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                                                                                        3 Methodolodgy

                                                                3.1 Semi-structured interviews

                                
                    The researcher chose the semi-structured interview method for the focus group interviews 
 as  well  as  for  the  interviews  with  the  influencers.  The  interviews  with  the  influencers 
 were both e-mail interviews with open questions. This interview method was chosen 
 be-cause it was the most accurate for this type of research, where it was important for the 
 interviewer to be able to keep the interviewee to the subject, but at the same time allowing 
 the interviewee to speak freely about the themes and letting the interviewee give in-depth 
 knowledge about the issues discussed. Also, for the focus group interviews, it was 
 im-portant for the researcher to be able to ask follow-up questions depending on the answers 
 to the pre-structured questions in the interview guide, to get a deeper and better 
 under-standing for the answers given. 


A structured interview is useful for some purposes but the fact is that there isn’t anything 
like a totally structured interview, and not a totally unstructured interview either, as the 
interviewees  always  say  things  that  go  beyond  the  planned  structure.  These  things  are 
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often important for the final result and they can help the interviewer understand the 
 inter-viewees’ answers to  the  planned and pre-structured questions. Even if  an interview is 
 unstructured, the interviewer always has some thoughts in advance, about what’s going 
 to be included in the conversation. It’s impossible to avoid structure, but it’s possible to 
 create a structure that is flexible enough for interviewees to ask questions and share their 
 thoughts about the themes in the interview, and for interviewers allowing them to create 
 dialogues  depending  on  the  angles  that  are  important  for  the  interviewee.  (Brinkmann 
 2013, p. 18-21) 


One definition of the semi-structured qualitative research is: “It is defined as an interview 
 with the purpose of obtaining descriptions of the life world of the interviewee in order to 
 interpret the meaning of the described phenomena”. (Kvale & Brinkmann, 2008). 
 Semi-structured interview formats and qualitative interviewing go hand in hand, and this 
 inter-view format is the most common one used in the human and social sciences and in 
 qual-itative research as such. If structured and semi-structured interviews are compared, the 
 semi-structured interview format can gain better results from the knowledge-producing 
 potentials  of  dialogues.  Semi-structured  interviews  also  allow  the  interviewer  to  get  a 
 better chance of becoming visible as a participant who produces knowledge in the process 
 itself, instead of hiding behind a totally preset interview guide. Compared to the 
 unstruc-tured  interview  format,  the  semi-strucunstruc-tured  interview  format  allows  the  interviewer  to 
 have a greater saying in focusing on the issues in the interview that are vital and important 
 for the research project. (Brinkmann 2013, p.21) 


3.1.1  Focus group interviews  


Focus group research is one of the most widely used research tools in the social sciences. 


In  the  past  focus  group  research  was  regarded  as  the  predominant  form  of  qualitative 
 research. The simultaneous involvement of a number of respondents in the research 
 pro-cess, to generate data, is the main characteristic of focus group research. Focus groups 
 are also one of the few research methods in which respondents are encouraged to interact. 


Focus group can also be described as a research method that collects data through group 
interaction on a topic. This definition is broad, but it addresses three key elements of focus 
groups.  The  primary  purpose  is  to  collect  data,  it  encompasses  the  notion  of  group 
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interaction and it incorporates the active role of the researcher as a catalyst in addressing 
 the research problem. (Carson et al. 2001 p. 113-114) 


Focus groups that produce new results that would otherwise not be possible to produce 
 with other methods, are especially useful. The strength of focus group interviews is not 
 limited to listening to what people are saying, but in generating insights into the sources 
 of complex motivations and behaviors. The difference between focus groups and other 
 qualitative methodologies is that they bring a group of individuals, heterogeneous or 
 ho-mogeneous,  in  an  interaction  of  views  that  together  aim  to  achieve  meaningful  
 infor-mation and opinions. Focus group interviews will generate more depth of inforinfor-mation on 
 issues than generally with single opinions taken from a survey. Another strenght of focus 
 group research is its emphasis on the respondents’ own comparisons between variables 
 and ideas, rather than the catalyst’s speculations about comparisons. The most important 
 feature of focus group interviews is how they can reveal complex behaviors and 
 motiva-tions. This is a direct result of interaction within a focus group. (Carson et al. 2001 p. 116) 


Focus  group methodology  benefit  from  a rigorous  framework and planning. Quality is 
 affected when the purpose of a focus group is not clear. The understanding of the problem 
 or issue and to express it as a concise question for discussion is the first step in preparing 
 for a focus  group. The next first steps are establishing the groups and planning for the 
 sessions, determining the number of groups, determining the number of participants in 
 each group, deciding on the length of the session, selecting the site, deciding on the timing 
 of  sessions  and  recruiting  participants.  The  moderator,  or  the  focus  group  researcher, 
 should not be an interviewer but rather a catalyst for discussion. This means that the focus 
 group researcher should introduce a topic in a way that participants are stimulated to 
 re-spond.  Many  different  personalities  show  in  focus  group  interviews  and  it’s  a  skill  to 
 manage the balance of opinions and controlling extrovert/dominant personalities. (Carson 
 et al. 2001 p. 117-120) 


The research consists of two focus group interviews. One focus group was a group of five 
women between the ages of 24-31, all working in the Helsinki area. The other focus group 
was a group of five teenage girls from high school in Kauniainen, near Helsinki, between 
the ages of 16-17.  
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In appendix 1 you can see the interview guide for the semi-structured focus group 
 inter-view.  The  interview  guide  consists  of  three  parts  that  are  derived  from  my  theoretical 
 framework: 


-  PART 1: Consumer shopping behavior online 


-  PART 2: Influencer marketing’s effect on the shopping behavior online 
 -  PART 3: Sustainable influencer marketing 


For achieving a good and credible result and outcome and to  get  comfortable with the 
 focus groups, the interview started with easier background questions about the consumer 
 shopping behavior online. In the second part of the interview the researcher moved on to 
 how  and  why  influencers  and  social  media  possibly  are  affecting  the  buying  behavior 
 online. The third part covered the thoughts about sustainability regarding shopping online 
 and  responsibility  issues  in  influencer  marketing.  By  letting  the  respondents  discuss 
 openly  about  the  topics  in  focus  group  interviews,  the  reliability  and  validity  was  
 en-hanced. 


3.1.2  Interviews with influencers 


Two Finnish influencers were interviewed about how they work with sustainability 
 re-garding their way of marketing products and influencing people to make certain purchase 
 decisions. One of the influencers are one of Finland’s top influencers with 43,000 
 follow-ers on Instagram, Alexa Aavarinne, whose brand is called Alexa Dagmar, and the other 
 influencer  is  a  micro  influencer  with  5,400  followers  on  Instagram,  whose  name  is 
 Michelle  Blomqvist  and  she  stands  behind  the  brand  Lasting  Closet.  The  influencers 
 wanted to take part of the study, because they feel the topic is important, but due to 
 time-schedule difficulties neither of the influencers had the time to meet for a normal interview. 


The reliability and validity is in place, thought, because of the honest and open answers 
 in the e-mail interview and follow-up questions were answered too. 


In appendix 2 you can see the interview guide for the semi-structured e-mail interviews 
with open questions for the influencers. The interview guide consists of three parts: 
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-  PART 1: Background questions about the influencer marketing work 
 -  PART 2: Consumer shopping behavior affected by influencer marketing 
 -  PART 3: Sustainable influencer marketing 


The  interview  started  with  background  questions  about  how  the  influencers  work  and 
what is important to think about when closing deals and working with clothing brands. In 
the second part of the interview, consumer behavior and purchasing behavior affected by 
the influencers online, was discussed. Lastly the interview touched the sustainability 
as-pect regarding sustainable fashion and influencer marketing as well as the responsibility 
angle.  
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