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                    In the past 5-10 years there has been uploaded a huge amount of content. As a small and 
 uprising company it is difficult to be found and recognized unless content is boosted. Best 
 way to scale business and to get real results is paid advertising. This is particularly useful 
 when promoting a special offer or event but should also be used to promote content. 


Moreover it helps to understand the effectiveness of the ads (Rouhianen 2015). The main 
 advantage of paid ads 


However as mentioned in the Facebook section above it only makes sense to pay for ads 
 or content if the offer or quality is great. Quality needs to be the number one priority. 


Based on the results in engagement and website traffic the posts should constantly be 
 fur-ther optimized, tracked and tested. One way to do so is to test each campaign with a 
 small budget first. If it works well the campaign’s budget can be scaled up and if doesn’t 
 work so well it should be edited and tested over again. 


Here are some key elements of paid advertising. 


  Compelling offer 


  Target audience 


  Relevant landing page 


  Track results  What is the return of investment? 


  Scale, edit, test and optimize 


  10-20% of budget should go to testing the conversion rate 
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  What is the cost per click? 


Creating an Ad requires only three lines of copy which are a headline with a benefit, an   
 offer and a call to action (Rouhianen 2015). As you can see paid ads provide a number of 
 advantages such as having control over the target audience, higher exposure and 
 imme-diate traffic, valuable stats for analysis and eventual return of investment. (Lambert 7 
 Au-gust 2014.) 


When it comes to creating and managing ads for Facebook there are two available tools 
 to choose from. First option is the Facebook Ads Manager and second option is the 
 Face-book Power Editor. As the names almost reveal the Ads Manager is the more basic and 
 the Power Editor is the more professional platform. More professional also means a little 
 bit more complicated but investing the little extra time might be worth it. In Motivade’s 
 case the Facebook Ads Manager will provide just fine as a tool. There is a few great 
 fea-tures of the Power Editor that I would like to point also. These are the four steps that the 
 Ads Manager takes you through when creating a Facebook Ad. In order to get to the Ads 
 Manager we have to click on upper right corner’s arrow and navigate to “create Ads”. 


From there we get to step 1 which asks to decide on the campaigns objective. The 
 op-tions here are: 


  Boost your post 


  Promote your Page 


  Send people to your website 


  Increase conversions on your website 


  Get installs of your app 


  Increase engagement in your app 


  Reach people near your business 


  Raise attendance at your event 


  Get people to claim your offer 


  Get video views 
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In Motivade’s case for example the objective picked could be connected to build brand 
 awareness and/ or attain leads and building a customer base. In terms of brand 
 aware-ness there are is the option choose “promote your page” and “get video views”. 


The most useful objectives are “Send people to website” and “increase conversion on 
 your website”. Also “Get installs of your app” could be interesting for Motivade. Those are 
 the objectives with the highest chance to convert the visitor into a lead or customer. “Send 
 people to website” could be useful for example when promoting a great blog article. The 
 image and title should be catchy and well-picked as I have discussed in the blog chapter. 


The main idea behind these posts are to raise awareness of the brand and to receive the 
 visitors contact data via a subscription. Once the contact details have been received the 
 company can follow up with e-mail marketing for free. 


Step 2 is adding the Account info such as country, currency and time zone. 


Step 3 goes through all the detailed targeting and budgeting options for the Ad. Facebook 
 has a huge amount of personal information which allows to target based on 


de-mographics, interests and behaviour. The goal should be to target as accurate as 
 possi-ble. As far as budgeting is concerned it is definitely advisable to have a look at the 
 “ad-vanced options”. Facebook offers cost per click (CPC), cost per mille/ cost per thousand 
 impressions (CPM) and cost per action (CPA). 


When using CPC money is only paid if someone actually clicks on the Ad. This is the 
 de-fault pricing option which Facebook sets for the ad and is probably a good one to start 
 with. 


With CPM a fixed amount is paid for 1000 impressions of the Ad which means it has been 
shown to 1000 Facebook users. This option makes sense if the click through rates of the 
ads are high. The theory here is simple: if impressions increase and clicks decrease the 
costs will go up. 
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CPA allows to track how much has been spent in order for someone to take an action on 
 your website after clicking the ad. 


The most important number however is the cost per customer. The costs above are just 
 part of the journey in order to get someone to buy from you. This can be calculated by 
 us-ing the built-in CPA trackus-ing. As mentioned above this is the cost per action you wish 
 someone to take. That action can vary from actually purchasing something directly or just 
 to subscribe to the newsletter. If Motivade’s action is to download their app, then the CPA 
 is equal to the cost per customer. If the action was just to subscribe for a newsletter the 
 equation has to be: CPA x (Number of Leads that Buy/ Total number of leads). (Steeves 
 20 August 2014) 


Within the advanced budgeting options we can decide on the specific times when the ad 
 should be shown which will helps to optimize the spending. 


Step 4 allows to review and further edit the Ad. Here the user decides on the Ads text, the 
 calls to action, URL tags and where on Facebook it should be shown (newsfeed, sidebar). 


At last there is the option to share the same Ad to Instagram. 


The Power Editor is another tool for creating Facebook Ads and is always a few steps 
 ahead of the Facebook Ads Manager. This tool comes in handy especially for bigger 
 brands which need to manage and optimize big amounts of Facebook and Instagram ads. 


There are however mentionable features which could be interesting for Motivade as well 
 which are as follows: 


First there are the so called “Dark Posts”. Dark posts allow to publish ads without being 
shown on the Facebook’s page timeline. This is highly valuable especially for split testing 
ads to various audiences. Paid Ads are so valuable because they deliver insightful 
num-bers on campaigns. Furthermore it allows to split test ads to various audiences. This could 
easily mean to create three different ads with same images but different text or calls to 
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tion. This would probably confuse and maybe even annoy the fans (Chevalier 15 
 Novem-ber 2014). Split testing once again is very important in paid advertising. Based on the 
 feedback and data a company is able to analyse, manage and optimize their campaigns. 


Secondly there is the option to target a specific type of mobile devices. Motivade has their 
 app available on all three platforms, IOS, Windows and Android. The IOS version is the 
 most advanced and also the only one which costs money at this moment. Therefor by 
 choosing “IOS devices only” for example Motivade can narrow down the target group and 
 the message to them immensely (Chevalier 15 November 2014). 


Thirdly the Power Editor allows the marketer to write more copy for an Ad. On the Ads 
 Manager there are 25 characters allowed for the headline and 90 characters for the body 
 text. With the Power Editor the marketer can use 110 characters for mobile news feed ads 
 and up to 500 characters for desktop news feed ads (Chevalier 15 November 2014.) Even 
 though less text is usually more effective it can at times be useful to have more characters 
 available 


At last there is the duplication button. This comes in very handy when running and test-ing 
 several ad sets at the same time. Instead of creating each ad individually the Power 


Editor allows to create multiple version of an ad with once click. If we stay at the “website 
 conversion” example and we would like to run the same Ad for four different target groups. 


Then simply duplicate the first ad which make two ads and then again hit duplicate in 
 or-der to have four ads. Now we click on each of the ads and simply change the target group 
 and are ready to launch the campaign (Mulready 1 August 2014.) 


As we can see the Power Editor presents a few useful additional tools. It can be useful for 
the user to be acquainted with both platforms and to figure out which one works best for 
them. 
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 Suggestions  


A few advantages are of paid advertising are: 


  Allows A/B testing which provides invaluable data 


  Great targeting options which will help define target audience 


  Will provide guaranteed traffic 


  Will help Motivade understand where they stand with their brand and maybe also 
 how they can constantly improve based on the received results of the campaigns 


It seems advisable to run a mix of paid ads and organic posts. All the posts which 
 cur-rently have a touch of being sales orientated should be used for the paid ads. As I 
 men-tioned before Facebook doesn’t give posts much organic reach if they seem too 
 promot-ing. That’s why quality content can be used organically whilst promoting content should be 
 used through paid ads. 


Also Instagram sponsored Ads could be tried out. Just like for Facebook it can give great 
exposure and brand awareness for small and medium sized companies. Since Instagram 
is part of Facebook it allows the exact same targeting options. A great thing about 
Insta-gram ads is that they’re relatively cheap and that the Ad is more likely to be seen by the 
viewer due to the way they are displayed. Instagram’s content takes over almost the 
whole screen of the viewer which makes it almost impossible to miss. 
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