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The objective of this thesis was to create development proposals for the commissioning 
 company regarding their current content on social media platforms by defining three main 
 factors: the target audience, the suitable types of content and what they should do to 
 improve their performance. The main social media platforms used in this research will 
 mainly be Twitter, Youtube and Tiktok, with the support of Facebook and Telegram for data 
 collection. 


The research focused on the cryptocurrency community in Vietnam. To reach the most 
 insightful results, observation, a qualitative method, was used for research and data 
 collection in this thesis. The observation was conducted for one month, from October 6th, 
 2021, to November 6th, 2021, in which certain users were selected from the community and 
 their demographics were collected. However, in reality, the general observation, from the 
 content to the reaction of the community and the competitors, was conducted for a total of 
 7 months, starting from May 2021. Close interaction with the community members, as well 
 as the marketing department also played a crucial role during the observation process. 


The study showed that the commissioning company has great and insightful content, yet 
 the methods of distribution was not effective. They have not been executing the right 
 strategy and method for each certain platform, therefore, the performance of their contents 
 on these platforms were insignificant. The thesis has successfully collected useful data and 
 pointed out where the commissioning party needs improvement in comparison with 3 


selected competitors in the market, and proposals have been made accordingly. 
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(4)1  INTRODUCTION 


Nowadays, content marketing has become the ultimate approach that most firms 
 and companies use to interact with customers. Traditional advertising methods 
 are no longer as effective as before since customers tend to seek something to 
 solve their problems while being with them for the longer journey.  


Social media marketing is one of the most influential methods that has been 
 adopted by various companies in different industries nowadays. Social media 
 platforms are used by billions of people every day, and it is undeniable that they 
 are the key to a large customer base with convenient tools and support for 


enterprises to interact with their audiences. For these reasons, content marketing 
 on social media platforms will bring about amazing results that can help brands 
 increase their return on investment as well as build a strong community if 
 executed in the right way.  


The objective of this thesis is to create development proposals to the 


commissioning party on how to improve the social media content quality on 
 different platforms: Twitter, Youtube, and the latest platform, Tiktok. The research 
 will assist in defining the target group, as well as the best social media content 
 and platforms for the commissioning company to focus on, enhancing the 
 outcome to increase awareness and engagement rate among the community. 


This objective can be achieved by gaining in-depth knowledge about the different 
 content types a company working in the cryptocurrency industry could produce in 
 order to promote their product and increase brand awareness, as well as 


increase the interaction rate and build relationships with its customers. More 
 specifically, the following questions will be answered: 


•  What does the target audience look like? 


•  Which types of content should the company produce? 


•  What should be improved on their social media platforms? 



(5)The case company chosen in this thesis is Coin98 Finance, the leading company 
 in the cryptocurrency industry based in Vietnam. More specifically, the thesis will 
 be focusing on social media content marketing for one of its products - Coin98 
 Wallet. Coin98 Wallet is a non-custodial digital wallet created by Coin98 Labs, 
 used to store, trade, and manage multi-chain, multi-source cryptocurrency assets 
 securely and conveniently. The goal of Coin98 Labs is to build a full suite of 
 products for users to experience the best of Decentralized Finance, competing 
 with other top-tier digital wallets and decentralized exchanges in the 


cryptocurrency market. 


The main research method that will be carried in this study will be observation. 


Observation is the most suitable method since it can be done online, through any 
 platform and at any point of time, and therefore can cover large communities of 
 cryptocurrency enthusiasts as well as competitors in areas where the company 
 has been operating. Observation will provide in-depth analysis of the 


effectiveness of the current social media platform being used for Coin98 Wallet 
 and how it can be improved, and which content the company should generate on 
 its social media accounts. The reaction and engagement rate of the community 
 towards the distributed content, as well as how other leading, top-tier digital 
 wallet developers interact and approach their consumers will be analyzed 
 carefully in order to provide the most insightful result. 


The research only focuses on three main social media platforms: Twitter, 


Youtube and Tiktok, without mentioning other digital marketing channels. These 
 platforms are the most popular social media among the cryptocurrency 


community nowadays. All other communication channels will be limited out of the 
 research.  


The target group is the community of crypto enthusiasts in Vietnam, including 
both crypto experts and market “newbies”. Even though market experts (2 years 
of experience and above) and newbies (less than 1 year of experience) may 



(6)seem different, they share a mutual interest of generating profit and income from 
 the cryptocurrency market, or Decentralized Finance to be precise. 


2  CONTENT MARKETING 


Nowadays, content marketing is understood as a crucial aspect rather than 
 optional, and the content must be high-quality, trustworthy and consistent. In 
 order to create such content, it is necessary to define the target audience, which 
 is the receiver of the messages that marketers are trying to deliver. As stated by 
 Witold Świeczak (2012, 137), content marketing is understood as “the art of 
 communicating with consumers”.  


This chapter will cover general information about content marketing, including its 
 definition, reliable statistics as well as the benefits it could bring to the 


commissioning company. 


More specifically, each industry in the market has a different target group, while 
 each target group has different social media platforms that they tend to use most, 
 based on their demographics. For example, beauty gurus and beauty influencers, 
 along with their community, are usually most active on Youtube, Instagram and 
 recently Tiktok. For this reason, it is crucial that different types of content 


marketing are introduced and discussed, followed by the detailed suggestions on 
 which types of content the commissioning company should take into 


consideration based on their target audience. 


2.1  Definition and key concepts 


Content marketing has become a measure and standard of the marketing 
industry, where content marketing is gradually changing the marketing world 
away from conveying promotional content or announcing a purchase is a wise 
decision. Instead, content marketing provides information that delivers value to 
consumers. This is a relatively new and recently published concept, and there are 
many interpretations of what content marketing means. Ruffolo (2017) stated that 
the role of providing valuable, useful, entertaining and problem-solving 



(7)information to consumers are the core values of content marketing that need to 
 be fully expressed. Instead of selling products and providing services, content 
 marketing focuses on consumer value and the noble goal of meeting their needs 
 (Metrick, 2018). Content marketing focuses on the core value of customer value 
 as development orientation; requires practitioners to understand content 


marketing and consumer value. Chordas (2018) assessed that the content in the 
 marketing strategy should be crystallized with corporate values and the 


development of the brand's reputation in the process of social media, providing 
 information on social platforms. 


According to the Content Marketing Institute (no date), the basic understanding of 
 content marketing is that it is a strategic marketing approach that aims at creating 
 content that captures value, which must also be relevant and consistent. The 
 audience that the content aims at must be clearly defined in order to drive actions 
 that generate profit for the company or organization. In other words, content 
 marketing provides helpful and relevant information that can assist users and 
 customers in solving their pain points. 


According to Josh Steimle (2014), the main difference between normal marketing 
 strategy and content marketing is the value it delivers. A piece of content can be 
 told if it belongs to a successful content marketing strategy by noticing if it is 
 actively sought by users instead of being avoided. Therefore, the key to a 
 successful content marketing strategy is adding value by delivering the 


appropriate content at every stage of the customer journey, from the awareness 
 to the buying stage. 


Based on an analysis provided by Mailchimp (no date), content marketing has 
 been proven to work effectively as well as provide competitive advantage in the 
 market. Below are some statistics to support this statement: 


•  Businesses that provide blog posts have 67% more leads than regular 
businesses. 



(8)•  Around 47% of audiences read 3 to 5 pieces of content before making a 
 decision to move forward with a salesperson. 


•  Businesses with content marketing strategies get approximately 30% 


higher growth rates than those that don’t. 


Brands need to convey highly reputable information and demonstrate a trusting 
 relationship with customers or business partners in general; entails messages 
 that need to be realistic and believable so that consumers can receive and make 
 the right decisions later (Ruffolo, 2017). The right information is key to 


demonstrating the right use of content marketing through sharing information 
 about a brand's products and services. Increased marketing can sometimes 
 boost sales or sales volume; however, in the long run, to build a loyal customer 
 system, it is necessary to aim at a reliable interaction with consumers (Liu et al. 


2018). 


In order to create valuable and relevant content, the target audience with the right 
 demographics must be defined. Based on the insights from Marketing Evolution 
 (no date), this information defines every marketing plan and strategy and can 
 affect the ROI of the plan. 


There are different types of target audiences and they are segmented into 
 categories such as interest, purchase intention and subculture. When building 
 target personas, some of the frequently used demographics and identifiers to be 
 considered include: age, gender, location, hobbies, income, educational level, 
 profession, marital status, who they trust, what they read, etc. 


Furthermore, focusing on the company itself is not enough. There are 


competitors in the market and the number of competitors will drastically increase 
as the cryptocurrency market grows, and it is crucial that they, as well as their 
target audience, are carefully observed to avoid being left behind in the market. 



(9)2.2  Benefits of content marketing 


According to Josh Steimle (2014), before stating the reasons why Content 
 Marketing is essential, four steps of the buying cycle must be understood: 


1.  Awareness: Before having their awareness, customers can define their 
 needs and wants. However, they are yet to realize there could be 
 solutions. 


2.  Research: After customers know there are solutions, they will start 
 researching and gaining knowledge. 


3.  Consideration: At this stage, customers will be comparing products and 
 services from different companies in order to ensure the best quality with 
 the most reasonable price. 


4.  Buy: After consideration, customers will come to final decisions and 
 transactions will be made. 


Content Marketing generally appears during the first two steps of the cycle. It 
 raises awareness of solutions and provides knowledge about a product or service 
 that customers are unaware of. Moreover, content marketing brings value to 
 customers, solving their pain points and problems, which is essential for 
 successful campaigns and can engage customers in transactions without any 
 unnecessary pressure or discomfort. 


In addition, content marketing can increase ROI (Return on Investment) with little 
 time and effort if executed correctly. Content marketing is also used to support 
 other digital marketing platforms and assist in improving SEO, since it builds 
 relevant content that can be found in search engines. 


In addition, as claimed by Witold Świeczak (2012, 139), content marketing’s 
influence on audience and target consumers is much greater than that of 
traditional advertising methods. According to to his survey: 



(10)•  70% of decision-makers said that content marketing makes them feel 
 more connected to a company. 


•  60% of them believe that content marketing helps them make better 
 decisions when it comes to the product or service. 


Therefore, distribution of valuable content can be considered beneficial for not 
 only the brand, but also the audiences.  


2.3  Types of content 


According to Josh Steimle (2014), five most common types of content marketing 
 include: 


•  Infographics: Infographics are long graphics, usually displayed in vertical 
 form which contain statistics, charts, graphs, or any related information 
 that can be helpful to customers. Infographics are usually effective as they 
 are eye-catching and can be easily shared around different social media 
 platforms, as well as re-posted on websites or videos. 


•  Webpages: A content-marketing-specific webpage is generally different 
 from a normal one. In addition to putting relevant content and information, 
 as well as graphics on the website, a company needs to focus on SEO 
 (Search Engine Optimization) to effectively increase its traffic. 


•  Podcasts: Podcasts are a type of audio content that are becoming more 
 popular nowadays, especially when the world is constantly evolving and 
 humans need something that they can learn from while multitasking. 


Podcasts bring visibility in a whole new sector, and they can possibly 
 assist in increasing sales of products afterwards. 


•  Videos: Similar to podcasts, videos are generally removed from Content 
 Marketing as they are considered expensive. However, nowadays, tools 
 and equipment that can produce high quality video and audio content can 
 be easily found anywhere with a reasonable price. 


•  Books: A common misconception is that books sell themselves, however, 
modern marketers are selling books as marketing tools. Books can be sold 



(11)to draw traffic to other products and services. Moreover, one can publish 
 his own books and market himself as “Author of…” 


Other types of content marketing that can be introduced are whitepapers, 
 ebooks, apps, public speaking, presentations, blogs, GIFs, memes, email, 
 events, contests, and so on. During the Covid-19 pandemic, different types of 
 digital content have been emerging and are now dominating the market due to 
 their proven convenience. More people currently have access to the internet and 
 it is crucial that modern marketers focus on the digital marketing materials. 


2.4   Suggested types of content 


In the cryptocurrency world, various projects, organizations and protocols have 
 been developed in order to build a financial system that runs in parallel with the 
 traditional financial system. In order to effectively compete in this fast-moving 
 market, these organizations are focusing on content marketing, usually in those 
 types of content that are eye-catching and time-saving. The most common types 
 of content marketing in the cryptocurrency market nowadays are whitepapers, 
 infographics, blogs, podcasts and videos. 


In addition, as the target group is generally focusing on generating profit when 
 participating in this market, the company should engage with its customers 
 through different contests and campaigns, for example airdrops or trading 
 contests that include rewards. These contests and airdrops are considered a 
 safer approach to engage with the community and give back to them, as the 
 cryptocurrency industry is rather sensitive and may consider anything to be 


“financial advice”, which could destroy the company’s reputation in the blink of an 
 eye. 


In conclusion, the suggested types of content that the commissioning company 
should be using include: 



(12)•  Infographic: long graphics that contain eye-catching designs, brief yet 
 useful statistics of the product itself. The infographics can contain either 
 the brief introduction and updates of the product, or its increasing number 
 of users, traders and so on (Figure 1). 


•  Videos: simple videos can be made to provide user instructions, highlights 
 and features of the product. As most users want a time-efficient and 


convenient way to understand the product, this type of content might come 
 in handy. 


•  Contests: either contests or airdrops will be perfect to engage with the 
 community and encourage both old and new users to engage with the 
 product, therefore, giving them a showcase of how well the product was 
 designed. This is considered similar to giving out samples. 


Figure 1. Example of an infographic 


As mentioned above, the Covid-19 pandemic has made digital marketing the 
most popular approach in the market. Therefore, based on the needs of the 
community, the market trend and the financial situation of the commissioning 
company, it is recommended that these types of content are executed online and 
distributed among different social media platforms and other channels. 



(13)3  SOCIAL MEDIA MARKETING 


Social media marketing has gradually grown to become the leading marketing 
 method in the digital marketing world. Most industries in the market as well as 
 companies and organizations operating within these industries are using social 
 media as a cost-effective and convenient way of reaching and communicating 
 with their customers. 


This chapter will cover in-depth knowledge of social media marketing, more 
 specifically, the key benefits of using social media for brand and product 


marketing. It should also give a deeper understanding into content marketing on 
 social media, as well as provide insights into the most popular social media 
 channels among cryptocurrency communities. KPIs and other metrics to measure 
 the effectiveness of contents on social media channels will also be discussed in 
 this part. 


3.1  Benefits of marketing on social media 


As the Internet became ubiquitous, social media flourished and gave rise to the 
 concept of network society (Carlson et al., 2019). This change will inevitably lead 
 to a gradual shift from traditional communication methods to network 


communication, where old media are being repaired and recreated by new 
 media. Social networks can create new ways of connecting, extending the 


information that has existed in the past. By using communication tools, users are 
 contributing their information such as identities, interests, relationships, etc. to 
 media companies or social networking platforms such as Facebook, Twitter or 
 other digital platforms such as Amazon, Google, etc. According to Yo et al. 


(2017), social media is interpreted as self-mass communication, that is, content 
created by the lay public, communication is made possible through the exchange 
and sharing of news through social platforms, thereby helping to reach potential 
customers. The Internet is seen as the infrastructure enabling these new modes 
of communication. 



(14)Social media has evolved from a purely communication tool to a place where 
 consumers can find out about their favorite companies or products. Marketers are 
 using these platforms as a tool to reach users and provide new shopping 


solutions. As more and more people feel that shopping on social networking sites 
 is beneficial and convenient, they are more willing to shop (Ang and Anaza, 
 2018). Entrepreneurs can enjoy breakthrough business growth by providing 
 shopping services on social networking platforms, the number of social network 
 users is very diverse. This provides a solid platform for managers to promote 
 their products and brands to potential consumers. The method of marketing 
 through shoppers is very important in the era of information technology 


development. This method can be combined with shoppers to improve product 
 quality, promote brands, and shoppers can act as a connection between sellers 
 and potential customers. The development of social networks has created a 
 community of consumers, where they can interact, exchange, and share 


information about products. This shows the importance of media in the business 
 development plan of managers. For example, virtual brand communities are 
 creating an environment for consumers and suppliers to connect with each other 
 through marketing. 


Marketing on social media is an important marketing trend that is strongly 


developed in the technology era of the 21st century. This trend is reflected in the 
 quick approach, making marketing easier. Marketing messages has never before 
 reached customers as quickly, with as little barrier, as now (Granite, 2017). In 
 particular, social media marketing is understood in a simple sense that 


businesses or brands use social media channels to promote business images 
 and the products and services they are promoting or supply to the market (Yang, 
 Shen and Wang, 2018). Marketing activities take place in many different ways 
 such as web communication, email or online advertisements. The influence and 
 spread of brands become more popular in the form of mass communication. 


Consumers can easily search for products and services that meet their needs on 
online social media platforms. 



(15)The number of websites being operated on different social networking platforms 
 is very diverse in terms of operating methods and diverse features (Alvermann 
 and Sanders, 2019). In which, Facebook is becoming popular with a huge 
 number of users, entailing a great deal of information transmitted through this 
 application, and many people can carry out the sales and marketing process 
 through this application (Al-Weshah, 2020). Many other online platforms also 
 provide marketing tools such as Google, Twitter, or LinkedIn. 


The communication channels introduced earlier are very popular and a frequently 
 used option by consumers, however, they are not the only tools available today. 


Kaplan and Haenlein (2010) demonstrated that marketing is never limited to any 
 media tool. All marketing channels have their own unique opportunities and 
 challenges for serving specific marketing needs. Besides social media marketing, 
 traditional communication is still used. Ray et al. (2011) stated that the process of 
 communication and social marketing should be diversified in order to provide 
 different marketing methods to different audiences at the same time, and no 
 marketing method is unique. 


According to Eric Butow, Mike Allton, Jenn Herman, Stephanie Liu and Amanda 
 Robinson (2020, 1-2b), social media platforms generally share two common 
 traits: 


-  They help individuals find and connect with each other, fulfilling their basic 
 psychological need. 


-  They were not originally designed for businesses. 


Nowadays, social media users not only use them to connect and build networks, 
but also to get updates on news and for entertainment purposes. These platforms 
provide trending news and stories which people can share and talk about on their 
personal pages. Most network founders are leveraging this to monetize their 
platforms by displaying advertisements or other methods. For example, Youtube 
was created for users to share their videos worldwide and became a unique 
platform that grew rapidly over a year. However, only one year after Youtube was 



(16)founded, it started displaying video advertising before playing user-uploaded 
 videos. 


The general benefits of using social media for brands are that they can build 
 relationships with fans, followers, prospects and customers, and finding ways that 
 guide them into knowing, liking and trusting these brands. These benefits not only 
 exist online, but can also be extremely valuable offline. Whether it is a supporting 
 group, a business partnership with tremendous revenue, a liveshow or a video, 
 everything is made easy and accessible anytime, anywhere with social media, 
 enabling brands to connect with supporters as well as new users quickly and 
 conveniently. 


Before going into details of the benefits that social media marketing can bring for 
 companies, this chapter will firstly state the reasons why more and more users 
 are using social media channels nowadays. 


According to Alan Charlesworth, (2017, 16), a person’s engagement with social 
 media is based on multiple different psychological motivation that may include the 
 following: 


•  They like to socialize with each other and connect with their close ones. 


•  They seek personal validation as social media can pamper their ego. 


•  They seek to expand their social network or connection. 


•  They want to have their status within a community. 


•  They simply want to express themselves or their own thoughts and 
 feelings. 


•  They want to widen their knowledge with useful information and 
 educational pieces. 


•  They seek for product reviews from actual users instead of advertisers. 


Moreover, social media platforms generally don’t require contributions or 
payments from users but are completely free. These have made social media 
become more and more popular than ever. 



(17)Social media has gradually become a crucial part for branding, as it provides the 
 opportunity to interact and connect with the target audience. With the 


aforementioned information on the reasons why people use social media, it 
 indicates that social media can bring companies exposure to a massive number 
 of customers. Moreover, as many social media users are there to connect, to 
 seek knowledge and product reviews, social media platforms are perfect tools to 
 build and maintain customer relationships. According to the Australian 


Government Business (2021), the benefits that companies and organizations can 
 earn from social media are: 


•  Attracting customers, seeing their feedback and building strong customer 
 relationships. 


•  Increasing the market reach and reducing costs for marketing efforts. 


•  Increasing profit and revenue streams. 


•  Developing the brand image. 


•  Observing and exchanging ideas on different ways to improve the 
 operational model. 


•  Providing more traffic to the website (if any). 


•  Observing and following the potential competitors. 


On the other hand, if a company doesn’t have a clear marketing strategy and 
 management plan mapped out, social media may be a waste of time and money. 


It is crucial that a marketing strategy is built and clearly understood by the 
 marketing department in order to successfully work and bring the best outcome 
 with the most optimized ROI. 


3.2  Content marketing on social media 


Today, with the development of information technology, brands are not only 
 physical images but also identities on the internet, created by combining symbols, 
 colors, emails, names or the companies’ blogs prominently and simultaneously. 


The purpose of establishing a brand on social media is to help businesses 



(18)appear in front of potential customers continuously, increasing the chance of 
 reaching new customers (Gil et al., 2020). Therefore, by designing a profile that 
 introduces the company and products on social media, engaging with customers, 
 the company is improving its brand visibility and reaching new markets and 
 customers. 


To maintain constant visibility, advertisers need to engage in a variety of social 
 media conversations, interact directly with group members, and update their 
 expertise, sharing experiences, participating in forums about products and 


services, etc. It is necessary to use consistent language and style on all platforms 
 so that the brand can be expressed most clearly (Yogesh et al, 2020). It all 


gathers down to distributing the organization's message to everyone consistently, 
 building credibility for the organization, emotionally connecting with customers, 
 driving buyers, and creating loyal customers. 


Social media creates a platform for not only large businesses but also SMEs to 
 reach their target, connect with customers, and build customer trust. Branding on 
 social media can help businesses build a strong and lasting impression in the 
 minds of their customers. Consumers’ opinions about the brand are more 
 important than the managers’. If consumers love the brand, they will become 
 loyal. 


Content marketing and social media, when combined, can basically be 
 understood as the method of consistently distributing valuable and relevant 
 content that helps customers in solving their problems and pain points on social 
 media platforms, while engaging and keeping customers engaged within 


conversations. 


However, more and more people are changing the way they use social media 
 when it comes to brands and companies. Many social media users don’t just go 
 to these platforms to read reviews or to watch marketing videos, they are creating 
 or joining different communities for the need of actively engaging and 


participating in conversations. 



(19)According to Charmaine du Plessis (2017, 2-3), the evolution of social media has 
 raised the concept of social media content communities, which are, generally, the 
 place to consume, generate and share content on blogs, social sites, photos and 
 videos to encourage enthusiastic participation. The most frequently used content 
 communities nowadays focus on distributing photos, such as Instagram or 


Facebook, or videos, such as Youtube or Tiktok. 


More and more users are more engaged in conversations in these communities 
 than traditional advertising methods nowadays, since they feel that these 


conversations are more relatable and less intrusive. Therefore, the concept of 


“content marketing on social media for businesses” has slowly added 


“interactions between community members on social media platforms” to the 
 original “distributing marketing content on social media platforms”. 


In general, to effectively engage customers in these communities, similar to any 
 other content marketing strategy, the target audience must be defined and 
 understood. This makes any content that the brand distributes become more 
 relevant and provides undeniable value to the audience. In addition, it is vital that 
 if brands seek for optimal content consumption among the communities, they 
 need to have continuous open communication revolving around the provided 
 content.  


3.3  Social Media channels for cryptocurrency companies 


Based on an article by Eak Digital (no date), Blockchain firms and 


Cryptocurrency-related organizations now see social media as the best way to 
connect with their community. Some of the most popular Social Media channels 
that many crypto communities all over the world are based on include the 
following: 



(20)•  Telegram: When it comes to community building in the cryptocurrency 
 industry, Telegram is ultimately the first channel that people think of. 


Despite the inconveniences such as bots, spams and scams, this is still 
 one of the popular platforms for distributing content, ICOs (Initial Coin 
 Offerings) and airdrops. 


•  Twitter: This is the most mainstream social platform because of the major 
 impact it can bring to the market. Most projects’ authenticity in the market 
 are evaluated based on their Twitter accounts. Many crypto leaders and 
 influencers can be found active almost everyday on this platform. 


•  Reddit: Reddit has approximately 1.5 billion views per month and is the 
 18th most popular social site in the world. One of the most popular leaders 
 in the blockchain community, namely Vitalik Buterin, the founder of 


Ethereum, is using this platform regularly. 


•  Discord: From being a communication tool for game players, Discord is 
 now adopted by a huge number of developers and projects in the market. 


Almost any project found in the market has a Discord community, and 
 similar to Twitter, it is sometimes used to evaluate the authenticity of the 
 project based on the number of members, how admins and moderators 
 interact with members and how members communicate with each other. 


As these are the most popular platforms for English-speaking crypto 


communities, they can help reach a large audience. However, cryptocurrency is 
 still a new concept to a large portion of the world, and thus focusing on the target 
 audience is the key. Based on the target group’s demographic and information, a 
 cryptocurrency company needs to combine between using social media platforms 
 that the majority of their supporters use, and social media platforms that can 
 reach new audiences and bring the potential to expand. 


For example, the latest social media platform that emerged and has quickly 
become a hit all over the world is Tiktok. Tiktok distributes videos that are shorter 
than Youtube, yet can be “addictive” as some may say, since they provide more 
quality content in a shorter amount of time. Tiktok is mainly used by the younger 
generation for its convenience and the huge treasure of high-quality music where 
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 efficient content that can potentially bring younger generations closer to the 
 concept of cryptocurrency and investing in general. 


3.4  Measuring the effectiveness of the content on social media 


Based on a research conducted by Clemens Koob (2021, 3), content marketing 
 can be considered effective if it results in high levels of cognitive, emotional and 
 behavioral customer interaction through the whole customer journey mentioned 
 above. This can enhance their trust in the brand and improve the brand’s value 
 from their point of view, thus leading to the business obtaining their original goals 
 and objectives. 


On social media, the effectiveness of a content is usually determined by certain 
 metrics and KPIs. According to an article provided by Klipfolio (no date), social 
 media metrics and KPIs (Key Performance Indicators) are the most important 
 factors for marketing and social media strategies as they can measure the 
 performance of the campaigns. 


As marketing teams usually use various social media platforms to increase brand 
 awareness, impressions and reach, it can be difficult to measure the 


effectiveness of campaigns as the statistics and data are provided scatteredly on 
 different sites. For this reason, it is crucial that a team keep track of the progress 
 and the result weekly or monthly, based on their goals and objectives. Some of 
 the metrics and KPIs will be listed below and should be combined with website 
 statistics and data in order to provide the most optimal result, enhancing the 
 performance of future campaigns. 


According to Klipfolio (no date), top KPIs that are mostly used by companies and 
 marketing teams are as follows: 


•  Likes 


•  Engagement 



(22)•  Followers’ growth 


•  Traffic conversions 


•  Social interactions 


•  Social sentiment 


•  Social visitor goals 


•  Social shares 


•  Web visitors from social channels 


•  Social visitor conversion rates 


Many social media platforms now provide advertising tools in order to enhance 
 the performance of business marketing campaigns. These tools usually include 
 their own KPI and metrics, with the data collected and presented as graphs for 7 
 days, 30 days or a year. For example, Facebook Page Insights provide plenty of 
 resourceful information as displayed below: 


Figure 2. Facebook Page Insights data and statistics 


These data are insightful and accurate, and they are given for free using the 
Facebook page tool for businesses. The statistics are updated in a timely manner 
and doesn’t require too much effort from the brand itself. 
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Figure 3. Tiktok Business Suite Analytics


This tool also provides statistics and data for different categories, such as 


Engagement, Followers, Shares, etc. under easy-to-track graphs. The categories 
 are different from Facebook due to the KPIs that each platform possesses are not 
 all the same. 


With the help of these platforms, the KPIs and metrics are easier to track, 
 personalized and cost much less time and money to acquire, making business 
 content marketing much easier on social media. The crucial factor is that the 
 marketing team must monitor and keep track of these metrics closely in order to 
 provide more effective content, and therefore, grow the business. 


4  COMMISSIONING PARTY INTRODUCTION 


Coin98 Finance started as a community group for cryptocurrency investors and 
enthusiasts. During the first years of operation, Coin98 Finance mainly operated 



(24)in Vietnam and received a huge amount of support from the community. The 
 company initially raised a 4 million USD fund from Alameda Research, a famous 
 Venture Capital in the United States and has been operating successfully ever 
 since. 


After more than 4 years of operation since foundation, Coin98 Finance is no 
 longer only a community group, but has grown into a builder with the mission of 
 providing as much value to the crypto community as possible. Coin98 Finance is 
 currently the leading organization in providing value to the crypto community. It is 
 most known for its Coin98 Insights (an analysis and research channel) and 
 Coin98 Wallet (a digital wallet). 


Coin98 Labs is the product builder of Coin98 Finance. This development arm 
 focuses on creating & developing an ecosystem of Decentralized Finance 
 protocols and applications on multiple blockchains. Coin98 Labs’ products are 
 built and developed after a long period of time researching and listening to users’ 


needs and demands, revolving around Coin98 Wallet. The suite of products 
 currently includes Coin98 Wallet, Coin98 Exchange, Coin98 Portfolio, Coin98 
 Markets, etc. Coin98 Labs has also raised a huge amount of funds after the seed 
 funding round from multiple large venture capitals, namely Hashed, Spartan, 
 Multicoin Capital, and more (Figure 4). 


Coin98 Labs has been a phenomenon in Vietnam since foundation as they are 
 considered the first successful team in building high-quality, secure and 


trustworthy products for crypto investors in Vietnam. Because of the investments 
from multiple large venture capitals all over the world in a seed round, the team 
has been receiving huge attention from not only the community, but also the 
media in Asia. Their community has been growing strong and they are now 
expanding their operations across the border of Vietnam. 



(25)Figure 4. The investors and backers of Coin98 Labs


Since foundation, Coin98 Labs has built a total of three products, namely Coin98 
 Wallet, Coin98 Exchange and Saros Finance. Out of these three products, 
 Coin98 Wallet is the first and currently the most popular product among the 
 community. 


Coin98 Wallet is a non-custodial wallet used to store, manage, trade, and swap 
 multi-chain, multi-source digital assets. Coin98 Wallet currently supports more 
 than 25 popular blockchains in the market, including Bitcoin, Ethereum, 


Avalanche, Fantom, Solana, etc. Coin98 Wallet has both the Mobile App and the 
 Extension version, acting as a gateway connecting users to the Decentralized 
 Finance world. 


Coin98 Exchange is a multi-chain liquidity aggregator that provides access to 6 
 AMMs (Automated Market Makers) from 5 decentralized exchanges in the 


market. Coin98 Exchange doesn’t charge any fee, and at the same time, contains 
 a set of tools such as market tracker, multi-sender and such. 


Saros Finance is a set of Decentralized Finance tools built on top of the Solana 
blockchain, including an AMM (Automated Market Maker) called Saros Swap, a 
Yield Farming feature called Saros Farm and Saros Stake for Staking activities. 
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 speed, low fee trades and high scalability. Saros Finance has not released its 
 token, yet Saros Swap has been working effectively and it is a potential product 
 with multiple competitive advantages in the market. 


The thesis was commissioned for the reason that Coin98 Finance wants to 
 improve its marketing strategy, especially the contents on social media for 


Coin98 Wallet, a product full of potential yet has not been widely used among the 
 community. Despite the initial attention they have received after the notable seed 
 round, their marketing strategy has not been strong enough to reach and retain 
 new users from the community. The social media platforms that the 


commissioning company is focusing on are Twitter, Youtube and Tiktok. The 
 expected outcome is to improve the engagement rate and acquire new users for 
 the Coin98 Wallet product introduced above. 


Furthermore, Coin98 Finance aims to expand its operations to other English-
 speaking countries in Europe, therefore, English content analysis from a resident 
 of an European country is necessary. 


5  RESEARCH AND DATA COLLECTION METHODS 


The research and data collection method used in this thesis will mainly be from 
 observation. Currently, the blockchain and cryptocurrency market is accelerating 
 rapidly and has become a launchpad for numerous projects to emerge and thrive. 


The market is new, yet it is extremely competitive as the number of projects in 
 certain Decentralized Finance legos is constantly rising. Therefore, identifying the 
 target group and the performance of the commissioning company alone are not 
 enough, but the competitors’ performance on social media platforms must also be 
 observed and analyzed. 


5.1  Observation and interview methods 


According to Rolly Constable, Marla Cowell, Sarita Zornek, and others (1994-
2012), qualitative observational research classifies numerous cultural, racial and 



(27)sociological groups by conducting interpretive and naturalistic approaches. It is 
 observational and narrative without the need to rely heavily on experimental 
 elements, which are commonly used in scientific research. Qualitative 


observational research is commonly understood as a systematic inquiry into the 
 nature of qualities of the observing group behaviors, then conclude what it means 
 to be a member of this group. In an observation, the researcher’s role is to 


continuously update the observation criteria status on both a temporal and 
 continuous basis without interference that may change the outcome of the 
 research. 


In a short-term observational study, the researcher lists or presents findings of 
 short-term qualitative study based on recorded observation. It is different from 
 ethnographies in that it focuses more narrowly on certain categories. 


Traditionally, the length of an observation has been from six months to two years 
 or more (Fetterman, 1989). However, nowadays, it is acceptable to conduct 
 observational research for less than six months. The longer the period, the more 
 credible it can be. 


The observation method is commonly used for the purpose of collecting primary 
 data from the target research population. The core goal of this method is to 
 document the behaviors, perceptions, and words of research subjects (Pripps 
 and Öhlander, 2011). In a social media observation, during the sample and data 
 collection processes, samples are taken from social media tools that match the 
 research criteria (Emerson, Fretz and Shaw, 2001). The research object is the 
 number of people participating in the investigation process in order to provide the 
 most necessary and detailed information about the investigation problem. 


Therefore, the sampling process is subjective and random. 


This observation method was combined with the interview method in order to 
 enhance the outcome and credibility of the research. An interview is a 


conversation with the purpose of gathering information and it involves an 


interviewer, who conducts the conversation process and asks questions, and an 
interviewee, the respondent of these questions. An interview can be conducted 



(28)either face-to-face, by phone or through the internet (M. Easwaramoorthy & 


Fataneh Zarinpoush, 2006). Interviews are generally conducted when there 
 raises the need for in-depth information on participants’ opinions, thoughts, 
 experiences, and feelings towards a certain topic.  


The types of interviews include: 


•  Structured interviews: the interviewer asks standard, predetermined 
 questions about particular topics in order and the respondents select their 
 answers from a list of options. 


•  Semi-structured interviews: the interviewer asks standard, predetermined 
 questions and the respondents answer in their own words. Supplementary 
 questions may be asked for clarification. 


•  Unstructured interviews: the interviewer has no specific guidelines or 
 restrictions. The questions for the interviewees are broad and interviewees 
 are engaged in an open and informal discussion. 


The observation process varies depending on the field and the scope of the 
 study, as well as the length of the process. This study was conducted to evaluate 
 the effectiveness of the commissioning company’s content on different social 
 media platforms. To carry out this assessment process, data will be developed 
 and collected through observing the community and competitors on social media 
 within 1 month: from October 6th to November 6th, 2021. 


5.2  Data collection 


Observation is an essential research method, used in a certain research area or 
 other common research strategies with the goal of carrying out a research 


process. In order to implement the full observational research process, important 
 steps to gather information from the research subject will be conducted. 


The technique to implement the observation method requires preparing a detailed 
 plan of both the content and analysis of the characteristics of the observed object 
 before observing. The process of implementing the observation method includes:  


1.  Determining the observed object. 
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 end times. 


3.  Defining the method of approaching the observed object. 


4.  Defining the form of recording the information gathered from observations.  


5.  Organizing observations. 


In addition, interviews were conducted as part of the research combined with the 
 observation method. To conduct an interview for the research, necessary steps 
 and procedures must be conducted as follows: 


1.  Defining the objectives of the interview and the information that needs to 
 be gathered. 


2.  Choosing the type of interview based on factors such as time, budget, etc. 


3.  Choosing the respondents and the number of respondents. 


4.  Defining the method of conducting interviews. 


5.  Deciding the method of recruiting respondents. 


6.  Defining the method of recording the interviews. 


7.  Making the list of questions. 


During the interviews, it is important that the interviewer explain the purpose of 
 the interview, how the information will be recorded and used and asking for 
 consent. After the interviews are completed, the researcher needs to double-
 check the information, organize the responses and transcribe the data if 
 necessary to prepare for data analysis (M. Easwaramoorthy & Fataneh 
 Zarinpoush, 2006). 


During the data collection process of this research, the research data was 


collected directly and is the main source. In which, the collected data is the basic 
 demographics of the randomly selected audiences, the growth rate of 


competitors’ social media followers and subscribes, the average number of 
 interactions per post. These types of information are collected in order to 


determine the target group for the commissioning company, as well as evaluate 
 the effectiveness of the content built and developed by competitors to serve the 
 research process. 


The collected data set is guaranteed to be valid and reliable without the need of a 
survey and a quantitative method for the following reasons: 
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 research, is extremely active and the community members are not afraid to speak 
 up their opinion. Therefore, understanding how they feel about a certain post, 
 content or how the company works doesn’t require a survey, but the comment 
 section and the messages in group chats are already filled with necessary 
 information to support the research process. 


Secondly, unlike the stock market, which moves more slowly and steady, the 
 crypto market shifts in an extremely fast pace. For this reason, crypto investors 
 and crypto enthusiasts must closely monitor their assets accordingly in order to 
 avoid losses and liquidations. An observation by the Coin98 Finance team 
 (2021), showed that crypto enthusiasts rarely have time to do short surveys, let 
 alone a long survey which contains questions that can be answered by viewing 
 the comment section, or their profiles, therefore, a long survey will be 


unnecessarily time-consuming for both the researcher as well as the community 
 and could possibly result in a negative effect for the commissioning company. 


Hence, the observation method is the most suitable method for this research. 


On the other hand, during the observation process, multiple conversations and 
 meetings with members of the community have been conducted in order to 
 provide extra insights for the research under a friendly manner. The members 
 have asked for confidentiality; however, they have agreed to provide the most 
 accurate and trustworthy insights and opinions regarding the subject of the 
 research. 


The sample observed in the study was designed to be representative of the 
entire population. The data were collected directly from the study subjects 
rather than from previous studies. 
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According to Morshed, Tornetta, Bhandari (2009), the analysis of data in 
 observational research is based on the principle of taking a random or 
 representative sample of subjects in order to draw inference about a larger 
 population or similar individuals called “target population”. Analytical methods for 
 this type of research method vary, and most cases require basic descriptive 
 statistics, for instance, probabilities or simple averages.  


As stated by Ronet Bachman and Russel K. Schutt (2014) In qualitative data 
 analysis, the focus on text and qualitative data rather than on numbers is the 
 most important feature. The text is often transcripts of interviews or notes from 
 the observation process, or pictures and images that the researcher examines. 


The necessary steps in qualitative data analysis include: 


•  Documentation of the data and the data collection process. 


•  Organization or categorization of the data into concepts. 


•  Connection of the data to show how each concept may impact the others. 


•  Corroboration or legitimization by evaluating alternative explanations, 
 challenging validity, and searching for negative cases. 


•  Reporting the findings and results. 


Moreover, examining relationships is the core of the data analysis process since 
 it allows the researcher to go from a simple description to a full explanation for 
 the research problem. Examining relationships contains explanations on how 
 different concepts are connected, or the corresponding effects of each cause. 


There is no set of standards for evaluating the validity or authenticity of the 
 results in qualitative research, or observational research in particular. However, 
 the evidence and methods from which the conclusions come must be carefully 
 evaluated based on the following criteria (Becker, 1958): 


•  How credible was the informant? 


•  Were statements spontaneous or were made in response to the provided 
questions? 
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 and statements of participants? 


The conclusions must be assessed and drawn by the ability to provide a logical 
 explanation. 


The author of this research will conclude the output analysis of the data collected 
 and processed through observation and evaluation. From the results obtained, 
 the author will conclude the findings and discuss the results. Research questions 
 will also be clarified through data analysis and recommendations will be made 
 after the discussion.  


The qualitative method's information and database is subjective as it comes from 
 the researcher with close connection with the community and experience in the 
 field. The observation is intended to show that the result of the research is not 
 only true theoretically, but also in practice and business operation. A comparison 
 between competitors in the market is also necessary in order to point out the 
 strengths and weaknesses of each party, therefore identify the crucial aspects 
 that the commissioning party must focus on in order to reach the best outcome. 


6  RESULTS 


The observation’s main focus was on the Coin98 Community in Vietnam in order 
 to define the target group and their behavior. The community spreads widely from 
 the Coin98 Insights Facebook group with more than 100,000 members, the 


Coin98 Wallet Twitter account with nearly 250,000 followers and the Coin98 
 Wallet Telegram group with more than 50,000 members at the time of writing. 


The subjects were selected randomly and their basic demographics were 
 recorded in this research. 


In addition, the 3 largest multi-chain, non-custodial wallets, namely Trust Wallet, 
Metamask and Safepal, as well as their content on the 3 chosen social media 
platforms, engagement and interactions was observed and analyzed during the 
process so as to point out the advantages and disadvantages of the products, the 



(33)consumer behavior and the effectiveness of their content, therefore highlighting 
 the competitive advantages that Coin98 Wallet has over these competitors. 


The result of the community observation will be presented in 3 tables, each for 
 one social media platform and will include the subjects’ demographics: age, 
 gender, geographic location, monthly income and their level of experience in the 
 crypto market (by year). This information was collected from interviewing the 
 subjects directly through online meetings. Their identity will be kept hidden for 
 their privacy rights. The results are as follows: 


5 subjects selected from Coin98 Wallet’s Twitter followers: 


Gender  Age  Geographical 
 location 


Monthly income 
 ($) 


Level of 
 experience 
 (years) 


Subject 1  Male  35  Vietnam  $3000  4 


Subject 2  Male  27  Vietnam  $500  2 


Subject 3  Female  23  Vietnam  $900  1 


Subject 4  Male  21  Vietnam  $400  2 


Subject 5  Male  19  Vietnam  $250  0.5 


Table 1. Demographics of 5 subjects selected from Coin98 Wallet’s Twitter 


5 subjects selected from the Coin98 Wallet’s Telegram channel: 


Gender  Age  Geographical 
 location 


Monthly income 
 ($) 


Level of 
 experience 
 (years) 


Subject 1  Male  22  Vietnam  $600  3 


Subject 2  Female  22  Vietnam  $270  1 



(34)Subject 3  Male  25  Japan  $1500  2.5 


Subject 4  Male  29  Vietnam  $700  2 


Subject 5  Male  24  Vietnam  $550  1 


Table 2. Demographics of 5 subjects selected from Coin98 Wallet’s Telegram 


5 subjects selected from Coin98 Wallet’s Facebook Group: 


Gender  Age  Geographical 
 location 


Monthly income 
 ($) 


Level of 
 experience 
 (years) 


Subject 1  Male  19  Vietnam  $300  1 


Subject 2  Male  20  Vietnam  $350  1.5 


Subject 3  Male  19  Vietnam  $250  0.5 


Subject 4  Male  30  Vietnam  $950  2 


Subject 5  Female  21  Vietnam  $250  1 


Table 3. Demographics of 5 subjects selected from Coin98 Wallet’s Facebook 


Based on the data and demographic information collected from the observation 
 process for the total of 15 subjects chosen across 3 social media platforms 
 (Table 1, Table 2, Table 3), the result shows: 


Category  Result 


Gender  •  12/15 (80%) of the subjects were male. 


•  3/15 (20%) of the subjects were female. 


Age range  •  The youngest subject: age 19. 


•  The oldest subject: age 35. 


•  Average age: 24. 


Geographical 
 location 


•  14/15 (93.3%) of the subjects are located in Vietnam. 


•  1/15 (6.6%) of the subjects are located in Japan. 



(35)Income rage  •  Lowest income: $250 per month. 


•  Highest income: $3000 per month. 


•  Average income: $718 per month. 


Level of 
 experience 


•  4/15 (26.6%) of the subjects have more than 2 years 
 of experience (experts). 


•  11/15 (73.3%) of the subjects have less than 2 years 
 of experience (newbies). 


•  Average year of experience: 1.6 years. 


Table 4. Demographic analysis of 15 subjetcs 


In addition, small semi-structured interviews were conducted in every meeting 
 with these participants. The participants were involved in small interviews that 
 took place online, through Google Meet, which took approximately 10 minutes 
 each and contains a set of 4 questions regarding their experience towards 
 Coin98 Wallet’s social media contents. The participants were encouraged to 
 express their honest and personal opinions towards the topic. The result shows: 


Category  Result 


Content 
 attractiveness 


•  10/15 (66.6%) of the subjects felt that the 


contents that Coin98 Wallet has been distributing 
 were interesting. 


•  5/15 (33.3%) of the subjects felt that the contents 
 have not been interesting. 


Engagement rate  •  8/15 (53.3%) of the subjects rarely interact with 
 the posts. 


•  5/15 (33.3%) of the subjects often interact with 
 the posts. 


•  2/15 (13.3%) of the subjects always interact with 
 the posts. 


Preferred types of 
 content 


In order of preference: 


•  Airdrops or giveaways. 


•  Short videos. 


•  Memes. 
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•  Live streams. 


Opinions regarding 
 Tiktok account 


•  14/15 (93.3%) of the subjects said they would 
 follow if Coin98 Wallet has a Tiktok account. 


•  1/15 (6.6%) of the subjects said he did not know 
 how to use Tiktok, but he will try if Coin98 Wallet 
 has a Tiktok account. 


Table 5. Summary of answers from 15 interviewees chosen from the communities 


The competitors’ social media content and their engagement methods have also 
 been observed during the process. The observation was conducted on a daily 
 basis for 1 month, from October 6th, 2021 to November 6th, 2021. The result, 
 including the content, the types of content as well as the number of likes and 
 comments on Twitter, and the number of views on Youtube, are displayed in the 
 following table: 


Metamask  Trust Wallet  Safepal 


Content  Product guides 
 Product updates 
 Keyword 


explanation 
 Scam alerts 


Product guides 
 Trading contests 
 Market updates 
 Keyword 


explanation 


Product guides 
 Product updates 
 Market updates 
 Keyword 


explanation 
 Milestone 
 celebration 
 Types of 


content 


Videos 
 Blog posts 
 Pictures 
 - 


- 
 - 
 - 
 - 


Videos 
 Blog posts 
 - 


“Shill me” tweets 
 Memes 


Contests 
 Airdrops 
 Polls 


Videos 
 Blog posts 
 Pictures 
 - 


- 


Contests 
Airdrops 
Polls 
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Live streams 
 Infographics 


Podcasts 
 Live streams 
 - 


Podcasts 
 - 


Infographics 
 Platforms  Twitter 


Youtube 


Twitter  
 Youtube 


Twitter 
 Youtube 
 Number of 


followers on 
 October 6th


Twitter: 312.1K 
 Youtube: 14.1K 


Twitter: 1.1M  
 Youtube: 71.8K  


Twitter: 401.7K 
 Youtube: No info 


Number of 
 followers on 
 November 6th


Twitter: 319.4K 
 Youtube: 14.9K 


Twitter: 1.2M  
 Youtube: 75.9K  


Twitter – 411.9K 
 Youtube: No info 


Posting 
 frequency 


On average: 


2 Tweets/day 
 2 videos/ month 


On average: 


5-6 Tweets/day 
 3 videos/month 


On average: 


3-4 Tweets/day 
 1 video/month 
 Most engaged 


type of content 
 (Twitter) 


Wallet updates 
 (infographics) 
 (2.4K likes) 


Memes & “Shill me” 


tweets (2.5K likes, 
 2.4K comments) 


Wallet updates 
 (infographics) (1.9K 
 likes, 450 


comments) 
 Most engaged 


type of content 
 (Youtube) 


How-to videos 
 (max 46K views) 


How-to videos  
 (max 48K views) 


How-to videos 
 (max 6K views) 


Table 6. Observation of competitors on Youtube and Twitter 


The result of the observation process shows: 


Content 


The main content collected from the competitors Twitter accounts includes: 


•  Product guides. 
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•  Trading contests. 


•  Market updates. 


•  Keyword explanation. 


•  Scam alerts. 


•  Milestone celebration. 


In which: 


•  100% of the competitors distribute contents regarding Product guides. 


•  2/3 (66.6%) of the competitors distribute contents regarding Product 
 updates. 


•  1/3 (33.3%) of the competitors distribute contents regarding Trading 
 contests. 


•  2/3 (66.6%) of the competitors distribute contents regarding Market 
 updates. 


•  100% of the competitors distribute contents regarding Keyword 
 explanation. 


•  1/3 (33.3%) of the competitors distribute contents regarding Scam alerts. 


•  1/3 (33.3%) of the competitors distribute contents regarding Milestone 
 celebration. 


Types of content 


There are various types of content collected from the observation process, 
 including: 


•  “Shill me” tweets: a kind of Tweet that encourages users or project 
 supporters to spread the word about their favorite coins/tokens (shilling). 


•  Infographics. 


•  Videos. 


•  Blog posts. 


•  Memes 
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•  Airdrops: as known as giveaways. 


•  Voting Polls. 


•  Pictures. 


•  Podcasts. 


•  Live streams. 


In which: 


•  The most common types of content include: Videos and Blog posts, used 
 by 100% of the competitors. 


•  The 2nd most popular types of content include: Contests, Airdrops, Polls, 
 Podcasts, Infographics and Live streams, used by 2/3 (66.6%) of the 
 competitors. 


•  Other types of content used by at least 1 out of 3 competitors: “Shill me” 


tweets and Memes. 


Category  Result 


Platforms  •  All competitors use Twitter and Youtube. 


•  None of the competitors has been using Tiktok 
 Performance - 


Twitter 


•  With an average of 2 Tweets per day, the number 
 of followers on Metamask’s Twitter account grew 
 by 2.3%, from 312.1K to 319.4K in 1 month. 


•  With an average of 5-6 Tweets per day, the 
 number of followers on Trust Wallet’s Twitter 
 account grew by 9%, from 1.1M to 1.2M in 1 
 month. 


•  With an average of 3-4 Tweets per day, the 
 number of followers on SafePal’s Twitter account 
 grew by 2.5%, from 401.7K to 411.9K in 1 month. 


Performance - 
 Youtube 


•  With an average of 2 videos per month, the 
number of subscribers on Metamask’s Youtube 
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 month. 


•  With an average of 3 videos per month, the 
 number of subscribers on Trust Wallet’s Youtube 
 channel grew by 5.7%, from 71.8K to 75.9K in 1 
 month. 


•  There is no information on SafePal’s number of 
 subscribers on Youtube channel. This information 
 has been set to private. 


Most engaged 
 types of content 


•  Infographics regarding Wallet updates are the most 
 engaged content on both Metamask and SafePal’s 
 Twitter accounts. 


•  Memes and “Shill me” tweets are the most 


engaged content on Trust Wallet’s Twitter account. 


•  All three competitors have How-to videos as the 
 most engaged content on their Youtube channels. 


Table 7. Analysis of competitors' social media accounts 


Based on the data analysis above, the conclusion of the research has been 
 reached as follows: 


Target audience: 


The target audience are the residents of Vietnam and the Vietnamese people 
 living in Asia, aged mainly between 19 and 40, mainly those in their 20s with the 
 average income of around 200 USD to 700 USD per month. Most of them are 
 males with less than 2 years of experience in the cryptocurrency industry (Table 
 4). 


Traditionally, Vietnamese people are skeptical about new concepts, which, in this 
 case, are cryptocurrency and decentralized finance. However, as the new 


generation thrive and thanks to the emergence of the Internet, more and more 
people are having exposure to new concepts by studying or residing abroad, 
which give them the chance to experience new products from other countries. 
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 those who are under 40, the Z Generation (aged 25 and below) and so on, 


making them more open-minded towards cryptocurrency. 


In Vietnam alone, the traditional mindset is that in order to have a perfect and 
 ideal family, males should be the breadwinners that provide for their family, while 
 females should stay home, bear children and raise them well. Therefore, when it 
 comes to finance and investing, it is common to see that most of the audiences 
 are male. It is also this mindset that considers males to be more ambitious and 
 they tend to seek challenges, while most females tend to “settle” for happiness, 
 therefore, when a new concept emerges, it is common to see more males than 
 females that engage in this concept. This mindset is shifting slowly as the world 
 evolves, gender equality is now being focused on, and more and more females 
 are now gaining success from working in Vietnam. However, with a long history 
 and deep traditions, this process might take years, or even decades, before 
 actual equality can be achieved in Vietnam in particular. These explain the age 
 range and gender defined in the target group above. 


The income of the target group, however, it is understandable that most people 
 first join the cryptocurrency market to increase their income, therefore, most of 
 them may have lower numbers than the others. Moreover, as crypto market 
 experts have more experience and knowledge of the industry, it is easier for them 
 to generate profit than newcomers, hence the higher numbers. 


Of all interviewees randomly chosen from the community, a large number 


(73.3%) are considered newbies, with less than 2 years of experience (Table 4). 


They demand a product that is easy to use, easy to understand, flexible and can 
 help generate profit while being secure. The content that Coin98 Wallet 


distributes must comply with these standards. For market experts, they most 
likely have experienced multiple types of wallets in the market, therefore, the 
content must show the competitive advantages that Coin98 Wallet has over other 
competitors in the market. 
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