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                        In document
                        
    Authenticity and Transparency in Influencer Instagram Content in Indonesia
                        (sivua 21-25)

                    

                            
            
                                
                    3.3.1  Literature Review 


Prior to gathering the primary data, the researcher conducted a literature review using 
 existing literature related primarily to transparency and authenticity in influencer 
 mar-keting. For the researcher, reviewing existing literature is important to find out what is 
 already known about the researcher’s area of interest and to develop an argument about 
 the  significance  of  the  researcher’s  topic  and  where  it  might  lead  (Bryman  &  Bell 
 2015). As there is limited theoretical material or scholarly articles about the topic of 
 in-fluencer marketing, the researcher also used other materials found on the internet. 


Scholarly  books  written  by  distinguished  marketing  authors  such  as  Michael  R.  
 Solo-mon, Philip Kotler, Mark Schaefer, etc. were used. Peer-reviewed journals and articles 
 were  collected  through  an  electronic  database  called  ABI/INFORM.  Instagram’s  own 
 business blog, as well as Facebook’s press site, Facebook Newsroom, were heavily 
 uti-lized for information regarding the companies’ updates on authenticity and transparency 
 efforts.  Other  sources  such  as  blog  sites  of  advertising  agencies  and  websites  found 
 through Google were utilized; however, only after the contents were carefully analyzed 
 and concluded to be reliable.  


3.3.2  Interview 


In  a  qualitative  research,  an  interview  is  the  main  technique  to  collect  primary  data 
(Cooper  &  Schindler  2014).  Bryman  and  Bell  (2015)  describe  that  the  approach  of  a 
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qualitative interview emphasizes the interviewees’ point of view; what the interviewees 
 see as “important in explaining and understanding events, patterns, and forms of 
 behav-ior.” To gain a deep understanding of how Instagram users in Indonesia view sponsored 
 influencer marketing content, which will then help in answering the research questions, 
 the researcher conducted online personal interviews with one person who has a 
 hands-on experience in digital marketing and knowledge about the Indhands-onesian market, as well 
 as with five active Instagram users in Indonesia who use Instagram on a daily basis. 


The personal interviews, which lasted for an average of approximately 40 to 50 minutes, 
 were  conducted  on  the  third  and  fourth  week  of  January  2018  through  three  different 
 telecommunications  application  software:  LINE,  Skype,  and  FaceTime,  depending  on 
 what software the interviewees have. The online personal interview is similar to a 
 face-to-face interview due to the fact that the aforementioned software programs allow the 
 interviewer and the interviewees to see each other, which lets the interviewer pick up 
 any visual cues from the interviewees that may occur during the interview (Bryman & 


Bell 2015). Prior to interviewing the interviewees, the researcher explained to the 
 inter-viewees what the study is about, as well as the objectives of the study. In addition, the 
 researcher gave the interviewees the options to answer the interview questions either in 
 English or in Indonesian, as not all interviewees are fluent in English. In the case where 
 the  interviewees  choose  to  use  the  Indonesian  language  during  the  interview,  the  
 re-searcher translated the data to English. Furthermore, the rere-searcher informed the 
 inter-viewees  that  the  interview  will  be  audio-recorded  for  transcription  afterward  and  that 
 only their initials will be revealed in the thesis. 


The  interview  was  semi-structured  in  order  for  the  researcher  to  be  able  to  develop  a 
 somewhat  natural  dialog  with  all  the  interviewees.  In  a  semi-structured  interview,  the 
 researcher creates an interview guide consisting of questions about the topics that need 
 to be covered. The questions may not be asked in chronological order or as exact as they 
 have been outlined in the interview guide and the researcher may ask additional 
 ques-tions that are not included in the guide as the researcher discover more interesting things 
 said by the interviewees (Bryman & Bell 2015). 


There  were  two  different  personal  interview  categories  that  were  executed.  The  first 
category was with five avid, Indonesian Instagram users. These users have been using 
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the app for a good amount of years and spend relatively long hours on the app daily. 
 In-formation regarding the interviewees’ profiles is presented in Table 1 below. 


No.  Interviewee 
 infor-mation anonymous. Initially, the researcher addresses the interviewees with their initials 
 in this thesis; however, the researcher decides to use a respective number for each 
 viewee instead as it is more confidential for the interviewees. A summary of the 
 inter-view  guide  for  this  category  is  shown  in  Table  2  and  the  interinter-view  guide  itself  is  
 at-tached in the appendix. 


Part 1: 


Background 


Background questions are asked to find out whether the interviewees 
 use Instagram or have used Instagram in the past, how long they have 
 been using Instagram, how long the interviewees approximately spend 
 on Instagram daily. 


Part 2: 


Influencer 


The  questions  in  this  section  assist  the  researcher  to  find  out  how 
much knowledge about the topic of influencer marketing itself the 
in-terviewees already know. The researcher finds out how inin-terviewees 
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marketing  define an influencer, whether the interviewees follow an influencer(s) 
 or are exposed to sponsored contents on a daily basis, the rise of 
 in-fluencers  in  Indonesia,  and  the  influence  that  these  inin-fluencers  have 
 over the interviewees. 


Part 3: 


Authenticity 


Interviewees are asked the reasons that make them follow or look up 
 to an influencer and their views regarding what makes an influencer 
 trustworthy  or  credible  (and  vice  versa).  Discussions  about  whether 
 influencers  should  only  work  with  brands  that  align  with  the 
 influencers’  image,  the  appropriate  amount  of  collaborations  an 
 influencer  should do with brands, and honesty in the case where the 
 product  or  service  being  promoted  does  not  meet  the  standards  are 
 explored. 


Part 4: 


Transparency 


Issues such as the ethics of influencer marketing, disclosure on 
 spon-sored contents, and disclosure languages are discussed. 


Table 2 Interview Guide (Instagram Users) 


On the other hand, the second category was with one marketer who are knowledgeable 
 on the subject of influencer marketing, particularly in Indonesia. The interviewee, 
 Ca-dika Rachmawan, is as a senior development executive manager for the sales and 
 mar-keting department at AdAsia in Jakarta. AdAsia is a digital agency that offers “services 
 such as programmatic influencer marketing, social media ads, as well as video 
 produc-tion  towards  [their]  clients.”  Rachmawan  has  been  working  in  the  marketing  industry 
 since 2012. He started out doing print advertising and switched to doing digital 
 advertis-ing  in  2014  until  today.  This  interviewee  has  permitted  the  researcher  to  publish  his 
 name and information in this thesis. A summary of the interview guide for this category 
 is shown in Table 3 and the interview guide itself is attached in the appendix. 


Part 1:  Background question are asked to find out what the interviewee does 
in  marketing,  whether  the  interviewee  has  any  experience  in  doing 
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Background  influencer marketing, how long the interviewee has been working in 
 the marketing industry, and about the company that the interviewee is 
 currently working for. 


Part 2: 


Influencer 
 marketing 


In this section, the researcher asks the interviewee about the trend of 
 influencer  marketing  strategy  in  indonesia,  the  impact  of  influencer 
 marketing strategy, the definition of an influencer, as well as the steps 
 to build influencer campaigns. 


Part 3: 


Authenticity 


The interviewee is asked the reasons that make an influencer 
 trustwor-thy  or  credible  (and  vice  versa).  Discussions  about  whether 
 influencers  should  only  work  with  brands  that  align  with  the 
 influencers’  image,  the  appropriate  amount  of  collaborations  an 
 influencer  should do with brands, and honesty in the case where the 
 product  or  service  being  promoted  does  not  meet  the  standards  are 
 explored. 


Part 4: 


Transparency 


Issues  such  as  the  ethics  of  influencer  marketing,  laws  or  guidelines 
 concerning the use of influencers in advertising, disclosure on 
 spon-sored contents, and disclosure languages are discussed. 


Table 3 Interview Guide (Marketer) 
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