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1 INTRODUCTION 


The presence of English on the internet has long been uncontested and English has 
 had free range to spread throughout the modern world thanks to new innovations in 
 computer and mobile technologies. In the early days of the internet, it was feared that 
 English  might  take  its  toll  on  smaller  languages  by  replacing  them  and  thus 
 threatening national identities (Warschauer, El Said and Zohry 2002: 1). However, it 
 can be argued that English is actually a vital lingua franca of technology, science and 
 popular culture, and as such should be celebrated and not feared. Currently it seems 
 that English is happily co-existing with other languages online. What people who fear 
 the effect English might have on smaller languages are overlooking is the nature of 
 the internet to expand continuously when new content is added. The internet is in fact 
 aiding the spread of any language that internet users want to use, and actually now 
 that  more  and  more  countries  are  advancing  and  adopting  new  technologies,  the 
 language palate of the internet is more and more varied (Internet World Stats 2014).  


English has a major role in online social media applications, because the majority of 
 them originate from English speaking countries, such as the United States. Also, if the 
 users  of  a  social  media  site  want  to  connect  with  a  larger  audience,  they  need  to 
 communicate  in  English.  Commenting  and  sharing  are  key  features  of  almost  any 
 social media site and English is used fluently and naturally as a part of their online 
 identity, especially by young people, or the so called digital natives (Prensky 2001).  


In Finland, English is the most popular choice for first foreign language (Kumpulainen 
2010: 55) and nearly 70 percent of Finns reported having at least moderately mastered 
English  (Leppänen  et  al.  2011:  103).  Most  Finns  could  be  considered  practically 
bilingual. English is valued as an important global language in Finland and it is used 
in  many  areas  of  everyday  life,  but  Finnish  is  still  the  main  language  of 
communication between Finns. However, particularly young people use English more 
often and especially in new media contexts. For them, using English is also a way to 
express their identities as well as connect with the outside world (Leppänen et al. 2011: 



(6)163). Code-switching is a natural phenomenon where two languages are mixed in the 
 same utterance or conversation (Grosjean 1982: 145). For bilingual people, using both 
 languages is a natural way to take advantage of the language resources available to 
 them.  


Twitter is an online microblogging service that allows users to post short messages 
 called tweets to people who have chosen to subscribe to their feed. Globally, Twitter 
 has 320 million monthly active users and 80 percent of users are based outside of the 
 United  States  (About  Twitter  2015).  In  Finland,  Twitter  is  also  very  popular  and 
 besides  individuals  from  all  walks  of  life,  it  is  also  used  by  many  companies, 
 organisations  and  institutions.  In  November  2015,  there  are  approximately  354,000 
 Finnish  Twitter  users  according  to  Nummela’s  (2015)  Suomi-Twitter  site  which 
 constantly calculates and updates the number of Finnish users.  


The  present  study  combines  the  themes  of  using  English  online,  social  media  and 
 bilingual practices with the local aspect of Finnish users on Twitter. So far, this seems 
 to be quite a unique  frame of research,  not accounting for an interesting article by 
 Kytölä & Westinen (2015) which focused on a Finnish footballer’s use of “gangsta” 


English on Twitter and the metalinguistic discussion it elicited on a Finnish football 
 forum. The actual aim of the present study is to find out how Finns use English on 
 Twitter, if different topics affect the language choice and what could be the reasons 
 behind the use of English.  


The aim of the present study was inspired by my own use of Twitter. Personally, I 
 write tweets in both Finnish and English, as well as used code-switching occasionally 
 in my Finnish tweets. I knew that some people used only one or the other of the two 
 languages, but I wanted to find out more about the language use of Finns on Twitter. 


Unfortunately,  it  seemed  that  there  was  not  too  much  research  done  on  language 
 choices or code-switching on social media sites by Finns at the time, and the present 
 study strive to fill that gap in research.  


The structure of the present study is as follows: Chapters 2 to 5 describe the theoretical 
framework  of  the  study  and  Chapters  6  to  8  are  focused  on  the  present  study.  In 



(7)Chapter  2,  the  role  of  English  on  the  internet  as  well  as  in  the  Finnish  context  is 
examined. Bilingual practices and the central phenomena surrounding the issue of 
code-switching  are  introduced  and  discussed  in  Chapter  3.  Chapter  4  deals  with 
computer-mediated communication and social media, and particular focus is placed 
on  code-switching  in  computer-mediated  communication.  Chapter  5  is  devoted  to 
thoroughly describing Twitter, first from the more technical point of view and then 
moving on to the actual usage of Twitter. Previous research, although still sparse, is 
presented next and then Twitter is connected to the local aspect, namely the use of 
Twitter  by  Finns.  The  research  design  of  the  present  study,  including  the  research 
questions, data and methods of analysis, is discussed in Chapter 6. Chapter 7 presents 
the analysis the data accompanied with multiple examples from the data. Finally, a 
summary of the findings, evaluation of the present study and suggestion for further 
research are provided in Chapter 8.  
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2 ENGLISH GLOBALLY AND LOCALLY 


The present study examines the usage of English by Finnish users on Twitter. This 
 aims  to  provide  a  fresh  perspective  to  the  study  of  the  use  and  role  of  English  in 
 Finland as it is approached from the point of view of a relatively recent social media 
 environment, namely Twitter. In this chapter I will first discuss the role of English on 
 the internet more generally, discussing the spread and status of English as well as the 
 potential effect it has on smaller languages. I will then discuss the role of English in 
 the Finnish context focusing on the history and spread of English in Finland as well 
 as Finns’ uses of and attitudes towards English to provide a thorough account of the 
 current language situation in Finland.  


2.1 English on the internet  


As a world widely recognised lingua franca of business and technology, English is 
 currently arguably also the dominant language on the internet. According to W3Techs 
 (2014) English is used as the content language of the main page of 55.7 percent of the 
 top 10 million most visited websites. Second and third place are held by German with 
 6.1  percent  and  Russian  with  5.7  percent,  making  English  by  far  the  number  one 
 language of, at least, the top most visited websites on the internet. However, there are 
 some problems with these figures as they do not take into account the fact that many 
 websites  offer  different  language  versions  or  are  downright  multilingual.  For 
 example,  the  largest  free  encyclopaedia  with  user  created  content,  Wikipedia,  is 
 available  in  nearly  300  languages  (Wikipedia  2015).  Additionally,  the  survey  only 
 covers the top most visited 10 million top websites when different estimates put the 
 total number of websites between 300 million and one billion.  


Looking at the numbers of internet users by language shows a different account of the 
language  situation  on  the  internet  as  well  as  reveals  something  of  the  future  of 
languages online. Currently according to Internet World Stats (2014), there are just 
over 800 million English speaking internet users which represents 28.6 percent of the 



(9)total number of internet users; however, it is important to keep in mind that there are 
 approximately  360  million  native-speakers  of  English  and  that  these  figures  are 
 estimates and include non-native speakers of the language. Chinese is a close second 
 with 649 million users and 23.3 percent of the total number of users. Besides the sheer 
 volume of users, a more interesting factor is the growth of the number of users of a 
 particular language. For example, from the year 2000 to 2013, the number of English 
 speaking internet users increased by 468.8 percent, an impressive number, but hugely 
 shadowed  by  languages  such  as  Arabic  with  5 296.6  growth  percent,  Russian  with 
 2 721.8 percent and Chinese with 1 910.3 percent (Internet World Stats 2014). These 
 figures show that although English is still the most used language online, the case may 
 be very different in the future. In many developing countries, the internet is only now 
 gaining more popularity as a medium of communication, and more and more people 
 are  accessing  internet  regularly;  whereas  most  of  the  English-speaking  world  is 
 already comfortable using the internet and cannot compete in volume with speakers 
 of other languages. However, even though in the future, many other languages might 
 surpass  English  in  popularity  on  the  internet,  it  does  not  mean  that  there  are  less 
 English-speaking users, only that there is more variety in languages used online.  


The role of English in relation to smaller local languages has been a controversial topic 
for quite some time. For example in Finland, globalization and the spread of English 
into everyday discourse can be seen as potential threats to the existence of Finnish 
language and culture (Leppänen and Nikula 2008: 9). The public discussion tends to 
gravitate towards being concerned about how English could potentially impoverish 
Finnish and how Finns are in danger of losing their own language in areas such as 
corporate world, science and education (Leppänen and Nikula 2008: 10). The same 
fear of how English could threaten the existence of smaller languages was voiced in 
the early days of the internet (Warschauer, El Said and Zohry 2002: 1). However, by 
its very nature, the internet is open and infinite and as such, it can support a boundless 
amount of information and communication. Therefore, instead of it being an avenue 
for  English  to  spread  and  oppress  other  languages,  it  provides  users  of  smaller 
languages from all around the world a relatively inexpensive way to communicate in 



(10)their chosen language. Studying the use of both the local language and English can 
 reveal important information about the relationship of the two languages as well as 
 what  might  become  of  their  future  co-existence.  Consequently,  the  present  study 
 attempts to shed light on the matter in the Finnish context by examining the uses of 
 Finnish and English on the social media site Twitter. 


2.2 English in Finland 


In this chapter, I will discuss the role of and attitudes towards English in Finland. I 
 will briefly present the history of English in Finland and then proceed to discuss the 
 uses of English in the present day Finland in various domains of life. A large part of 
 this chapter deals with Finns’ attitudes to language contact situations between English 
 and  Finnish,  such  as  code-switching  and  borrowing,  but  mainly  because  code-
 switching is at the core of the present study. 


Officially  Finland  is  a  bilingual  country  with  two  national  languages,  Finnish  and 
 Swedish. Native Swedish-speakers account for about five percent of the population. 


There are also several official minority languages in Finland: three Sami languages, 
 Finnish Sign Language, Karelian language and Romani. However, in practice Finland 
 is largely a monolingual society in many domains at least. Swedish-speaking Finns 
 are  usually  proficient  in  Finnish  so  traditionally  there  has  not  been  a  need  for  a 
 vehicular  language  between  different  language  groups  in  order  to  communicate 
 (Leppänen et al. 2011: 17).  


Several factors have influenced the spread and popularity of English in Finland. The 
number  of  people  with  a  foreign  mother  tongue  living  in  Finland  has  increased 
steadily  over  the  past  decade  or  so,  with  an  estimated  290,000  foreign-language 
speakers in Finland at the end of March 2014, representing 5.4 percent of the total 
population  and  just  exceeding  the  number  of  native  Swedish-speakers  (Statistics 
Finland  2014).  According  to  another  survey  by  Statistics  Finland  (2013),  in  2013, 
English  was  the  fourth  largest  group  of  foreign-language  speakers,  with  14  666 
speakers after Russian (62 554 speakers), Estonian (38 364 speakers) and Somali (14 
769 speakers). However, according to Leppänen and Nikula (2008: 16), unlike with 



(11)other foreign languages, the increasing usage of English is not only due to the growth 
 in the number of English-speaking immigrants. Other factors that were important in 
 the spread and soaring popularity of English in Finland have their roots in the post-
 war Finland. The political climate after the Second World War left Finland more open 
 to western values and American culture, of which the English language was a symbol 
 (Leppänen  et  al.  2011:  17).  Globalization,  multicultural  interaction  and  new 
 information  technologies,  as  well  as  reforms  in  education,  all  lead  to  even  further 
 interest in English in Finland and established its role as an important international 
 language.  


The importance of English is recognised in education by students and educators alike. 


Pupils are required to study both national languages, Finnish and Swedish, as well as 
 one foreign language. Since the late sixties, English has been by far the most popular 
 choice for first foreign language; in 2009, 90 percent of pupils chose English as their 
 first  foreign  language  (Kumpulainen  2010:  55).  In  theory  it  is  possible  to  avoid 
 studying  English  during  the  nine  compulsory  years  of  education;  however,  in  the 
 2000-2001 school year, 98 percent of secondary school pupils studied English, proving 
 that knowledge of English is recognised as a valuable skill (Taavitsainen and Pahta 
 2003:  6).  The  significance  of  English  is  also  recognised  in  secondary  and  higher 
 education  as  teaching  in  English  is  provided  throughout  all  levels  of  education 
 (Leppänen and Nikula 2007: 339).  


English  is  present  in  Finns’  lives  from  education  to  business  and  entertainment. 


Encountering English in Finland is an everyday occurrence, especially via mass media 
 and entertainment as well as forms of popular culture (Taavitsainen and Pahta 2003: 


5). According to Leppänen et al. (2011: 160), although not all Finns use English actively 
every  day,  they  do  still  encounter  it  often,  for  example  when  listening  to  music, 
watching films or TV and browsing the internet. A large portion of TV shows and 
films  are  in  English  and  practically  all  of  have  subtitles  instead  of  being  dubbed 
(Leppänen and Nikula 2007: 339) which has likely helped some Finns learn English as 
well as become more accustomed to it. Although English is used less frequently in 
working  time  than  free  time,  there  are  many  examples  when  English  is  used  in 



(12)business  life.  As  an  illustration,  some  international  companies  with  branches  in 
 Finland as well as bigger national companies use English in different situations, such 
 as  Nordea,  the  largest  financial  services  group  in  the  Nordic  countries,  which  has 
 adopted English as their official language (Taavitsainen and Pahta 2003: 7). Moreover, 
 some  Finnish  companies,  both  national  and  international  have  English  names  or 
 slogans (Taavitsainen and Pahta 2003: 8). However, the use of English in professional 
 settings is still generally relatively rare and mainly reserved for international contexts. 


English is still often used only when it is actually necessary for communication and it 
 is  not  used  interchangeably  with  Finnish.  Ultimately,  although  Finns  encounter 
 English often, it has not replaced Finnish in Finns’ mutual interactions (Leppänen et 
 al. 2011: 162).  


Finns have a positive and pragmatic attitude towards English and it is considered the 
 most important foreign language and even more important than the other national 
 language, Swedish (Leppänen et al. 2011: 162). Attitudes towards English are more 
 relaxed than in some other European non-English speaking countries and Finns do 
 not regard English as a threat to Finland’s national languages or the Finnish culture 
 in general (Leppänen et al. 2011: 159). However, some language policy makers are 
 concerned that Finnish language is in competition with English in many domains of 
 society, such as science, academic publishing and higher education (Leppänen et al. 


2011: 159). Regardless of these concerns, generally Finns are confident that Finnish 
 language and culture are not threatened by English.  


The term digital native has been coined to describe the generation of young people who 
are born during or after the introduction of digital technologies, such as the computer, 
internet and mobile phones (Prensky 2001). For this generation, online communication 
is a natural and integral part of their live and they use the internet fluently and in 
multiple innovative ways. As was previously discussed, English is still a dominant 
internet  language  and  even  though  the  content  on  the  internet  is  increasingly 
multilingual, there is still a need to use English to access more information. Therefore 
it is natural for young, internet-savvy people to use and value English and the same 
phenomenon can be identified with young Finns' uses of and attitudes towards using 



(13)English. For instance, the survey by Leppänen et al. (2011) showed that young people 
 write in English more often than other population groups, especially in new media 
 contexts. Additionally, almost 80 percent of young people regarded English at least 
 moderately important, compared to 60 percent of total respondent (Leppänen et al. 


2011:  65).  Clearly,  English  plays  a  big  part  in  young  people’s  language  repertoire, 
 social relationships, interests and is also a way to express their emotions and identities 
 (Leppänen et al. 2011: 163). Much of this is to do with the strong presence of English 
 in youth cultures and the rapid development and spread of information technologies 
 and especially new media. Young people are already accustomed to using the internet 
 and  English  as  means  of  communication  and  consequently,  it  is  no  surprise  that 
 English has such an important role even in a largely monolingual society like Finland. 


Mixing  two  or  more  languages,  or  code-switching,  is  a  natural  part  of  bilingual 
 communication and also a major focus in the present study, therefore it is important 
 to understand Finns’ opinion on it. According to the survey by Leppänen et al. (2011: 


139-140), Finns attitudes towards mixing English and their mother tongue are neutral 
 or positive with young and well-educated people being the most comfortable with 
 mixing  their  languages.  Languages  are  mixed  most  often  in  informal  spoken 
 communication  with  friends,  peers  and  colleagues  among  highly educated  people, 
 whereas in writing, language mixing is more infrequent. Language mixing is used as 
 a linguistic resource or a stylistic device to maintain and create identities rather than 
 making sure one's meaning is understood. Overall, Finns react generally positively to 
 language  mixing  and  use  it  subliminally  as  a  means  of  self-expression  in  spoken 
 language. (Leppänen et al. 2011: 139-140).  


All in all, English plays an important role in Finnish society and Finns are eager to 
learn and use English throughout their day to day lives. The importance of English is 
recognised in education, as well as in business life. In general, Finns have a relaxed 
attitude about English and especially among the younger generations, it is a natural 
way to communicate and express identity. For young people, or the so-called digital 
natives,  using  English  in  computer-mediated  communication  is  just  a  natural 
extension of the available language resources. Additionally, code-switching is used 



(14)often  subliminally  as  a  linguistic  resource  in  spoken  language  by  the  practically 
bilingual Finns. Because of the role of English in Finland, it is interesting to study the 
use of English by Finns in new media platforms, such as Twitter. By looking at the use 
of English on Twitter by Finns, the present study aims to give an overview of the ways 
in which Finns use English and help understand why English has such a major role in 
Finland.   



(15)
3 BILINGUAL PRACTICES 


The major topics in this chapter are bilingualism and code-switching as a bilingual 
 practice. Code-switching is traditionally defined as the alternate use of two or more 
 languages,  or  codes,  in  the  same  speech  event  and  it  is  a  naturally  occurring 
 phenomenon  in  language  contact  situations  among  bilingual  speakers.  Gumperz 
 (1982:  59)  defines  code-switching  as  “the  juxtaposition  within  the  same  speech 
 exchange of passages of speech belonging to two different grammatical systems or 
 subsystems.” Grosjean (1982: 145) expresses it more simply as “the alternate use of 
 two or more languages in the  same utterance or conversation.” Both of the quotes 
 describe a phenomenon where two languages or dialects are mixed together either 
 within the same speech event, sentence or even word. For example, in the case of the 
 present study, code-switching is defined as the use of two or more languages within 
 the same tweet on Twitter.  


In the early days of code-switching studies in the 1950s and 1960s, code-switching was 
 of interest to only a handful of specialist researchers, but after some ground-breaking 
 studies in the 1970s (see for example Blom and Gumperz 1972; Poplack 1980), code-
 switching has gained much more popularity as a research topic (Auer 1999: 1).  In the 
 past it has been considered a corrupt use of language, whereas currently it is thought 
 of as skilful manipulation of various language resources by bilingual speakers. The 
 present  study  will  view  code-switching  as  an  integral  part  of  social  interaction. 


Furthermore,  the  present  study  looks  at  ways  in  which  code-switching  occurs  in 
 online communication among bilinguals.  


As code-switching occurs among people with a command of two or more languages, 
it is important to discuss bilingualism and bilingual practices to fully understand why 
and how bilinguals switch from one language to another. The present study will also 
present  some  of the  history  behind  code-switching  studies,  as  well  as  some  newer 
perspectives and suggest some alternative terms to describe the phenomenon, such as 
language alternation. The views on code-switching adopted in the present study will 



(16)also be presented and justified in the following chapter. Lastly the focus will be on 
 code-switching in bilingual computer-mediated communication situations as it is also 
 the focus of the present study.  


3.1 Bilingualism 


Bilingualism has been often described in the light of language proficiency, and the 
 definition of who is a bilingual differs considerably from one researcher to another 
 (Romaine 1995: 11). Generally, researchers agree that a bilingual is someone who has 
 some level of proficiency in two or more languages. The question remains, however, 
 to what extent does one need to know the languages to be considered bilingual. The 
 definitions vary from one extreme to the other, from Bloomfield’s (1984: 56) rather 
 strict  description  of  bilingualism  as  the  native-like  command  of  two  languages  to 
 Diebold’s  (1964:  505)  much  more  flexible  view  that  a  person  can  be  considered 
 bilingual even though they are not able to produce meaningful utterances in another 
 language. In the present study, bilingualism will be considered from the point of view 
 of  language  competence  and  the  limit  of  a  bilingual  will  be  placed  somewhere 
 between Bloomfield’s and Diebold’s definitions. However, as Mackey (1968: cited in 
 Romaine 1995: 11) mentions, it is somewhat unnecessary and frankly impossible to 
 determine the exact point at when a person becomes bilingual and as a result he views 
 bilingualism simply as the alternate use of two or more languages. From the point of 
 view of the present study the previous definition is accurate enough. Furthermore, 
 some  researchers  prefer  to  use  the  term multilingual,  as  it,  in  their  view,  is  a  more 
 appropriate  term  to  describe  someone  knowing  more  than  two  languages,  since 
 bilingual  can  be  interpreted  to  mean  someone  who  only  knows  two languages. 


However,  since  in  the  present  study  the  number  of  languages  one  knows  is  not 
 relevant, I have decided to use the more traditional term, bilingual, to describe people 
 with knowledge of two or more languages. 


In Finland, the concept of bilingualism is a somewhat problematic one. As discussed 
previously, although the majority of Finns speak two or more languages, the Finnish 
society is largely monolingual in practice. Additionally, according to Leppänen et al. 



(17)(2011: 47), 84 percent of Finns considered themselves monolingual even though 90 
 percent had studied some language  other than their  mother tongue. This  seems to 
 indicate that Finns have a more traditional understanding of bilingualism where one 
 should  have  almost  native-like  command  of  another  language  before  being  called 
 bilingual. This is also in accordance with Wei (2000: 5), who says that people brought 
 up in a monolingual society often see bilingualism as a special quality reserved to only 
 a  few  people.  Nevertheless,  the  present  study  will  consider  Finns  as  bilinguals 
 whether Finns as a nation agree or not.  


3.2 Code-switching 


Whenever bilingual people communicate, they face a choice of which language to use. 


Often the choice is dictated by the social context and the individual speaker does not 
 actually  have  a  choice  in  the  matter,  whereas  sometimes,  the  speaker  chooses, 
 consciously  or  not,  to  use  more  than  one  language.  The  issue  of  code-switching  is 
 therefore very interesting, because the speaker has chosen more than one language in 
 which to communicate, expecting the other participants to know  the languages, as 
 well as appreciate the added meaning that the code-switch must entail. However, it is 
 important  to  understand  that  often  the  choice  is  not  made  consciously,  and  the 
 language user might not even realise that he or she is using two languages. In the rest 
 of this chapter, code-switching studies as well as the phenomenon in general will be 
 presented and discussed in more detail. 


The terminology surrounding the issue of code-switching can be quite problematic 
 since the terms often overlap and are used differently by different researchers (Milroy 
 and  Muysken  1995:  12).  Code-switching  and  code-mixing  are  sometimes  used 
 interchangeably  by  researchers,  although  some  try  to  make  a  distinction  between 
 them  (see  for  example  Auer  1999;  Boztepe  2003;  Kachru  1983)  while  others  try  to 
 distinguish  between  code-switching  and borrowing  (see  for  example  Boztepe  2003; 


Myers-Scotton 1992). Lexical borrowing is a term used to describe words, phrases or 
grammatical  structures  that  at  some  point  have  been  borrowed  into  a  language’s 
lexicon  (Haspelmath  2009:  36).  However,  this  definition  can  be  quite  problematic, 



(18)since it can be difficult to say when exactly the word has become a part of the lexicon.  


The  term  code-switching  will  be  used  throughout  the  present  study  to  refer  to  all 
 instances of a speaker using two different languages in the same speech event, or more 
 specifically, a writer using two languages in the same text.  


Some researchers also argue that code should not be used to talk about language and 
 have suggested language alternation as a substitute for code-switching. Although it can 
 be argued that language is more than just a code, code-switching is still a traditional 
 term used to describe the phenomenon. Unlike language alternation, code-switching 
 also includes switches between different registers and styles, and they are, although 
 not in focus here, also an important aspect of code-switching.  


Blom and Gumperz (1972: 424-425) were the first to distinguish two kinds of code-
 switching based on the reasons that lead to the user switching codes: situational and 
 metaphorical code-switching. Situational code-switching happens when the participant 
 reacts to a change in the social situation by switching language or dialect (Blom and 
 Gumperz 1972: 424). For example, an informal Finnish chatter among English students 
 might switch very quickly to a more formal English conversation when a professor 
 appears  and  joins  the interaction. On  the  other  hand,  metaphorical  code-switching 
 refers to changes in the topic or subject matter (Blom and Gumperz 1972: 425). In this 
 case, speakers might switch to English when they are talking about a phenomenon 
 that is closely related to for example American youth culture. In the present study, the 
 focus  will  be  on  metaphorical  switches,  as  the  actual  situation  remains  the  same 
 throughout the conversational event, or Twitter namely. 


Gumperz (1982: 131) focused on language use and talked about how code-switching 
is  an  additional  resource  for  bilingual  speakers.  He  also  suggested  a  number  of 
conversational functions that code-switching can have such as: quotations, addressee 
specification,  interjections,  reiteration,  message  qualification  and  personalization 
versus objectivization (Gumperz 1982: 75-84). Of these, the first three are relatively 
easy  to  identify  as  functions  of  code-switching.  Quotations  are  used  for  reported 
speech,  addressee  specification  refers  to  code-switching  to  different  languages 



(19)according to the recipient’s language proficiency and interjections are used as sort of 
 sentence  fillers  or  tags  (Gumperz  1982:  75-78).  Reiteration  and  qualification  are 
 somewhat similar in nature. Reiteration means when the same message is repeated in 
 a different language as a clarification or when meaning is added by translating the 
 utterance somehow differently into another language, and qualification means when 
 something  in  what  has  been  previously  said  needs  to  be  qualified  or  clarified  in 
 another language (Gumperz 1982: 78-79). Lastly, the contrast between personalization 
 and objectivization relates to code choices embedded into, for example, the distinction 
 between talk about action and talk as action, speaker involvement or distance from 
 the message, and whether the talk is about personal opinion or general knowledge 
 (Gumperz 1982: 80). Although these are not entirely unquestionable categories, they 
 do give an understating of the multiple functions that can be seen in code-switching. 


For a thorough review of the problems in Gumperz’s (1982) theory, see for example 
 Botztepe (2003).  


Different types of code-switching can be distinguished based on where in the sentence 
 or utterance the switch occurs. When the switch is situated at the sentence or clause 
 boundaries, meaning that one separate sentence is in one language and the next in 
 another, it is called an inter-sentential switch (Romaine 1995: 122). Here is an example 
 of inter-sentential code-switching from the data of the present study: “@KajKunnas: 


Masala ohitettu. Kohta Espoo. Hold on @MinnaKuukka ! Hold on! Apua tulossa.” (Passed 
 Masala. Soon in Espoo. Hold on @MinnaKuukka ! Hold on! Help is on the way.). Inter-
 sentential switches require minimum effort on the part of the speaker, because the 
 switch is independent from the grammar of the surrounding language. When, on the 
 other hand, the switch occurs within the sentence boundaries as an integral part of the 
 sentence or utterance, it is called an intra-sentential switch, for example: “@OskariSaari: 


Aika  huikeita  vaiheita  oli  tänäkin  vuonna  behind  the  scenes”  (There  were  some  pretty 
awesome  developments  behind  the  scenes  this  year  too).  Intra-sentential  switches 
require  more  linguistic  awareness  in  order  for  them  to  work,  especially  from  the 
grammatical point of view, and they can be considered a more ‘intimate’ type of code-
switching (Poplack 1980: 589). Occasionally switches also occur with the boundaries 



(20)of a single word, meaning that the new word will have elements of two languages 
 (Romaine  1995:  123).  For  example,  the  English  word  ‘platform’  has  been  inflected 
 accordingly to fit the otherwise Finnish sentence: “@MikaelJungner: Liikevaihto tulee 
 jatkossakin  sisällöistä  mutta  kate  tehdään  kyllä  netin  platformeilla”  (The  revenue  will 
 continue to come from the content but marginal profit will be made on platforms on 
 the internet). There are also switches called tag-switching, which means adding a tag 
 in one language to an utterance in another language (Romaine 1995: 122). Here is an 
 example of tag-switching from Poplack (1980: 589): “Vendía arroz ‘n shit” (He sold rice 
 and  shit).  Tag-switches  require  little  knowledge  of  either  language  and  can  move 
 around freely in the sentence without violating grammatical rules (Poplack 1980: 589). 


For decades, research on code-switching in general has been plagued with the concept 
 that if a speaker mixes two languages it means that they must have an inadequate 
 command  in  both  languages  (Milroy  and  Muysken  1995:  3).  The  basis  for  this 
 particular  idea  is  that  the  other  language  is  used  to  fill  in  the  gaps  created  by 
 insufficient knowledge of the first language. However, in the face of sociolinguistic 
 evidence, such theories cannot be maintained anymore (Milroy and Muysken 1995: 3). 


Gardner-Chloros (2009: 180) point out that the reasons behind the ideology that code-
 switching is harmful are political, aesthetic and cultural factors, not in fact linguistic. 


Recently, the focus in bilingual and multilingual studies has moved on to studying the 
ways  in  which  language  users  take  advantage  of  the  different  language  resources 
available to them (Otsuji and Pennycook 2010: 241). Consequently, it is interesting to 
consider  code-switching  from  the  perspective  of  it  being  a  form  of  verbal  strategy 
showcasing the linguistic resources available to the individuals and the way in which 
these  resources  are  capitalised  in  a  joint  effort  to  arrive  at  a  shared  understanding 
(Heller  1988:  3).  From  this  point  of  view,  code-switching  is  seen  as  a  skilful 
manipulation of the available language resources. Even monolingual speakers take 
advantage of registers, accents and word choices to position themselves in the social 
world,  so  it  is  only  logical  that  the  use  of  different  languages  by  bilinguals  is  an 
extension of the same goal (Bailey 2007: 257). Bilingual speakers have wider language 



(21)resources  from  which  to  draw  from  and  can  therefore  create  meaning  in  many 
 interesting and unique ways. 


Research on code-switching has diverged into two directions that are separate and 
 distinct,  but  still  complementary  to  one  another:  grammatical/syntactical  and 
 discourse/pragmatic (Romaine 1995: 121). The former approach is mainly concerned 
 with the structure of code-switching and all the grammatical aspects, such as syntactic 
 and morphosyntactic features, whereas the latter is more interested in  finding out 
 how  meaning  is  created  and  what  kinds  of  social  and  discourse  functions  code-
 switching serves (Boztepe 2003: 3). In the present study, I am more interested in the 
 social aspect of code-switching and I will attempt to understand what is being added 
 to the communication by means of code-switching. For the purposes of the present 
 study, the form, or the syntax of the individual instances of code-switching is not in 
 focus,  although  occasionally  it  too  can  provide  interesting  information  about  the 
 structure of code-switching.  


According  to  Heller  (1988:  2),  in  order  to  fully  understand  all  of  the  functions, 
 implications and reasons for code-switching, instances of code-switching need to be 
 situated  within  the  greater  context  of  the  linguistic  resources  of  the  surrounding 
 community. This is to say that instances of code-switching that are removed from their 
 context  do  not  have  any  meaning  as  such  and  analysing  them  from  the  functional 
 point of view would be futile. Consequently, in the analysis of the present study both 
 the immediate context of the instances of code-switching, as well as the surrounding 
 general environment, are taken into consideration. The linguistic resources of Finns 
 are discussed in Chapter 2.2 and should be taken into consideration when looking at 
 the findings of the present study. 


The aim of the present study is to look at code-switching as a language resource and 
find out the ways in which code-switching between English and Finnish happens on 
Twitter. Therefore, the approach to code-switching adopted in the present study will 
be  from  a  sociolinguistic  perspective,  meaning  that  I  will  attempt  to  look  at  the 
language choices made from the point of view of context, metaphorical situation and 



(22)the pragmatic side of code-switching. The grammatical and quantitative aspects will 
be  kept  to  the  minimum  and  code-switching  will  be  viewed  as  a  manipulation  of 
language resources to achieve certain conversational aims. 



(23)
4 COMPUTER-MEDIATED  COMMUNICATION  AND  SOCIAL MEDIA 


In  the  present  chapter,  some  of  the  key  terms  and  characteristics  of  computer-
 mediated communication will be defined and discussed. It is essential to keep in mind 
 that computer-mediated communication is not a single genre, but a general term to 
 describe a vast and highly diverse medium of communication that is simply mediated 
 by computers and similar electronic devices connected to a network (Baron 2008: 12). 


I  will  also  present  some  previous  research  on  computer-mediated  communication. 


Additionally, I will talk about social media and social networking sites as a means of 
 creating new or maintaining and displaying existing social connections. At the end of 
 the present chapter, I will discuss code-switching in the context of computer-mediated 
 communication.   


4.1 Defining computer-mediated communication 


Computer-mediated  communication  is  an  umbrella  term  that  means  all 
 communication that is mediated via computers. Therefore, it is vital to keep in mind 
 that any definition of computer-mediated communication cannot apply to all forms of 
 interaction  carried  out  on  the  internet.  Herring’s  (2007)  acclaimed  faceted 
 classification scheme offers a way to characterise different online modes according to 
 various medium-related features as well as social factors. So with the help of Herring’s 
 (2007) scheme, in the present chapter, I will be looking into some of the categories of 
 the scheme that are most relevant to the present study and helpful in understanding 
 what computer-mediated communication is all about. 


The exponential growth and spread of the internet means that much of the research 
on it and computer-mediated communication is already outdated or focused on areas 
that are not as relevant anymore as they once appeared to be. Also other tendencies 
are  too  oversimplify  and  give  online  phenomena  overly  broad  terms,  for  example 
naming  all  groups  of  people  interacting  online  as  communities  or  thinking  that 



(24)language on the internet is single genre (Herring 2004: 338). However, even outdated 
 research  can  offer  interesting  historical  and  documental  information,  as  well  as 
 demonstrating  how  fast  and  in  such  unexpected  ways  the  internet  and  computer-
 mediated communication is developing.  


As computers and the internet are still a relatively recent development in the whole 
 of human history, terms to describe the study of communication via computers have 
 not yet established themselves and there is still some debate as to which ones most 
 thoroughly describe the phenomenon. The term computer-mediated communication 
 (or CMC) gained popularity in the 1980s (Barnes 2003: 11) and is still a popular choice 
 to describe the phenomenon, as well as the title of a distinguished journal, The Journal 
 of Computer-Mediated Communication. Later, other terms, such as electronically mediated 
 communication  (EMC)  and digitally  mediated  communication  (DMC)  were  coined  to 
 include  communication  through  mobile  phones  and  other  devices  that,  although 
 technically  computers,  are  not  necessarily  thought  of  as  such  (Crystal  2011:  2). 


Furthermore, Crystal (2011: 2) advocates his own term, internet linguistics, as a suitable 
 candidate to describe the study of language on the internet. Additionally, the term 
 digital discourse was put forward by Thurlow and Mroczek (2011). For the purposes of 
 the  present  study,  I  have  chosen  to  use  the  traditional  term  computer-mediated 
 communication as it is the most widely  accepted term and does describe the issue 
 thoroughly enough.  


Much of computer-mediated communication is text-based communication; however, 
 the  conversations  are  often  informal  and  have  many  characteristics  similar  with 
 spoken  language  (Herring  1996:  3).  Having  said  that,  computer-mediated 
 communication is by no means a homogenous genre and there is variation even within 
 the different forms of it, such as e-mail, forum posts, blogs and chat (Herring 2001: 


612,  2004:  338).  More  importantly,  computer-mediated  communication  is  now 
increasingly multisemiotic with many social media sites even based on complex visual 
and auditory elements (Kytölä 2016: 385). The different semiotic elements available to 
users affect the language in numerous ways. Absent visual and aural cues, such as 
facial expressions, body movements and vocalisations are replaced with elements of 



(25)spoken language, emoticons and acronyms as well as many multimodal elements such 
 as pictures, video and audio (Barnes 2003: 91). These constraints and other affordances 
 of  computer-mediated  communication  make  it  such  a  characteristic  way  of 
 communication.  


The  distinction  between  written  and  spoken  elements  in  computer-mediated 
 communication  is  not  entirely  unproblematic  as  for  various  reasons  it  is  seen  as  a 
 blend  of  both  written  and  spoken  communication.  For  example,  according  to 
 Georgakopoulou  (2011:  1)  computer-mediated  communication  mixes  elements 
 associated  with  spoken  interaction  such  as  “immediacy  and  informality  of  style, 
 transience of message, reduced planning and editing, rapid (or immediate) feedback 
 with  properties  of  written  language,  e.g.,  lack  of  visual  and  paralinguistic  cues, 
 physical absence of the addressee, and written mode of delivery”. Foertsch (1995: 301) 
 suggests a continuum view where forms of computer-mediated communication can 
 be placed on a line “between the context-dependent interaction of oral communication 
 and the contextually abstracted composition of written text.” As an additional aspect, 
 Georgakopoulou  (2006:  550)  proposes  that  we  look  at  computer-mediated 
 communication not so much from the point of view of written versus spoken aspects 
 but more from the perspective of mediated versus face-to-face discourses. This would 
 allow further exploration of the issues of contextual dimensions such as physical co-
 presence and sharing of an immediate context (Georgakopoulou 2006: 550). Still, the 
 line between mediated and face-to-face can be blurred with technologies that allow 
 users  to  speak  to  each  other  face-to-face,  but  through  computer-mediated 
 applications, such as Skype or FaceTime.  


One of the important features of computer-mediated communication is the issue of 
synchronicity  of  participation.  Asynchronous  systems  do  not  require  that  the 
participants are online at the same time in order to send or receive messages, whereas 
synchronous systems entail that the users be logged on at the same time within the 
same system (Herring 2001: 614-615). Email, forums, blogs and parts of social network 
sites are examples of asynchronous systems where the message is sent and stored until 
the receiver can access the service and read the message. Instant messaging on social 



(26)network sites and chat are examples of synchronous systems. Baron (2008: 15) points 
 out however, that it is not always useful to consider asynchronous and synchronous 
 communication as opposites; they are actually better defined on a continuum where 
 the only genuinely synchronous communication is where a person can be interrupted 
 by the other, such as telephone conversation or face-to-face speech.  


Another distinction can be made by defining the scope of the intended audience of the 
 communication on the lines of whether the communication is one-to-one or one-to-many 
 (Baron 2008: 14). In one-to-one communication, the message is intended to reach just 
 one  recipient  whereas  in  one-to-many,  the  same  message  is  sent  out  to  many 
 recipients. These lines can however be blurred when, for example, a user writes on 
 another user’s profile page on a social network site or posts. The post becomes semi-
 public and although it could strictly speaking be meant as one-to-one communication, 
 it becomes one-to-many, as usually anyone who has access to the user’s profile page 
 will be able to see the post and in some cases, even comment on and share the post. 


Now that collaborative projects and user-generated content have become more and 
 more  common,  also many-to-one  and many-to-many  are  viable  options  to  describe 
 computer-mediated  communication,  and  should  be  taken  into  consideration  when 
 studying the intended audience of the communication.  


Another feature that can be used to classify different online modes is persistence of 
transcript (Herring 2007: 15). It refers to how long messages are stored in the system 
after they have been sent and/or received. In email, for example, the default is that 
messages  are  stored  until  the  receiver  deletes  them.  On  forums,  the  posts  are  also 
stored indefinitely, but can be deleted by the moderator of the forum, as well as the 
writer  of  the  post.  (Herring  2007:  15).  Opposing  the  norm,  a  popular  messaging 
application called Snapchat is founded on the idea that the user can send a picture or 
a video accompanied by texts to a controlled group of people and set a time limit on 
how  long  the  message,  or  “snap”,  is  viewable  for  the  recipient.  Persistence  of 
transcript can affect which kinds of messages and what content the users are willing 
to send to each other, for example, sending potentially embarrassing content is easier 
on Snapchat, because the user knows the content will be automatically deleted.  



(27)The length of the messages is another classification characteristic. In many cases, such 
 as a forum post or an email, the length is virtually unlimited, only depending on social 
 factors, such as that a very long post on a forum might get overlooked as other users 
 might not have the interest to read it. However, many chats have a limit to how long 
 a  single  message  can  be  (Herring  2007:  15).  Regarding  the  present  study,  it  is 
 interesting  to  note  that  Twitter  imposes  a  limit  to  the  size  of  the  message.  More 
 discussion on Twitter will follow in Chapter 5. 


The previous descriptions of features of  computer-mediated communication are of 
 interest to some extent; however, it is vital to remember that as computer-mediated 
 communication is not a genre of communication, general descriptions of it should be 
 kept to a minimum, especially as the focus is on a minor part of all communication 
 online. What is important is to look at different platforms that enable communication 
 and examine the ways those particular platforms affect the language used, as is the 
 goal of the present study. The communication that is under analysis in the present 
 study is computer-mediated; however, it is essential to keep in mind that it is also 
 Twitter-mediated  communication,  so  to  say.  Taking  into  consideration  the  general 
 description  of  computer-mediated  communication,  a  more  focused  look  on 
 communication mediated by Twitter is discussed in Chapter 5. 


4.2 The social internet 


Leaving behind its traditional roots as a mere source of information and a medium for 
communication, the internet has evolved into an expanding multimedia platform that 
allows and even encourages users to participate in the creation of content by sharing, 
(co-)creating and (co-)editing digital content (Raguseo 2010: 1). The technologies that 
enable users to generate new or modify existing content are grouped under the name 
Web 2.0 and can be used to add value to existing websites, like the user-generated 
reviews on  the online shopping site Amazon.com, or use content entirely contributed 
by the users (Ochoa and Duval 2008: 19). These advances are not just technological 
developments,  but  also  have  an  effect  on  social,  political,  educational  and  cultural 
spheres (Raguseo 2010: 1). Together, these social technologies have created a new way 



(28)to use the internet, universally dubbed as social media. Social network sites are an 
 interesting  part  of  social  media  and  they  bring  along  new  and  interesting  areas  of 
 research. 


Social network sites are online platforms where users can create a profile, connect with 
 other  users  and  view  and  manage  those  connections  (boyd  and  Ellison  2007:  211). 


Profiles are linked through accepting friend requests and the resulting connections are 
 visible  on  the  users’  profiles,  making  the  existing  social  networks  visible  for  the 
 participant to see (Lange 2007: 362). These connections are usually integrated as a part 
 of  the  profile  and  displayed  as  vital  information  on  the  user’s  self-presentation 
 (Donath and boyd 2004: 72), so in short social networks are a way to conceptualise 
 social  groupings  and  interactions  (Merchant  2011:  5).  However,  even  though 
 networking is at the core of social network sites, it is not the main focus of many of the 
 sites (boyd and Ellison 2007: 211). It is important to keep in mind that using  social 
 network sites for making new acquaintances has a more minor role than using them 
 for displaying and maintaining already existing social connections with people who 
 are already part of people’s existing (offline) social circles (boyd and Ellison 2007: 211; 


Merchant 2011: 6). 


The earliest site that can be recognised as a social network site was SixDegrees.com 
 launched in 1997 and closed in 2000 (boyd and Ellison 2007: 214). According to its 
 founder A. Weinreich (as cited in boyd and Ellison 2007: 214) one of the problems of 
 the site that it was ahead of its time and the users’ networks were not online in such 
 numbers as they are today and after adding a “friend”, there was not much else to do. 


Around the end of the 1990s to the beginning of the 2000s, several sites began allowing 
 users to create personal profiles and add other users as friends (boyd and Ellison 2007: 


214). From 2003 onward, the number of social network sites grew exponentially with 
different sites for different interests and purposes, such as Dogster for people with a 
passion for dogs and Couchsurfing which helps travellers find lodging with other users 
(boyd  and  Ellison  2007:  216).  Eventually  as  the  popularity  of  the  user-generated 
content phenomenon grew, sites with a more traditional focus on media sharing began 
taking on features of social network sites (boyd and Ellison 2007: 216).  



(29)With more and more people being able to access the internet on their mobile devices, 
 an area of online social networking has developed called microblogging (Williams, 
 Terras and Warwick 2012: 384). Microblogging means writing short messages online 
 on a social network site and reporting on one’s movements, thoughts and actions (Lee 
 2011:  111),  as  well  “commenting  on,  responding  to,  and  amplifying  the  impact  of 
 current events” (Williams, Terras and Warwick 2012: 385). Currently the most popular 
 example of a microblogging service is Twitter (http://twitter.com/) (Yus 2011: 135) 
 to which Chapter 5 is devoted.  


4.3 Code-switching in computer-mediated communication 


As  discussed  previously  in  Chapter  3,  code-switching  is  a  natural  phenomenon  of 
 human  interaction,  and  therefore  it  happens  in  all  modes  of  communication, 
 including,  as  anticipated,  in  computer-mediated  communication.  In  the  following 
 section I will be looking into features of code-switching that are typical or interesting 
 in the context of computer-mediated communication. As mentioned throughout the 
 present  study,  we  must  be  careful  not  to  generalise  computer-mediated 
 communication  as  a  type  of  communication,  and  instead  remember  to  take  into 
 consideration  that  it  encompasses  all  sorts  of  communications  that  are  simply 
 mediated by networked computers and thus will differ from each other vastly. 


Traditionally code-switching has been studied mostly in spoken communication and 
 not  so  much  in  written  communication  presumably  because,  as  mentioned  by 
 Gumperz  (1982:  64),  code-switching  occurs  most  frequently  in  informal  speech. 


However, as discussed in the chapter on computer-mediated communication, the line 
 between what is considered written or spoken interaction is contested by interaction 
 in  online  environments.  Therefore,  the  traditional  frameworks  for  code-switching 
 studies,  such  as  the  conversation-analytic  approach  can  prove  to  be  problematic. 


These  limitations  however  are  well  documented  in  computer-mediated 
 communication literature (Beißwenger 2008; Herring 1999).  


Although  there  has  been  some  interest  in  studying  code-switching  in  computer-
mediated communication since the mid-1990s, it still remains under-researched and 



(30)marginalised in many fields of research (Androutsopoulos 2013: 667). However, taken 
 into  consideration  the  pervasiveness  of  online  interaction  worldwide  and  the 
 increasingly multilingual and multicultural society we live in, it would be foolish to 
 ignore the many insights code-switching in computer-mediated communication can 
 offer  to  different  research  fields.  Studying  code-switching  in  computer-mediated 
 communication  will  also  update  our  previous  knowledge  and  assumptions  about 
 code-switching.  Many  researchers  have  fortunately  realised  the  vast  opportunities 
 provided  to  study  code-switching  and  language  choice  online.  For  example, 
 Warschauer,  El  Said  and  Zohry  (2002)  reported  that  young  Egyptian  professionals 
 used English as a common language in their formal work related discourse, and code-
 switched between Arabic and English in their informal emails and chat.  The social 
 media site Facebook has also inspired great many researchers to study code-switching 
 among different language users: see for example, Seargeant, Tagg and Ngampramuan 
 (2012) on Thai-English code-switching; Cunliffe, Morris and Prys (2013) on Welsh-
 English  code-switching.  An  excellent  overview  of  studies  on  code-switching  in 
 computer-mediated  communication  can  be  found  in  Androutsopoulos  (2013).  The 
 present study aims to complement and add to the existing research by looking at code-
 switching on Twitter between English and Finnish. 


Compared  to  spoken  conversational  code-switching  and  written  code-switching, 
 code-switching in computer-mediated communication has its specific characteristics 
 that establish it as a new domain of multilingual communication. For example, even 
 though code-switching in computer-mediated communication is written text, it differs 
 from other types of writing in numerous ways, such as being intended for a particular 
 recipient, often being a part of a multiparty conversation and used frequently with 
 other  semiotic  resources,  such  as  images  and  videos  (Androutsopoulos  2013:  684). 


These characteristics set code-switching in computer-mediated communication apart 
from code-switching in other types of written discourse. The question of authenticity 
is  often  contested  with  written  code-switching,  especially  fiction;  however, 
considering code-switching in computer-mediated contexts will eventually lead to the 



(31)understanding that written code-switching can be just as authentic as spoken code-
 switching (Androutsopoulos 2013: 685).  


Planning  is  an  aspect  of  computer-mediated  communication  that  makes  it  distinct 
 from other types of communication. For example, in spoken conversation, speech is 
 received  by the hearer as soon as it is uttered, whereas in many cases of asynchronous 
 modes  of  computer-mediated  communication,  there  is  a  clear  gap  between  the 
 production and the reception of a message (Androutsopoulos 2013: 685). The planning 
 time can also have an effect on the code-switching practices. It can be said that the 
 code-switching is less unconscious, especially in modes that allow the user more time 
 to focus and edit their  message. Planning  also relates to the various lengths of the 
 messages in online communication. As mentioned earlier in section 4.1, some network 
 sites, like Twitter, limit the number of characters per message which means that the 
 message needs to be planned more carefully to fit the allowed perimeter. This sort of 
 pressure to carefully plan the message can either lead to the writer not wanting to use 
 any of the space for code-switching, or, which is obviously more interesting from the 
 point of view of the present study, to the writer using code-switching in creative ways 
 that might have not occurred to them in spoken communication (Androutsopoulos 
 2013: 685-686). 


In conclusion, computer-mediated communication offers a large ground for research 
in  different  fields,  not  least  in  linguistics.  The  present  study  focuses  on  Twitter-
mediated communication and its characteristics which are discussed in the following 
chapter.  Additionally,  the  present  study  combines  computer-mediated 
communication  with  code-switching  and  aims  at  providing  more  insight  into  how 
code-switching is used in written texts in online environments.  



(32)
5 TWITTER 


In  this  chapter  I  will  be  discussing  the  social  media  site  Twitter.  First  of  all,  I  will 
 explain  the  main  features  of  Twitter,  starting  from  a  functional  point  of  view. 


Secondly,  I  will  deploy  Herring’s  (2007)  faceted  classification  scheme  to  describe 
 Twitter,  by  first  briefly  listing  the  medium-related  factors  of  the  scheme  and  then 
 going into more detail about the situational factors. Thirdly, I will discuss the uses of 
 Twitter and then present some relevant previous research done on Twitter. Finally, I 
 will place Twitter in the Finnish context and talk about Finnish users of Twitter.  


5.1 Twitter’s functions 


As  mentioned  earlier  in  section  4.2,  Twitter  is  a  microblogging  service  that  allows 
 users to send short messages or tweets to other users who have subscribed to follow 
 their tweets. Twitter can be accessed through any web or mobile browser as well as 
 several mobile applications. Many news sites, blogs and other social media sites also 
 have enabled Twitter, meaning that any user can share their content straight to their 
 Twitter followers. Twitter is not merely a platform for microblogging, but also has 
 characteristics  similar  to  social  network  sites,  such  as  the  creating  a  profile  and 
 connecting to other users (Williams, Terras and Warwick 2012: 387). By default the 
 profiles are public, and although they are possible to set to private, most users leave 
 their profile public. 


The main functions of Twitter are to send and read short messages called tweets. The 
 tweets are up to 140 characters long and besides text, can contain pictures, videos and 
 links.  Users  can  choose  to  follow  other  users,  meaning  that  they  can  subscribe  to 
 getting other user’s tweets posted on their main page in reverse chronological order. 


As soon as new tweets are posted the Twitter feed can be refreshed. (Discover Twitter 
 2013).  


There are several features that ease interaction between users. To direct a message to 
another user or to mention them in the post, @ sign is place before the user’s name. If 



(33)the username is the first word of the tweet, only the people who follow both the sender 
 and receiver will see the tweet on their main page. Placing a hashtag (#) in front of 
 any word or phrase makes it into a link and anyone who searches for the word or 
 phrase  will  find  all  tweets  that  use  the  particular  hashtag.  Retweeting  is  a  feature 
 where a user forwards someone else’s tweet to their own followers by either using the 
 retweet icon, or copying the text and publishing it with the acronym  “RT” and the 
 original author’s username. Uses can also mark tweets as favourites. This is done to 
 send a positive notification to the author of the tweet, or just to mark the tweet for 
 future reference. Users can also send direct messages (DM) to each other. DMs are 
 only visible to the two participants and are stored and displayed separately from the 
 main Twitter feed. (Discover Twitter 2013).  


At the time of writing in November 2015, Twitter has over 320 million active users 
 monthly and half a billion tweets are sent daily (About Twitter 2015). From its launch 
 in 2006, Twitter has grown rapidly and as of November 2015 is the ninth most popular 
 internet site in the world and eight in the United States (Alexa 2015) and the second 
 most popular social networking site in the world after Facebook (eBizMBA 2015). As 
 mentioned earlier in this section, users can access Twitter through the main website 
 or external applications on their mobile devices, such as tablets and smartphones, and 
 in fact, according to About Twitter (2015), 80 percent of active users are using Twitter 
 on their mobile device. 


5.2 Classification of Twitter 


As discussed earlier, Herring’s (2007) faceted classification scheme is a comprehensive 
way to describe a social media site, and therefore I will be using it to illustrate various 
aspects of Twitter. The scheme has two parts, medium-related and situational factors, 
which are comprehensively explained in Herring (2007: 10-23). In this section, I will 
first briefly list the medium factors in a table form and then go through the situational 
factors in more detail. 



(34)5.2.1  Medium factors 


Medium factors of the classification scheme describe the technological features of the 
 computer-mediated system that is under analysis (Herring 2007: 11). Below in Table 
 1, the medium factors are listed and Twitter is described using the table. For a detailed 
 explanation of the different terms, see Herring (2007: 13-17), but here, for the sake of 
 brevity the detailed descriptions of the different medium factors has been excluded 
 from the present study.  


Table 1. Medium factors (adapted from Herring 2007: 13). 


Synchronicity  asynchronic 


Message transmission  message-by-message 


Persistence of transcript  all tweets are stored indefinitely, users can delete their own 
 tweets 


Size of message  140 characters 
 Channels of 


communication  mainly text, can also be picture or video 


Anonymous messaging  users can be anonymous or post with their actual identity, 
 public figures can have their identity verified 


Private messaging  possible 


Filtering  possible, users choose whose tweets they see and can block 
 other users 


Quoting  = retweeting, which is a very popular way to resend someone 
 else’s tweet to one’s followers 


Message format  newest messages appear on a user’s feed as soon as they are 
posted, replies are often grouped together with the oldest 
tweet first, each tweet is accompanied by the user’s name and 
avatar, as well as a time stamp 



(35)Some of the factors listed in Table 1 are described in more detail in section 4.1, here I 
 have just given a brief listing of the various medium-related factors, and hope to have 
 given  a  clear overview  of  the  different  functions  of  Twitter  according  to  Herring’s 
 (2007) classification scheme. Next I will discuss the situational factors in greater detail, 
 because  I  believe  they  offer  more  valuable  information  in  order  to  better  describe 
 Twitter. 


5.2.2  Situational factors 


The situational factors describe the situation or the context of the communication as a 
 social phenomenon (Herring 2007: 11). The situational factors listed by Herring (2007: 


18)  included  aspects  such  as:  participation  structure,  participant  characteristics, 
 purpose, topic or theme, tone, activity, norms and code. In this section I will discuss 
 the ones that seemed most relevant in order to understand Twitter’s social aspects. 


The participation structure on Twitter is one-to-many by default. If a user mention’s 
 another  user  by  using  the  reply  feature,  or  just  typing  the  username  with  @,  the 
 message  could  be  construed  as  one-to-one.  However,  other  users  who  follow  the 
 mentioned  user  will  be  able  to  see  the  tweet.  True  one-to-one  communication  on 
 Twitter  happens  only  via  private  messaging.  It  is  also  interesting  to  note  about 
 Twitter’s  communication  structure  that  following  other  users  is  not  necessarily 
 reciprocal, meaning that if user Z follows user X, X does not have any obligation to 
 follow user Z back. Therefore, the balance of participation can be quite distorted. Some 
 users might not have any followers, but follow a large number of other users, whereas 
 some  public  figures  for  example  have  millions  of  followers,  but  only  follow  a  few 
 themselves. For example, Kwak, Lee, Park and Moon (2010: 593) found that nearly 70 
 percent of users are not followed by any of the people they follow.  


As Twitter is semi-anonymous in the sense that users do not need to log any personal 
information,  it  is  somewhat  difficult  to  find  accurate  information  about  the  user 
demographics  of  Twitter.  However,  according  to  Hubspot’s  infographic  (2015),  77 
percent of Twitter accounts are outside of the United States, with 33 percent of users 
from Asia Pacific, 24 percent from Europe, 12 percent from Latin America and seven 
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