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                    This chapter describes how the data should be collected in the survey and the 
interview. Furthermore, it describes how the data was actually collected by the 
author. Since the aim was to find out what kind of relationship there was between 
Hurtta’s retailers and Hurtta’s distributor in Germany, the survey was conducted 
among the Hurtta retailers in Germany. Moreover, the survey clarifies how Hurtta 
performs as a brand in Germany. The survey provides a basic understanding 
about the situation and gives a base for using the other research method, which 
is in this case interviews with the retailers. The retailers for the interviews were 


chosen based on the survey results, depending on who had given fundamental 
 insights about the situation or who would wanted to share more information. The 
 following sub chapters describe all the steps of the survey and interview 


implementation, and how they were conducted.  


Survey 


The data collection process for a survey can be started when all the prepared 
 steps are done such as pre testing and electronic surveys are uploaded on the 
 internet. After that the survey can be sent to the chosen respondents and the 
 data can be collected (Snijkers et al. 2013, 433-434). The survey process might 
 require that the respondents are contacted more than once in order to make sure 
 a higher amount of responses (Stopher 2012, 211). However, a respondent rate 
 composes of several issues such as the target group, the topic of the survey, the 
 number of the questions, the form and design of the survey, and finally if a repeat 
 survey is conducted. Nonetheless, if the topic is not familiar or interesting for the 
 respondents, they might not answer at all (Heikkilä 2014, 64). 


When conducting the online survey, the researcher needs to make sure that all 
 the respondents get information about the survey, and how and when the survey 
 is conducted. According to Heikkilä (2014) the most used method to send the link 
 to the respondents is an email. Convenient time for answering is 7-10 days. After 
 a response time, the online link needs to be closed so that the results can be 
 analyzed (Heikkilä 2014, 63-71).  


In this thesis, the survey was conducted online using a Webropol platform due to 
the large number of the respondents who were Hurtta’s retailers in Germany. The 
online survey is good when the number of respondents is high because it helps 
with the work load by analyzing and making graphs and figures on its own based 
on the answers. The next step was to design the questions for the survey. By 
reading literature about how to plan the survey questions, it was easier to find the 
suitable ways to ask the questions. The first raw version was written to the 
Word-document and it was sent to the thesis supervisor on 12 September so that she 
could gave improvement ideas. After the improvements were made, the raw 
version was sent to the commissioning party in case they had something to add 


there. The email conversation was carried out and some ideas were shared 
 together with the commissioning party and the author of the thesis, between 8 
 September and 1 October. Based on the commissioning party’s feedback, the 
 survey was improved and it was sent to 185 retailers on the 1st of October by the 
 commissioning party. The final version included both closed and open questions 
 in order to get different answers and aspects. Since the retailers were German, a 
 cover letter was translated from English to German so that the retailers could 
 understand what the aim of the research was. At the end of the survey the 
 retailers were asked if they would like to take part on the interview which 
 investigated the same aspects than the survey but in a deeper manner. The 
 retailers who were willing to take part on the interview could left their contact 
 information at the end of the survey form.  


After one week, on 8October a reminder message was sent to the retailers to get 
 a higher amount of responses. The commissioning party sent the reminder 


message to the retailers. Again, the reminder message was translated from 
 English to German so that the retailers could understand what was the point of 
 the message and the survey. Finally, the survey closed on 14October and 
 analyzing the survey results started. 


Interview 


When implementing an interview, the interviewer needs to make sure that the 
 words used in the questions are understandable and slang words are not used. If 
 respondents are familiar for the interviewee, it is easier to design proper 


questions but also ask them in a way that the respondents understand what is 
 meant. One question should not include more than one issue or aspect in order 
 to make sure that the answers are clear and measurable. If the interview is 
 implemented face-to-face or on the phone, some important words can be asked 
 from the respondent to ensure that both are talking about the same thing. 


However, the interview starts by explaining the aim of the interview, and where 
and how the interview results will be used in order to increase the trust between 
the interviewer and the respondent (Vilkka 2015, 81-83).  


If the interview is made on the phone or face-to-face, the interviewer can change 
 the order of the questions so that the discussion is smooth. Moreover, the 


interviewer can ask additional questions if something is not clear. Along with 
 understanding the words used, the interviewer should pay attention to how the 
 respondent is acting when answering. All the expressions, voice tones, silence 
 and other elements can mean something or tell something about the respondent, 
 so therefore they should be noted. When talking about the email interviews, 
 observation cannot be done so only written words are significant. If the interview 
 is made orally and recorded, it needs to be mentioned to the respondents. Once 
 the interviews are implemented and recorded, the results can be analyzed 
 (Pitkäranta 2014, 91-93; Valli 2018, 30).  


In this thesis, an email interview was first chosen as the other research method. 


The nterview questions were developed based on the survey findings and they 
 were written to the Word-document. Once the questions were developed by the 
 author of this thesis, they were sent to the commissioning party to get their ideas 
 and opinions for the interview. The questions were sent to the commissioning 
 party on 15October. However, after two weeks the interview questions were sent 
 again to the commissioning party since they didn’t answer to the first email about 
 the interview. Finally, after the commissioning party’s reply, the interview 


questions were modified based on their feedback and the interview questions 
 were sent to the retailers in Germany on 31 October by the author of the thesis. 


The questions were written both to the email but also attached Word document. 


The due date for the answering was 7November, so the retailers had one week 
 to answer to the email interview. However, after almost a week, on 5November, 
 a reminder message was sent to the retailers since no one had not replied yet. 


The reminder message included the same things than the original email 
 message. Although the reminder message was sent, any replies didn’t arrive. 


Therefore, together with the commissioning party a decision about a phone 
 interview was decided on 8November. The interview questions were sent to the 
 retailers once more on 8November and they were informed that they are 


contacted on 14 November concerning the interview. On 13November a retailer 
A answered to the interview questions via email so only the retailers B and C 
were contacted on the 14November. The retailers B and C were contacted two 


times during the day but either of them didn’t answer. Therefore, only the retailer 
A’s answers were analyzed. 
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