This division helped to understand how much English was used by the users 


and  whether  or  not  it  mainly  appeared  independently  or  mixed  in  with  other 
 languages.  The  division  also  helped  recognise  different  phenomena  that  were 
 happening in the different language groups, as well as aided in the analysis of the 
 topics of the tweets. In the next paragraphs I will further discuss the results presented 
 in Chapter 7. 


The findings presented in the previous chapter clearly show that English is the second 
 most used language by Finns on Twitter after Finnish. Over 40 percent of the tweets 
 collected for the present study contained at least some English elements. English was 
 used both by itself as well as mixed in with Finnish in the tweets, although mixing of 
 the  two  languages  was  not  as  common  as  either  language  used  by  itself.  Other 
 languages than English and Finnish appeared in the data very rarely.  


In the profile texts the language distribution was very different from the languages of 
 the tweets. The most common language used for the profile texts was English, with 
 over 60 percent of the profile texts written in only English and 20 percent containing 
 at  least  some  English  elements  in  them.  Mixing  English  and  other  languages  was 
 slightly more popular than using no English at all. Using more English in the profile 
 texts than in the actual tweets could indicate that the users view English as a good 
 language to generally introduce themselves to the Twitter audience, even though they 
 might  then  continue  actually  tweeting  in  only  Finnish.  The  users’  assumption  is 
 probably that most readers of their profile texts will understand English enough to 
 know if they want start following their Twitter feed or not.  Additionally, often the 
 users specifically mentioned the language that they will be tweeting in. 


Much  of  the  analysis  focused  on  the  group  of  tweets  that  included  some  English 
elements mixed in with Finnish. The code-switching was analysed to find out how 
much  of  it  was  inter-sentential  and  how  much  was  intra-sentential.  With  this 
separation, the aim was to find out how involved the switches were, meaning whether 
or not only few isolated words of English were used, or if the code-switching  was 
more  elaborate.  Intra-sentential  switches  require  more  effort  on  the  part  of  the 
language  user  compared  to  inter-sentential  switches,  because  when  switching 


languages inside the sentence, both grammar of the languages used need to be taken 
 into consideration (Poplack 1980: 589).  


The analysis showed that there were 22 cases of inter-sentential switches and 32 
 intra-sentential switches, so the distribution of the switches was somewhat evenly matched. 


Inter-sentential switches were used in many ways, such as translations, clarifications 
 and  as  interjections.  Most  of  the  intra-sentential  switches  were  nouns  and  noun 
 phrases  inserted  into  the  Finnish  text.  There  were  also  few  verbs,  prepositions, 
 adjectives  and  acronyms.  Examples  of  intra-sentential  switches  were  analysed  and 
 presented in the previous chapter to highlight the different ways the English elements 
 were  used  in  the  tweets.  In  many  cases,  the  intra-sentential  switches  were 
 characterised by the melding together of the grammars of both languages, which is a 
 sign  of  much  linguistic  awareness  among  the  people  who  used  this  sort  of  
 code-switching. From the examples, it seems like Finns use English as a natural part of their 
 language repertoire and mix it effortlessly with the Finnish grammar.  


Translating and quoting are part of conversational code-switching and such, they also 
appeared  in  the  data.  These  two  ways  of  using  code-switching  are  quite 
straightforward and require minimum effort because they do not need to be fitted into 
the grammar of another language. The motivation for using translating and quoting 
as code-switching is also quite easy to understand. By translating the same message, 
the user is trying to reach multiple audiences who speak different languages and is 
treating all of them the same, or at least similarly. As could be seen in the examples, 
sometimes the messages was slightly altered in the second version of the message, and 
as  such,  could  be  interpreted  to  be  done  in  order  to  take  into  consideration  the 
differences  in  knowledge  of  the  different  audiences.  When  the  users  quoted 
something in the data, the reasoning is most likely that they do not want to alter the 
original content and want to present it as is to their audience. On Twitter, quoting 
someone else on Twitter is done by retweeting their tweet to one’s followers and is 
quite a regular phenomenon, but as retweets were excluded from the data, there were 
no examples of them here. 


Acronyms  and  hashtags  are  two  phenomena  that  are  very  obviously  features  of 
 computer-mediated  communication,  and  particularly  the  latter  can  be  said  to  be  a 
 feature  of  Twitter-mediated  communication.  English  acronyms  were  used  quite 
 naturally as part of Finnish tweets, both in inter-sentential and intra-sentential ways. 


They also occasionally appeared as hashtags. Hashtags were used very often in the 
 data. In 478 tweets, there were over 400 appearances of hashtags. The use of hashtags 
 varies from one person to the next. The original function was to add the # sign in front 
 of a word to highlight the theme of the tweet and make it searchable. When looking 
 at the data, it is clear that this is not the case anymore in many of the tweets. Some are 
 of course still employing this usage, and for example all tweets that were connected 
 with  an  event  carried  the  same  hashtag.  However,  sometimes  the  hashtags  were 
 clearly used humorously or as a stylistic device. In the examples, one could see that 
 many Finnish tweets included an English hashtag, which would not be sensible if the 
 only function was to make the tweet searchable, because most people searching for an 
 English  hashtag  would  not  be  able  to  understand  a  Finnish  tweet  attached  to  it. 


Therefore it seems that hashtags are used in many other ways as well, and not just as 
 searchable topic words. The present study only scraped the surface of hashtag usage 
 on  Twitter,  and  much  more  research  is  needed  in  order  to  fully  understand  the 
 linguistic, communicative and social functions of hashtags. 


The  topics  of  the  tweets  were  analysed  in  a  general  level  and  divided  into  four 
 categories that were: International, Local, Personal and Global. With this division, I 
 aimed  at  developing  an  understanding  of  which  topics  were  most  commonly 
 discussed  without  going  into  too  much  detail,  and  to  find  out  whether  or  not  the 
 subject  of  the  tweet  was  related  to  the  language  used  in  them.  Therefore  it  was 
 important to find out whether the tweets were about international or local issues and 
 then compare the languages used in them.  


Overall, in all of the tweets, most tweets were categorized into the Local category. The 
personal category was the second largest and International the third. Only a handful 
of tweets were placed in the Global category. Of the tweets in the Local category, 47 
percent  contained  some  English  elements  in  them,  although  only  10  percent  of  all 


Local tweets were written in only English. This means that 90 percent of the Local 
 tweets  were  written  either  in  Finnish  (or  Swedish)  or  contained  code-switching 
 between Finnish and English. In the International category, however, 86 percent of the 
 tweets  contained  some  English  elements  and  72  percent  were  written  entirely  in 
 English. Only 15 percent of the International tweets contained no English at all, which 
 compared to the 54 percent of Local tweets that also contained no English, is clearly 
 indicative that English is preferred when talking about topics to do with international 
 issues  and  Finnish  when  talking  about  local  issues.  In  the  Personal  category,  the 
 language distribution was more even. 56 percent of the tweets were written in only 
 English and 25 percent had no English elements at all in them. The rest were a mixture 
 of Finnish and English. However, it is peculiar that so much English was used in the 
 Personal tweets, because it would have been logical to assume that if users talk about 
 local issues in a local language and international issues in an international language, 
 they would also discuss their own personal issues in their own personal language. 


Perhaps  Finns  feel  that  English  is  also  a  personal  language  to  them  and  they  feel 
comfortable using it alongside with Finnish to talk about personal stories and events 
in their everyday life.  
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