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Abstract


The focus of this doctoral dissertation is the concept of authenticity applied to Sámi 
 tourism. The main aim was to investigate how authenticity has been conceptualised 
 in tourism research and how it related to the use of labels in Sámi tourism. 


The Sámi Indigenous population have engaged in tourism activities for decades 
 and the outcomes have been mixed. While tourism has been a source of extra 
 income and a way to convey Sámi culture(s), it has also resulted in stress, cultural 
 commodification, and disturbances. Furthermore, tourism can also be a negative 
 force from the perspective of different aspects of sustainability. Due to these factors, 
 this dissertation has sought to analyse authenticity and the role of labels in order 
 to make recommendations regarding Sámi culture(s) in the context of tourism. 


Furthermore, an alternative conceptualisation of authenticity as a theoretical 
 contribution to tourism scholarship is introduced.


Authenticity is a concept that has developed in different directions in tourism 
 research. Approaches to authenticity based on ‘objectivity’, or alternatively on 
 the tourists’ subjective experiences are seen as two extremes, since the basis is 
 either completely subjective or it requires a strict division between ‘authentic’ 


an ‘inauthentic’. A niche in tourism research has proposed for authenticity to be 
 a negotiation between different dimensions, which is the specific area analysed in 
 this dissertation. Consequently, authenticity is conceptualised as a compromise 
 between the different subjective dimensions of Sámi culture(s) along with 
 historical, political, and socio-cultural aspects. Such a conceptualisation allows for 
 the negotiation of criteria to create a label to protect Sámi culture(s) as well as to 
 promote sustainability. Through such a conceptualisation the Sámi can argue from 
 a standpoint of truth. When everything is reduced to subjective experiences and 
 discourse, it is not possible for one position to be more valid than another. This also 
 allows for the Sámi to counter dominant tourism discourse, which is mainly based 
 on exoticism, Othering and stereotypes. This is also a more bottom-up approach in 
 which ‘authentic’ versus ‘inauthentic’ is not a strict dichotomous division, but rather 
 the result of a dialogue.


This dissertation is based on five publications. Two are conceptual and pertain 
 to the role of labels in tourism research and the conceptualisation of authenticity 
 as a compromise. In the latter, the conceptualisation of Sámi culture is based on a 
 critical realist term called ‘concrete universals’. This word encompasses culture as a 
 series of subjective manifestations that have a connection: a universal component. 


Culture as concrete universals allows for subjective interpretations as well as a 



(6)connection that brings such interpretations together. Critical realism is a realist 
 emancipatory approach which postulates the existence of one single reality. 


However, epistemologically, critical realism supports different views on reality and 
 such viewpoints are very important. The critical realist methodological framework 
 employed in this dissertation is the DEA, which stands for diagnosis, explanation, 
 action. First the phenomenon is thoroughly investigated, theories are evaluated 
 and, if necessary, discarded. In the final phase, action, changes are suggested for the 
 situation under study. The framework has also an iterative phase of correction, in 
 which changes can be made to reflect the collected data.


The three empirical publications are based, respectively, on a critical discourse 
analysis of Sámi tourism websites, an interview study, and a content analysis of 
tourism brochures. Marketing material has been found to be influenced by the 
general tourism marketing discourse portraying the Sámi and other Indigenous 
populations as primitive, unchanged, and connected to nature. However, Sámi 
culture(s) is also portrayed as modern and in constant development. The interview 
data also showed a focus on nature and sustainability, which has been analysed from 
the viewpoint of ecotourism.
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Tiivistelmä


Tämän väitöskirjan keskiössä on autenttisuuden käsite saamelaismatkailuun 
 sovellettuna. Päätavoitteena oli tutkia, kuinka autenttisuutta on käsitteellistetty 
 matkailututkimuksessa ja miten se suhteutuu erilaisten sertifikaattien käyttöön 
 saamelaismatkailussa. 


Saamelaiset ovat olleet mukana matkailutoiminnassa vuosikymmenien ajan, 
 ja tulokset ovat olleet vaihtelevia. Vaikka matkailu on ollut lisätulon lähde ja 
 tapa kertoa saamelaiskulttuurista, se on myös johtanut stressiin, kulttuuri(e)n 
 kauppatavaraksi muuttumiseen ja häiriöihin. Lisäksi matkailulla voi vaikuttaa 
 kielteisesti kestävyyden eri ulottuvuuksien näkökulmasta. Näistä syistä johtuen 
 tässä väitöskirjassa on pyritty analysoimaan autenttisuutta ja sertifikaattien 
 roolia tavoitteena antaa suosituksia koskien saamelaiskulttuuria(-eja) matkailun 
 kontekstissa. Lisäksi teoreettisena kontribuutiona esitetään vaihtoehtoinen tapa 
 käsitteellistää autenttisuus matkailututkimuksessa.


Autenttisuus on käsite, joka on kehittynyt eri suuntiin matkailun tutkimuksessa. 


Lähestymistavat, joissa autenttisuus perustuu ”objektiivisuuteen” tai vaihtoehtoisesti 
 matkailijoiden subjektiivisiin kokemuksiin, nähdään autenttisuuden kahtena 
 ääripäänä, koska perusta on joko täysin subjektiivinen tai se vaatii tiukan jaon 


”autenttisuuden” ja ”epäautenttisuuden” välille. Jotkut matkailututkijat ovat 
 ehdottaneet autenttisuuden olevan neuvottelu eri ulottuvuuksien välillä, jota tämä 
 väitöskirja keskittyy analysoimaan. Tämän analyysin seurauksena autenttisuus on 
 käsitteellistetty kompromissiksi erilaisten subjektiivisten ulottuvuuksien välillä 
 saamelaiskulttuur(e)issa huomioiden historialliset, poliittiset ja sosiaalikulttuuriset 
 tekijät. Tällainen käsitteellistäminen antaa mahdollisuuden neuvotella perusteista, 
 joilla voidaan luoda sertifikaatti suojelemaan saamelaiskulttuuria(-eja) sekä 
 edistää kestävyyttä. Tällaisen käsitteellistämisen kautta saamelaiset voivat vedota 
 perusteluissaan totuuteen. Kun kaikki on pelkistetty subjektiivisiksi kokemuksiksi 
 ja diskurssiksi, ei ole mahdollista, että yksi näkökulma on pätevämpi kuin 
 toinen. Vaihtoehtoinen käsitteellistäminen antaa saamelaisille mahdollisuuden 
 kohdata hallitseva matkailun diskurssi, joka perustuu pääasiassa eksotisointiin, 
 toiseuttamiseen ja stereotypioihin. Kyse on enemmän alhaalta ylöspäin 
 -lähestymistavasta, jossa autenttisuus verrattuna epäautenttisuuteen ei ole tiukka 
 kahtiajako vaan ennemminkin vuoropuhelun tulos.


Väitöskirja perustuu viiteen julkaisuun.  Kaksi julkaisua on käsitteellisiä. 


Ne koskevat sertifikaattien roolia matkailututkimuksessa sekä autenttisuuden 
käsitteellistämistä kompromissina. Viimemainitussa saamelaiskulttuurin 



(8)käsitteellistäminen perustuu kriittisen realismin ajatukseen konkreettisista 
 universaaleista. Kulttuuri käsitetään sarjaksi subjektiivisia ilmentymiä, jotka ovat 
 yhteydessä toisiinsa: niillä on jokin yhteinen, universaali komponentti. Kulttuuri 
 konkreettisina universaaleina mahdollistaa niin subjektiiviset tulkinnat kuin 
 myös yhteyden näiden tulkintojen välillä. Kriittinen realismi on realistinen ja 
 emansipatorinen lähestymistapa, joka olettaa, että on olemassa yksi todellisuus. 


Kuitenkin epistemologisesti kriittinen realismi kannattaa eri näkemyksiä 
 todellisuudesta, ja tällaiset näkökulmat ovat erittäin tärkeitä. Tässä tutkimuksessa 
 kriittisen realismin menetelmien viitekehyksenä käytettiin DEA:ta, joka tarkoittaa 
 diagnoosia, selitystä ja toimintaa: Ensiksi ilmiö tutkitaan läpikotaisin, sitä koskevat 
 teoriat arvioidaan ja, jos tarpeellista, hylätään. Viimeisessä vaiheessa eli toiminnassa 
 ehdotetaan muutoksia tutkittuun tilanteeseen. Viitekehyksessä on myös toistuva 
 korjauksen vaihe, jossa voidaan tehdä muutoksia kerätyn aineiston pohjalta.


Kolme empiiristä julkaisua perustuvat tässä järjestyksessä kriittiseen 
 diskurssianalyysiin saamelaismatkailun internet-sivuista, haastattelututkimukseen 
 sekä matkailuesitteiden sisällönanalyysiin. Matkailun yleisen markkinointidiskurssin 
 havaittiin vaikuttavan analysoituihin markkinointimateriaaleihin. Se esittää 
 saamelaiset ja muut alkuperäiskansat primitiivisinä, muuttumattomina ja 
 luonnonyhteyden säilyttäneinä. Toisaalta saamelaiskulttuuri(t) esitettiin 
 myös modern(e)ina ja jatkuvasti kehittyvä(i)nä. Lisäksi haastatteluaineisto 
 osoitti keskittymistä luontoon ja kestävyyteen, mitä analysoitiin ekomatkailun 
 näkökulmasta.


Keywords: Saami, Indigenous tourism, marketing communication, authenticity, 
critical realism, labels
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1. Introduction


‘I’ll take a trip down to paradise/Whenever I’d like/But the people who already 
 live there/Well they’e stuck there for life with/A fistful of problems in paradise.’


 – Trench Dogs, ‘Fistful of Problems’


As mentioned in the lyrics from a song by the band Trench Dogs, tourists travel to 
 visit places that look like a ‘paradise’ for many different reasons. However, in these 
 places people live permanently and whenever the tourists come and leave, the locals 
 are instead ‘stuck’ there because it is their home. This implies that when tourists 
 visit, for locals to meet them is sometimes unavoidable. No matter if people choose 
 to meet the incoming tourists or not, there is the need to ensure that this meeting 
 happens on the best of terms.


This dissertation is about all of the different aspects of this process. The case of 
 Sámi tourism is chosen as an example to explain how authenticity relates to bigger 
 issues of Indigeneity, culture and tourism marketing communication. The Sámi 
 are an Indigenous population of Europe and they mostly live in Sweden, Finland, 
 Norway and Russia (see §2.1 for more information about the Sámi). The interaction 
 between tourists and the Sámi as well as other locals living at a destination is full 
 of potential as well as potential pitfalls. One of the goals of this dissertation is to 
 make recommendations to better inform the expectations of the tourists visiting the 
 Sámi. This would also lay the bases for a more meaningful interaction and for more 
 sustainable Sámi tourism. It is also important for the Sámi and other local tourism 
 entrepreneurs to gain a meaningful experience from interacting with the tourists 
 both from a practical viewpoint, such as economically, as well as symbolic.


My first interest has been to analyse how imagery articulated in discourses may 
 potentially influence the expectations of the tourists, this is how I encountered 
 authenticity (e.g. Avraham & Daugherty, 2012; Knudsen, Rickly, & Vidon, 2016; 


Silver, 1993). Authenticity is an often-discussed academic concept in tourism (e.g. 


Cohen, 1988; Cohen & Cohen, 2012a; MacCannell, 1973; Mkono, 2013d). The 
expectations on authenticity created by marketing communication are very relevant 
regarding Indigenous peoples. However, authenticity is also involved in other aspects 
of tourism, both practical and theoretical. Tourism labels and certifications are more 
related to the practical side, while the philosophical approaches to authenticity are 
more theoretical. The intersections between these different elements with aspects of 
Sámi tourism is what inspired the research outlined in this dissertation.



(16)1.1  Research aim and research question


In this doctoral dissertation I explore authenticity in the case of Sámi tourism 
 companies mostly in Sweden, but the situation of other Nordic countries is also often 
 considered. Sámi tourism is defined by the Swedish Sámi parliament as different 
 branches, which are united by the fact that the companies are run by the Sámi and 
 the companies’ products are based on creating ‘an understanding of Sámi culture, 
 cultural landscape, Sámi mindset, Sámi themes and Sámi values’ (Sametinget, 2010, 
 p. 4).


The aim is to discuss how authenticity is conceptualised in tourism research and 
 to contribute to the academic debate with a conceptualisation of the term that has a 
 solid theoretical basis in critical realism. This dissertation also analyses how tourism 
 entrepreneurs and other stakeholders conceptualise authenticity, including the role 
 of labels.


For authentic experiences to be authentic, close cooperation with the local 
 community is needed (e.g. Brattland et al., 2020). The aspects of a culture that will 
 be shared with outsiders have to be decided by the local community. This makes it 
 challenging for the Sámi and for other Indigenous populations to be appealing for 
 tourism, but also to stay faithful to the community’s culture, both contemporary 
 and traditional (Hurst et al., 2020). 


In a traditional research approach, the researcher studies the literature, discovers 
 a gap and contributes to filling such a gap. This dissertation did not follow this kind 
 of linear path (see §7.5.1). I have adopted an approach that aims at describing or 
 mapping a phenomenon to then suggest a possible solution or amelioration of the 
 current situation. In line with this approach, called DEA (diagnosis, explanation, 
 action) (§4.1), the main aim is to conceptualise authenticity in a way that takes 
 into consideration Sámi culture(s) and how authenticity can be both a productive 
 concept for everyday tourism operations as well as a theoretical concept. The former 
 is the reason why labels are involved in the discussion. 


The ‘gap’ in literature was identified in the course of the investigation of the 
literature to write Article II, Article III, and in the literature review chapter (§5). This 
phase is also the first phase of the DEA approach (§4.1), the diagnosis phase, which 
implies a thorough description of the phenomenon at hand. This investigation, 
integrated by the literature review, revealed that authenticity has developed from an 
objective to an overly subjective concept. This is also confirmed by recent literature 
reviews studies on authenticity (Deng & Zhang, 2018; Le et al., 2019). Although 
other conceptualisations of authenticity based on hybridity and negotiation exist 
(e.g. Chhabra, 2010a; Cohen & Cohen, 2012a; Lindholm, 2013; Jamal & Hill, 
2004), this discussion includes the theoretical dimension of critical realism and 
labels to the discussion. Rather than filling a gap, this dissertation introduces an 
alternative approach to an existing concept.



(17)The studies that are part of the dissertation have each contributed to answering of 
 the research questions of this dissertation, which are the following:


•  How can authenticity be conceptualised to potentially support the operations 
 of Sámi tourism entrepreneurs through the use of labels?


o How is authenticity conceptualised in tourism research? (literature review 


§5, Article II and Article III)


o How is authenticity conceptualised by Sámi tourism entrepreneurs and 
 other tourism actors? (Article II, Book chapter IV and Article V)


o What is the role of labels and certifications in Sámi tourism? (Book 
 chapter I, Article III and Book chapter IV)


1.2  The structure of the dissertation in brief


This dissertation is structured in the following way: First I introduce some central 
 concepts regarding Indigeneity, Indigenous tourism, Sámi populations, as well as 
 Sámi tourism. The discussion then shifts to a short discussion of the main concepts 
 which are treated in the publications included in this dissertation. Authenticity 
 is not included in this section because it is thoroughly discussed in the literature 
 review chapter (§5), while the other concepts only have a supporting role in 
 that chapter. The EU-funded project ARCTISEN is also presented because of 
 my involvement during part of the data collection. Furthermore, I explain my 
 positioning and then the methods as well as the perspective that constitutes the 
 basis for a new conceptualisation of authenticity. I will refer to the articles from the 
 very beginning and therefore an overview of the publications will have already been 
 given, but complete abstracts will be presented in §6. The publications included in 
 this dissertation are the following:


Book chapter I: In this publication I have written with my supervisor Dr 
 Monika Lüthje and my colleague Outi Kugapi, we connect different theories of 
 ethnodevelopment to two different labels that are used in Sámi tourism. One is Sámi 
 Duodji, which is more the focus of Outi’s work and the other is Sápmi Experience, 
 which is my focus. This discussion is the basis of the conceptualisation of labels and 
 their role in Sámi tourism.


Article II: In this publication I outline my empirical research on Sámi tourism 
 websites. The study is a critical discourse analysis (CDA) (see §4.4.3) and it presents 
 different themes that are present both on Sámi websites as well as in other studies and 
 other marketing material. In this article, I find various similarities between the studied 
 websites and other studies on both the Sámi and other Indigenous populations; 


however, there is also an important factor that the Sámi tourism entrepreneurs want 
to show to the potential tourists: the fluidity and modernity of Sámi culture.



(18)Article III: In this publication I present the theoretical conceptualisation of 
 authenticity that I elaborated through the study of authenticity in tourism, and 
 my work with critical realism, which is an approach to the philosophy of science 
 discussed in §3.1. In this article I present in more detail how authenticity and culture 
 are conceptualised with support from critical realism, which brings an alternative 
 perspective on authenticity in order to avoid the pitfalls of relativistic approaches 
 such as social construction and postmodernism (see §5.4).


Book chapter IV: This study is based on 16 interviews with companies and other 
 stakeholders to understand what is considered important when presenting Sámi 
 culture to tourists. The interviews revealed a focus on nature and sustainability, 
 which are integrated with a discussion of labels and ecotourism. The interviews 
 are presented through themes found in Article II. The results integrate the 
 conceptualisation of authenticity that emerged from the first empirical study and 
 which is elaborated in Article III. 


Article V: This publication is based on the study of 118 brochures collected in 
 Northern Sweden. Pictures and text are analysed based on the themes from Article 
 II, with open coding. The reindeer is a prominent theme both in pictures and in text, 
 but meaningful information on Sámi culture is also included. The more accurate 
 information given in the brochures about Sámi culture and with the participation of 
 Sámi actors could potentially spread through the circle of representation. This also 
 connects to the importance of education and knowledge conveyance underlined in 
 Book chapter IV.


The ARCTISEN project (ARCTSEN, n.d.), Culturally Sensitive Tourism in the 
Arctic (2018-2021), is an EU-funded project part of the Northern Periphery and 
Arctic Programme. The project is transnational and includes partners in Sweden, 
Norway, Finland, Denmark, Greenland but also Canada. The project aims at 
supporting companies in developing products, identify opportunities and promote 
dialogue in the context of Indigenous and other local tourism. Due to my close 
cooperation with the project, it will be mentioned throughout the dissertation.
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2.  Research background


In this chapter I will present some information that is important for the reader to 
 grasp the topics treated in the rest of the dissertation. Due to the structure of the 
 literature review chapter and the central role that had to be given to authenticity 
 in that context, some concepts could not be properly described in Chapter 5 so an 
 outline is instead provided here.


2.1  The Sámi


The Sámi are an Indigenous population residing in Europe. The territory in which 
 the Sámi have traditionally dwelled, which is collectively called ‘Sápmi’, extends 
 from Sweden all the way to Russia (Figure 1).


Figure 1: Map of Sápmi drawn by Anders Suneson for Nordiska Museet1


1   No author (n.d.). Map of Sápmi drawn by Anders Suneson for Nordiska Museet. Retrieved from: 


http://www.samer.se/karta 



(20)The exact size of the Sámi population is unknown, but it is approximated to 
 be somewhere between 80,000 and 100,000 for the whole Sápmi area (Samiskt 
 informationscentrum, n.d.-a). The Sámi have traditionally been reindeer herders as 
 well as fishermen, depending on the area in which they were dwelling. There is not 
 one Sámi language, there are several and it is not always possible to understand one 
 another in between languages. The Sámi who live in the northern areas and herd 
 reindeer, who are not in a majority (Svensk Information et al., n.d.), are organised 
 in different ways depending on the country of residence. An example is Sweden in 
 which the Sámi reindeer herders are organised in so-called ‘sameby’ in Swedish and 
 in English. A sameby is an administrative entity that manages reindeer herding in a 
 certain area. Each one has its own board and represents reindeer herders in the area 
 (Sametinget, n.d.-b). In each of the Nordic countries, the Sámi also have a parliament 
 called ‘Sametinget’, in the case of Sweden, which decides on matters pertaining to 
 those in the Sámi community who have the right to vote. This right is connected to 
 a series of criteria aimed at proving the actual belonging to the Sámi community of a 
 specific person (Sametinget, n.d.-c). 


Sámi culture(s) has been portrayed for a long time in different travel writings 
 (Lidström, 2015; Mériot, 2017; Saarinen, 1999). Since then, Sámi culture(s) has 
 evolved in many different directions, as exemplified in the books edited by Kajsa 
 Andersson (2015, 2017a). Contemporary Sámi culture(s) includes rap music 
 (Ramnarine, 2017) and political art (Andersson, 2017b), to name two forms.


Recently, in Finland, the local Sámi Parliament and Finnish institutions have 
entered into a conflict over the rights to vote for around 100 people (OHCHR, 
n.d.). As highlighted by this recent conflict, it is clear that the questions of ‘who is 
a Sámi’ is not as straightforward as it might seem. This doctoral dissertation will 
not explore in depth the question of voting rights and the definitions of Sámi under 
law, but it is useful to understand the context in which Sámi tourism companies 
operate. Another important question connected to legislation is the one of the right 
to herd reindeer as the Sámi are the only ones allowed to herd big groups of reindeer 
in Sweden and Norway, while EU citizens are allowed to herd in Finland, under 
specific conditions (Renskötsellag 14.9.1990/848, 4 §). Furthermore, Norway is the 
only country that adopted the ILO 169 convention on the Rights of Indigenous 
Peoples, which will be discussed further later in this chapter. Considering the many 
differences between Sámi groups, in this dissertation I have mostly referred to Sámi 
culture(s). This is not meant in a relativistic way, while at the same time the point 
is not to reduce different groupings to one single monolithic Sámi culture. The 
different cultural boundaries that are part of the Indigenous communities are also 
recognised in the context of Indigenous tourism in Canada (Hurst et al., 2020).



(21)2.2  Indigenous status


Considering that the Sámi are an Indigenous population, there are different issues 
 connected to this status. Indigenous populations, which can be synonymous 
 with Aboriginal, Native, First Nations and other terms, are defined in the ILO 
 169 convention as ‘tribal peoples in independent countries whose social, cultural 
 and economic conditions distinguish them from other sections of the national 
 community, and whose status is regulated wholly or partially by their own customs 
 or traditions or by special laws or regulations’ (International Labour Organization). 


The ILO 169 is a convention for the rights of Indigenous peoples, which has 
 been signed, in the case of the Sámi, only by Norway. There is lobbying to achieve 
 a signature in Finland and in Sweden (Sedlacek, Festin Stenlund, & Westerberg, 
 2014; YLE, 2019, January 24). 


The Sámi are part of the United Nations Permanent Forum on Indigenous 
 Issues (UNPFII), among other international memberships and cooperation. This 
 is a very important step for Sámi self-determination and rights’ recognition, for 
 instance, regarding self-determination (Sametinget, n.d.-a). Stronger relationships 
 with Indigenous populations are also connected to traditional lands, support for the 
 participation in traditional activities as well as the transfer of traditional knowledge 
 (Hurst et al., 2020). Their rights are also sometimes in conflict with national 
 administrations. Some examples are the recent criticism from the UN received by 
 Sweden and Finland. In the case of Finland, it is about the previously discussed 
 court case in which the national court ruled regarding the right to vote in the Sámi 
 Parliament for some individuals (YLE, 2019, February 1). In Sweden’s case, the 
 criticism is based on the rights of the Sámi, in particular regarding Sámi languages, 
 land and nature resources as well as the influence of the Sámi in decision-making 
 processes (TT, 2020, February 6). Furthermore, a recent ruling of the highest court 
 in Sweden decided that the Sámi in the Girja Sameby area have complete control 
 over the right to hunt and fish. The Girja Sameby was also studied in the context 
 of ethnoecology and traditional land use by the Sámi was discussed in legal terms 
 (Östlund et al., 2020). The court case had its origin in the disturbances caused by 
 hunting and fishing to reindeer herding in the area (TT, 2020, February 16). In the 
 context of tourism, the association WINTA, World Indigenous Tourism Alliance, is 
 also about defending Indigenous rights and cultures, but with a tourism focus (About 
 WINTA, n.d.). Another important document regarding Indigenous populations in 
 tourism is the Larrakia Declaration, which contains principles to guide operations 
 in Indigenous tourism (Resource Library, n.d.).


The previously described issues bring up the debate regarding Indigenous rights 
 and also potential conflicts over Indigenous identity. Recent movements of so-called 


‘settler self-indigenisation’ have become more prominent, especially in Canada 
(Gaudry & Leroux, 2017; Leroux, 2019). Similar cases have also been discussed 



(22)in the case of Finland (Junka-Aikio, 2016). One of the arguments behind the 
 conceptualisation of authenticity proposed here is that an ‘opening’ or relativisation 
 of Indigenous identity and consequently of authenticity, in tourism in this case, 
 paves the way for these kinds of self-indigenisation claims. In some cases, these claims 
 are connected to the achievement of special privileges, for instance, in academia 
 (Leroux, 2019). Furthermore, new claims are advanced while Indigenous ones are 
 undermined (Gaudry & Leroux, 2017). This line of argument is also supported by 
 Junka-Aikio (2016). As previously mentioned, this is not a core issue explored in 
 this dissertation and it would warrant a whole dissertation in itself, but this kind of 
 phenomenon is one of the reasons behind the conceptualisation of authenticity and 
 culture proposed here. When I present critical realism in more detail, I will discuss 
 how the Indigenous critical realist scholar Professor Gracelyn Smallwood (2015) 
 advocated for the search of truth in the study of Indigeneity. Junka-Aikio, (2016) 
 has made the same argument and the case discussed is the one of the Sámi. 


Leroux (2019) himself talks about how French Canadian people’s claims to 
 Indigeneity are based on a very small percentage of DNA and furthermore, research 
 has shown that the genetic basis is likely stemming from about ten Indigenous 
 women married to settlers (Leroux, 2018, 2019). These issues are also identified 
 in the context of the Sámi population in Finland. Not only the court case for the 
 right to vote in the Sámi Parliament (YLE, 2019, February 1), but also the fact that 
 representatives from the Sámi community indicated that Sáminess does not stem 
 from ancient roots, but to a connection to the culture (Junka-Aikio, 2016). On the 
 other hand, people who feel a connection to the culture are not official members of the 
 community, which causes them distress (Kugapi et al., 2020). Issues of demarcation 
 due to interethnic relations are also a reality for locals in Norway (Brattland et al., 
 2020). This also connects to cultural use as well as appropriation; potential solutions 
 to these potential problems vary in between communities (Brattland et al., 2020).


This shows that the situation is rather complicated, and the Sámi should make 
 decisions on these kinds of matters. One important point made here is that, when 
 Leroux (2019) discusses the phenomenon of ‘self-indigenisation’, a search for 
 some ‘truth’ is activated with the goal of ‘disproving’ the white settlers’ claim to 
 Indigeneity. In this case the main element to undermine such claims is the small 
 DNA percentage stemming from a small group of Indigenous women. Truth is 
 also important for supporting Sámi rights (Junka-Aikio, 2016). Although limited 
 to the small realm of tourism studies, a less relativistic view of authenticity and, 
 consequently also of culture, based on labels created bottom-up can help mitigate 
 the negative externalities of self-indigenisation claims.


The question of Indigenous status is also related to Sámi identity and the 
question ‘who is Sámi?’ As previously mentioned, genetic ancestry is contested also 
in the case of the Sámi (Junka-Aikio, 2016) because it creates the idea of a racial 
tribe thinking (Nilsson, 2019). The argument is that this kind of criteria bears ‘the 



(23)risk of being overly inclusive’ even to people who want to be part of the community 
 for strategic reasons, even in the Sámi case (Nilsson, 2019, p. 13). This is also 
 argued by Junka-Aikio (2016). Nilsson also points out that it would be damaging 
 to attribute a ‘central essence or core’ to an Indigenous population (Nilsson, 2019, 
 p. 14). Nevertheless, Junka-Aikio (2016, p. 226) argues that some truth needs to be 
 established and especially, that the stance taken here is about supporting the ‘right 
 to articulate an ethnic boundary’. Consequently, some commonality between Sámi 
 communities is supported in this dissertation. The reason is that without some basic 
 connection constituting common ground, the risk is to lose cohesion, although it 
 is shown that communities do change over time. Bhaskar (2016, p. 172) would 
 call this kind of connection (see §4.3) ‘the axiom principle of universal solidarity’, 
 which implies that there is always the possibility to find some connection between 
 humans.


2.3  Indigenous tourism


Questions of Indigeneity are also connected to Indigenous tourism. According to 
 Saarinen (2013), the term ‘indigenous tourism’ and its treatment can be problematic 
 and is highly politicised, which is the reason why some of the issues connected to 
 Indigenous status have been introduced. Hinch and Butler (1996, p. 9) defined 
 Indigenous tourism as a type of tourism in which ‘indigenous people are directly 
 involved, either through control and/or by having their culture serve as the essence 
 of the attraction’.


The stereotyped representation of Indigenous populations in tourism is 
 something that has been studied for a long time; for instance, Silver’s (1993) study 
 on the marketing of host populations. Recent studies on Indigenous tourism show 
 that the situation has not changed for some host populations (Bandyopadhyay & 


Yuwanond, 2018; Bott, 2018; Koot, 2016; Niskala & Ridanpää, 2016). Marketing 


‘the Other’ can also result in a demarcation of ethnicity and Otherness (Sofield & 


Li, 2007), while colonialism as well as post-colonialism continue to be a hinder for 
 Indigenous populations (Shultis & Heffner, 2016).


In 2016, Michelle Whitford and Lisa Ruhanen discussed the evolution of 
 Indigenous tourism research. The bases for Indigenous tourism are the four H’s: 


habitat, heritage, history and handicrafts (Smith, 1996a, b). As much as these four 
 categories are not obsolete in terms of research, other aspects have been explored. 


For instance, the four ‘C’s’ have been proposed: community empowerment, 
community economic development, community wellness and community learning 
(Colton & Harris, 2007). The recommendation from Whitford and Ruhanen 
(2016) is to carry out Indigenous research with involvement from the Indigenous 
stakeholders themselves with a more iterative and adaptive style. Other research 



(24)recommendations are related to power relations, not only externally but also within 
 communities (Hall, 2007b). 


Recent research has explored online dimensions related to Indigenous tourism. 


Holder and Ruhanen (2019) have analysed online reviews of Indigenous tourism 
 enterprises and found certain characteristics that seem to be favourable while others 
 resulted in more negative opinions. Marketing communication is one of the areas 
 needing improvement as well as authenticity, although the latter was present in 
 a limited number of the analysed reviews (Holder & Ruhanen, 2019). Ruhanen, 
 Whitford, & McLennan (2015) had earlier found that awareness as well as the 
 intention to participate in Indigenous tourism experiences was low. 


For Indigenous tourism enterprises to be more economically sustainable, 
 Indigenous entrepreneurs should engage more with social media in order to 
 communicate with tourists and inform them about Indigenous culture (Mkono, 
 2016). Digital tourism products can also be a way to make Indigenous tourism 
 more sustainable and provide extra means to share knowledge (McGinnis, Harvey, 


& Young, 2020) and education is necessary to better understand the Indigenous 
 peoples’ context (Sehume, 2012). Meaningful experiences in Indigenous tourism 
 are sparked by participation in activities in the Indigenous communities (Wu, T. 


C. et al., 2020). In order to ensure that the interests of different stakeholders are 
 met, many compromises need to be made, which helps to achieve more sustainable 
 tourism operations (Reggers et al., 2016) and sometimes more regulation is needed 
 for tourism activities to be economically viable (Hillmer-Pegram, 2016).


Tourism planning in Indigenous areas with a top-down approach can result in 
 different issues, among which is marginalisation (Nepal, 2007). In some cases, whole-
 country identity prevents Indigenous and other local enterprises from developing 
 (O’Gorman, McLellan, & Baum, 2007). In order for tourism to be an activity that 
 helps to mitigate poverty for Indigenous populations, several stakeholders, including 
 tourists, need to actively play a role in the process. Tourists can, for example, 
 provide possibilities for Indigenous populations to meet under Indigenous control 
 (Goodwin, 2007). These meetings can also be a good chance for the tourists to learn 
 more about the outer world (Chen, J. S. et al., 2020). Community-based tourism is 
 seen as a viable solution to develop tourism in Indigenous contexts (Suntikul, 2007) 
 and tourism can also be a way ‘to develop enhanced understanding about indigenous 
 peoples and their lives’ (Hollinshead, 2007, p. 303). Listening to different kinds 
 of stakeholders is very important in tourism development (Carmichael & Jones, 
 2007) as is support from policymakers (Situmorang, Trilaksono, & Japutra, 2019). 


Traditional Indigenous wisdom and greater consensus are important to achieving 
 sustainable Indigenous tourism (Wu, 2019). Furthermore, training in tourism should 
 be provided not only from a Western perspective (Berno, 2007), while increased 
 knowledge will make enterprises more viable for all parties involved (Williams & 


O’Neil, 2007). The fact that guides have no training regarding Indigenous culture is 



(25)also mentioned by tourism entrepreneurs in Finland (Kugapi et al., 2020). A good 
 way to start Indigenous companies can be as a complement to non-indigenous pre-
 existing tourism enterprises (Scherrer, 2020), while Rock Art tourism can be a way 
 for Indigenous tourism to become more sustainable. For instance, these kinds of 
 tours can help to balance seasonality (Cole & Wallis, 2019). Tourism can also help 
 with the development of infrastructure (Ren, Chimirri, & Abildgaard, 2020).


Cultural identity is a very important aspect of Indigenous tourism, for instance, 
 in nature tourism products (Carr, 2007). The culture and history of an Indigenous 
 population is not only attractive for the tourists, but also a way to assert identity for 
 the Indigenous audience (O’Gorman & Thompson, 2007) and to convey value to 
 the Indigenous culture (Ryan, Chang, & Huan, 2007) as well as means to achieve 
 existential authenticity (Hsu & Nilep, 2015). Tourism development can also be a 
 way to achieve empowerment (Salole, 2007) and promote conservation, but tourism 
 should then be more lucrative (Bratek, Devlin, & Simmons, 2007). Indigenous 
 tourism experiences can also promote learning, a sense of place (Walker & Moscardo, 
 2016) and ‘clearly linking Indigenous experiences with the natural environment’ 


(Espinosa Abascal, Fluker, & Jiang, 2016, p. 1365). Furthermore, ecotourism has 
 been used as a means to promote a change in the visitors (Higgins-Desbiolles, 2009). 


In this context, guidelines to tourism conduct surrounding Indigenous tourism are 
 a way to affirm self-determination in relation to governance (Holmes et al., 2016). 


Moreover, guidelines for tourism conduct are also suggested as a good way to better 
 manage tourist behaviour (Kugapi et al., 2020) and are related to the participation 
 of the community in the tourism governance (Brattland et al., 2020).


A strong connection to community and culture is very important for the 
 sustainability of Indigenous enterprises in remote areas (Akbar & Hallak, 2019). 


Language is also a very important dimension of Indigenous tourism together with 
 culture and identity, especially in relation to place (Whitney-Squire, 2016). When 
 Indigenous festivals are transformed into a way to attract tourists, this can lead 
 to a loss of value, especially for the Indigenous stakeholders (Higgins-Desbiolles, 
 2016). On the other hand, festivals can be a way to exchange and teach visitors about 
 Indigenous culture (Schmidt, 2019).


Some of the core issues in relation to Indigenous populations are control over 
the enterprise as well as how Indigenous populations are represented in tourism 
(Saarinen, 2013). Support is also needed for Indigenous communities in order to be 
able to ‘market culturally authentic products that reflect the values, decisions, and the 
support of their respective communities’ (Hurst et al., 2020, p. 32). For Indigenous 
tourism to be sustainable ‘there need to be frameworks that mitigate the negative 
impacts and optimise the positive ones, based on the principles of sustainable tourism 
and, especially, the community-based approaches in sustainability’ (Saarinen, 2013, 
p. 224). This will be especially the focus of Book chapter IV.



(26)2.3.1  Sámi tourism


The Swedish Sámi parliament defines Sámi tourism as different branches, which 
 are united by the fact that the companies are run by the Sámi and the companies’ 


products are based on creating ‘an understanding of Sámi culture, cultural landscape, 
 Sámi mindset, Sámi themes and Sámi values’ (Sametinget, 2010, p. 4). The Sámi 
 have been participating in tourism activities for a long time, and for the longest in 
 Finland (Viken & Müller, 2006). The experiences with tourism have been mixed. 


Part of the Sámi population has been opposed to the development because of the 
 treatment of Sámi culture(s) in the industry. On the other hand, other members 
 of the Sámi population have perceived the new side activity as a source of income 
 as well as a source of pride (e.g. Müller & Kuoljok Huuva, 2009; Leu, Eriksson, & 


Müller, 2018; Olsen, 2016; Pettersson, 2006; Viken & Müller, 2017). For instance, 
 tourism has brought an income that has allowed people to support their work as 
 reindeer herders (Hägglund, Schilar, & Keskitalo, 2019; Leu, Eriksson, & Müller, 
 2018; Leu, 2019). Tourism has been for long seen as such an alternative, as well 
 as also a possibility for Sámi who are not reindeer herders (Pettersson & Lindahl, 
 2002). 


Tourism also offers the possibility to tell visitors about reindeer herding and Sámi 
 culture(s) so that more people learn about it, although this exchange is not completely 
 conflict-free (Hägglund, Schilar, & Keskitalo, 2019; Müller & Hoppstadius, 2017; 


Svensson & Viken, 2017; Tuulentie, 2017). Tourism is seen as a viable alternative 
 source of income and a means to support the Sámi populations, a way to contribute 
 to sustainable development and to convey knowledge about Sámi culture(s) (Kugapi 
 et al., 2020; Sametinget 2010), as well as to promote conservation (Markkula, 
 Turunen, & Rasmus, 2019). Lack of knowledge is connected to stereotypes 
 (Pettersson & Lindahl, 2002). Tourism is, on the other hand, a fleeting industry and 
 cannot provide a sure future (Ayaydın & Akgönül, 2020). Working with tourism 
 has also brought questions regarding the limits to the commercialisation of Sámi 
 identity (Pettersson & Lindahl, 2002).


The problems connected to tourism have often been related to the fact that Sámi 
culture(s) is commoditised for tourism purposes (Hägglund, Schilar, & Keskitalo, 
2019), used improperly and often out of the hands of the Sámi population (Joy, 
2019). An example of such a conflict that has been recently solved, is the ceasing of 
tours to a sacred Sámi place (Nilsen, 2019, November 3). Another issue is connected 
to infrastructure and the great distances between places in the Sápmi territory 
(Kugapi et al., 2020; Hägglund, Schilar, & Keskitalo, 2019; Müller & de Bernardi, 
2020; Müller & Pettersson, 2001), as well as competing tourism opportunities in 
more southern areas (Koster & Carson, 2019). Disturbances related to tourists 
intruding and photographing the Sámi have also been recently mentioned (Kugapi 
et al., 2020). Other problems related to the development of Sámi tourism are lack 
of investments, legislator frameworks, seasonality and control over marketing 



(27)communication, among others (Sametinget, 2010). Conflicts involving marketing 
 communication have also been identified in a literature review about Sámi tourism 
 research (Hägglund, Schilar, & Keskitalo, 2019) and in the interviews conducted 
 for the ARCTISEN project (Kugapi et al., 2020; Brattland et al., 2020). The Sámi 
 populations have voiced the wish for promotion to be in their hands, which would 
 also make the promotion more effective (Kugapi et al., 2020). The problem is 
 the representations of Sámi culture(s) as exotic (Niskala & Ridanpää, 2016). The 
 reindeer is also prominent (Pettersson, 1999; Kugapi et al., 2020; Vladimirova, 
 2011). 


Furthermore, especially in the case of Finland, there are issues with other tourism 
 enterprises in the northern areas, especially dog-sledding companies (Kugapi et 
 al., 2020). These issues are not new (Lüthje, 1998) but are still present. Not all of 
 the companies are to blame, but the problems are still palpable. In some areas in 
 Northern Finland, situations of overtourism have arisen, showing that participation 
 and tolerance in tourism can be very diversified (Kugapi et al., 2020). Some of these 
 aspects have been identified in the interviews conducted for Book chapter IV, and 
 are discussed more in detail in the ARCTISEN national baseline report for Sweden 
 (Müller & de Bernardi, 2020). There is no right or wrong regarding the decision 
 to participate or not participate in tourism for members of the Sámi community, 
 but it should be a worthwhile and rewarding activity for those who choose to do 
 it, while also ensuring a good communication with the local population in order to 
 keep an appropriate balance. Especially for the ones who decide to not participate. 


It is of course my position that every Sámi person has the right to decide regarding 
 their participation in the tourism industry. Being that the focus of this dissertation is 
 tourism, the focus will be on members of the Sámi population as well as other actors 
 that are involved in tourism activities.


Commercial development implies certain negative effects such as stereotyping 
 and Othering, while certain institutions, such as DMOs (Viken & Müller, 2017) and 
 media (Zhang & Müller, 2018) hold power over representations. Keskitalo (2017) 
 problematises the representations of the Arctic and how everyday life and tourism 
 representations do not match, making concepts such as ‘wilderness’ a problem for 
 infrastructure and planning in the northern areas. Furthermore, wilderness, nature 
 experiences and Sámi culture(s) are strongly interrelated in the context of northern 
 tourism (Saarinen, 2005; Saarinen, 2019; Schilar & Keskitalo, 2018a; Olsen et al., 
 2019). Prominent topics are usually about what the tourists look for, stereotypes 
 and authenticity as well as exoticism (Hägglund, Schilar, & Keskitalo, 2019). 


In relation to Sámi tourism and the Arctic, experiences offered in the northern 
 areas imply a perceived authenticity by the tourists (Saarinen & Varnajot, 2019; 


Äikäs & Spangen, 2016). Authenticity and stereotyping are also mentioned in 
studies on Sámi tourism (Hägglund, Schilar & Keskitalo, 2019) and are connected 
to lack of knowledge (Pettersson & Lindahl, 2002). Other issues are related to 



(28)connections of Sámi culture(s) to the past (Olsen, 2017) and how Sámi culture(s) 
 and the Sápmi area are packaged in the context of tourism (Fonneland, 2017). The 
 modernity of Sámi culture(s) (Hägglund, Schilar and Keskitalo, 2019), as well as 
 cultural variety (Brattland et al., 2020) are usually ignored. On the other hand, the 
 Sámi do show how Sámi culture(s) is modern in the context of tourism (Ayaydın 


& Akgönül, 2020). Hägglund, Schilar and Keskitalo (2019) also highlight that 
 there is a general tendency to talk about one single Sámi culture, when in fact there 
 are several Sámi culture(s). In this text I speak mostly of Sámi culture(s), although 
 this does not imply a relativist approach (see §3.1.1). The conceptualisation of 
 Sámi culture(s) that will be advanced here is also designed to contribute to this 
 discussion. Furthermore, the characterisation of Sámi culture(s) and authenticity 
 that is proposed in this dissertation is meant to address issues that are connected to 
 overly relativistic approaches to authenticity as well as to Sámi culture(s), which are 
 deemed to be doing worse than good, as argued in regard to Sámi research in general 
 by Junka-Aikio (2016).


As previously mentioned, Whitford and Ruhanen (2016) have published an 
 article outlining the development and future direction for research on Indigenous 
 tourism. The main point made at the end of the paper is the necessity of the 
 involvement of the Indigenous populations in all of the steps of the research process. 


As I have attempted to be cognisant of from the very beginning, Sámi tourism 
 company owners are very busy and answering to researchers is not, as it should not 
 be, a priority. For Article II I contacted the companies, but consent was not given 
 to openly talk about their website, which made it necessary to keep the companies’ 


anonymous. For Book chapter IV, I interviewed most of the entrepreneurs for the 
 EU project ARCTISEN as well. The participants of the study will be informed about 
 how the information they so kindly gave has been used. In the methodology section 
 (§4), I describe alternative approaches I could have adopted and issues related to the 
 involvement of Indigenous populations in research.


In the previous sections of this chapter, I have mentioned issues related to 
 Indigeneity and to Indigenous rights (§2.2). In the context of this dissertation, a 
 Sámi tourism entrepreneur is someone from the Sámi community working within 
 tourism, both fulltime and just as a lifestyle activity connected to other activities. 


Consequently, a Sámi tourism company is a company run by someone from the Sámi 
community who works with tourism. In a Sámi company, there can be people who 
are not Sámi working as guides or staff, but at least one of the owners is a member 
of the Sámi community. This is also in line with a definition of Indigenous tourism 
business given in the national report for Canada in the ARCTISEN project. These 
kinds of companies have to be mostly owned by Indigenous peoples and showing a 
connection to the local territory and community. A ‘significant’ cultural component 
should also be present (Hurst et al., 2020). As I discuss in Book chapter IV and 
as I will mention in the discussion section (§7), even the other stakeholders that 



(29)were interviewed for this study who are not part of any Sámi community wanted 
 to emphasise that the Sámi should be in control of their culture and of Sámi 
 tourism operations. This is also something that the Sámi have argued for a long 
 time (Pettersson & Lindahl, 2002).  The ones who work within tourism are eager 
 to gather more information about the Sámi and to cooperate. This is also the case in 
 Finland (Kugapi et al., 2020).


2.4 Sustainability


During the course of this background section, I have mentioned the different aspects 
 of sustainability and these are all equally important. These are the social, economic, 
 and environmental dimensions (Hall, Gössling, & Scott, 2015; Saarinen, 2006) as 
 well as cultural. Sustainability has grown in importance both in the academic and 
 political arena and yet tourism is still a strong contributor to emissions and it is a very 
 resource-intensive industry. The use of water is an example (Hall, Gössling, & Scott, 
 2015). Sustainability is a so-called wicked problem and several policy areas and 
 scales are involved in the achievement and study of sustainability. Temporal, spatial, 
 ontological, and ethical are just some of the involved aspects (Hall, Gössling, & Scott, 
 2015). In this particular context, the micro-policy dimensions of sustainability will 
 be treated in Book chapter IV from the viewpoint of the interviewed entrepreneurs. 


This is about the day-to-day management often based on existing frameworks and 
 arrangements (Hall, Gössling, & Scott, 2015).


As previously mentioned in §2.3, Indigenous tourism has been found to be 
 able to promote a more environmentally laden attitude in tourists, although the 
 existence of the environmentally–friendly  tourist is questioned (Dolnicar, 2015). 


Sustainable practices or environmental labels are a way to reduce environmental 
 impacts. Nevertheless, the amount of tourists who actually display environmentally 
 friendly behaviour is not known (Juvan & Dolnicar, 2016). Social marketing has 
 been indicated as a possible positive contributor to behavioural change in tourists 
 (Truong & Hall, 2015).


In relation to social sustainability, tourism does have an effect on local cultures 
and populations. Some effects are positive, and some are negative, as previously 
discussed. Tourists can learn from their contact with Indigenous populations, but 
social carrying capacity has to be considered (Smith, 2015). Carrying capacity is 
a frequent term in the context of sustainable tourism and has proven positive in 
some respects, but even in this case, objective measurement is difficult. Furthermore, 
carrying capacity is also one of the approaches to sustainable tourism designed around 
limiting growth; one of these approaches is based on resources, with objectively 
measurable effects. On the other hand, an approach centred on activities is based 
on seeing activities as different, with different limits and diverse potential changes 



(30)to be made (Saarinen, 2006). Another approach to sustainability, which is treated 
 more in detail here, is community-based tourism. Adopting this approach does not 
 automatically mean that the activities will be equal or well-balanced. It would also 
 be a mistake to see a ‘community’ as one monolithic unit (Saarinen, 2006). In this 
 case, sustainability is a social construct and this, in turn, means that there are power 
 relations at play. The empowerment of the communities is seen as a good possible way 
 to mitigate these issues. In any case, sustainability can only be achieved if tourism is 
 placed in a wider context, because the fact that tourism is organised locally does not 
 make it automatically sustainable (Saarinen, 2006).


Sustainability has not been a central concept in this dissertation and was an 
 empirical discovery through the interviews with the entrepreneurs. The main 
 focus here is, in any case, on aspects of social sustainability related to marketing 
 communication and the use of culture in tourism. As in the cases discussed by Saarinen 
 (2006), social sustainability is indeed a socially constructed aspect. Especially 
 with the phenomenon of overtourism, the number of tourists that are ‘too many’ 


for the hosts is highly dependent on the hosts themselves (Gonzalez, Coromina, 


& Galí, 2018). This has also been mentioned in the context of Sámi tourism 
 (§2.3.1). Although perceptions of disturbance are subjective, labels, guidelines 
 and cooperation can help mitigate the effects for as many involved stakeholders as 
 possible. The latter has been seen as a good practice between small companies for 
 a long time (Pettersson & Lindahl, 2002). In the interviews for the ARCTISEN 
 project, it was revealed that many problems stem from issues of regulation and lack 
 of communication (Müller & de Bernardi, 2020). 


In this case, labels are aimed at protecting certain aspects of the social, as well as 
 partly economic, sustainability of Sámi tourism. In this context it is also relevant 
 that Sámi culture(s) is actually holistic and nature is a strong part of Sámi culture(s) 
 (Valkonen & Valkonen, 2014). As argued by Saarinen (2006), even in the context 
 of this dissertation, control over the tourism activities is suggested to mitigate issues 
 related to carrying capacity. Furthermore, I am aware that sustainability is often 
 criticised as being a buzzword. In fact, in Book chapter IV in which ecotourism 
 is discussed, I point out that there are several issues in how this kind of tourism 
 is defined, conducted and studied. However, there is potential for ecotourism 
 (Stronza, Hunt, & Fitzgerald, 2019) and this is also one of the cornerstones of the 
 argument made in Book chapter IV. The recommendations made in this dissertation 
 are meant to contribute to the management and planning of Sámi tourism activities.


2.4.1  Labels and certifications


Labels and certifications are not exactly equivalent although they are often used, in 
this dissertation as well, synonymously. According to FAO (Food and Agriculture 
Organisation of the United Nations), a certification is a process by which there is 
an assurance of compliance with certain standards and that is given by a third party 
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            The representation of Sámi people on Finnish and Norwegian tourism websites in English
        
      

        As   I   have   mentioned   above,   the   topic   of   this   study   is   to   analyze   Sámi  representations on Finnish and Norwegian tourism websites in English.. possibilities

    
      
          
        
            LAPSELLE KAUPUNKIKOTI
        
      

        Kodin merkitys lapselle on kuitenkin tärkeim- piä paikkoja lapsen kehityksen kannalta, joten  lapsen tarpeiden ymmärtäminen asuntosuun- nittelussa on hyvin tärkeää.. Lapset ovat

    
      
          
        
            Farming travels: a note on cheese-based tourism näkymä
        
      

        An approach to the relationships between cheese and tourism in Finland Previous research has acknowledged the importance of food tourism in Finland (Tikkanen,  2007), and its role as

    
      
          
        
            The essence of wellbeing tourism – Case Peurunka näkymä
        
      

        The article discusses the versatility of wellbeing in the context  of a tourism destination. The main objective of the study is to  examine how the customers of a Finnish tourism

    
      
          
        
            THE ARCTIC RAILWAY AND THE SÁMI 254
        
      

        the UN Human Rights Council, the discordance be- tween the notion of negotiations and its restrictive  definition in the Sámi Parliament Act not only creates  conceptual

    
      
          
        
            This is an electronic reprint of the original article. This reprint may differ from the original  in pagination and typographic detail. 
        
      

        Tämä  herätti myös negatiivisia kokemuksia joissain kan- salaistoimijoissa (ks. Mäenpää &amp; Grönlund, 2021),  joskin Helsinki-apuun osallistuneiden vapaaehtoisten  kokemukset

    
      
          
        
            Activism through art : the indigenous narratives of Suohpanterror
        
      

        26  The Sámi in Finland have had a representative body in place since 1973, which  became the current governing  Sámi Parliament in 1996, a year after their indigenous status was

      



      

    

    
            
            
      
  LIITTYVÄT TIEDOSTOT

  
          
        
    
        
    
    
        
            Book chapter I
        
        
            
                
                    
                    14
                

                
                    
                    0
                

                
                    
                    0
                

            

        

    


      

          
        
    
        
    
    
        
            Article II de Bernardi, C. (2019). Authenticity as a compromise: a critical discourse analysis of Sámi tourism websites. Journal of Heritage Tourism
        
        
            
                
                    
                    16
                

                
                    
                    0
                

                
                    
                    0
                

            

        

    


      

          
        
    
        
    
    
        
            Book chapter IV de Bernardi, C. The connection between nature and Sámi identity: the role of ecotourism (book chapter accepted for The Routledge Handbook of Ecotourism
        
        
            
                
                    
                    19
                

                
                    
                    0
                

                
                    
                    0
                

            

        

    


      

          
        
    
        
    
    
        
            Article V de Bernardi, C. (n.d.). Authenticity in Sámi tourism: a content analysis of tourism brochures. “A revised version of this publication has been submitted to
        
        
            
                
                    
                    20
                

                
                    
                    0
                

                
                    
                    0
                

            

        

    


      

          
        
    
        
    
    
        
            Cultural sensitivity and tourism Report from Northern Norway
        
        
            
                
                    
                    36
                

                
                    
                    0
                

                
                    
                    0
                

            

        

    


      

          
        
    
        
    
    
        
            Debate concerning the early transport infrastructure in the Sámi area of Finnish Lapland
        
        
            
                
                    
                    21
                

                
                    
                    0
                

                
                    
                    0
                

            

        

    


      

          
        
    
        
    
    
        
            Sámi People in the Circumpolar North 
        
        
            
                
                    
                    18
                

                
                    
                    0
                

                
                    
                    0
                

            

        

    


      

          
        
    
        
    
    
        
            Toward culturally sensitive tourism Report from Finnish Lapland
        
        
            
                
                    
                    40
                

                
                    
                    0
                

                
                    
                    0
                

            

        

    


      

      


              
          
            
          

        

          

  




  
  
  
    
      
        Yhtiö

        	
             Tietoa meistä 
          
	
            Sitemap

          


      

      
        Ota Yhteyttä  &  Apua

        	
             Ota yhteyttä
          
	
             Feedback
          


      

      
        Oikeustieteellinen

        	
             Käyttöehdot
          
	
             Tietosuojakäytäntö
          


      

      
        Social

        	
            
              
                
              
              Linkedin
            

          
	
            
              
                
              
              Facebook
            

          
	
            
              
                
              
              Twitter
            

          
	
            
              
                
              
              Pinterest
            

          


      

      
        Hanki ilmaiset sovelluksemme

        	
              
                
              
            


      

    

    
      
        
          Koulut
          
            
          
          Aiheet
                  

        
          
                        Kieli:
            
              Suomi
              
                
              
            
          

          Copyright 9pdf.co © 2024

        

      

    

  




    



  
        
        
        
          


        
    
  
  
  




     
     

    
        
            
                

            

            
                                 
            

        

    




    
        
            
                
                    
                        
                            
  

                            

                        
                            
  

                            

                        
                            
  

                            

                        
                            
  

                            

                        
                            
  

                            

                    

                    
                        

                        

                        

                        
                            
                                
                                
                                    
                                

                            

                        
                    

                    
                        
                            
                                
  

                                
                        

                        
                            
                                
  

                                
                        

                    

                

                                    
                        
                    

                            

        

    


